
E X P E R I E N C E

EXPERIENCE DESIGNER 
McKinsey Digital Labs 
New York, NY
Jan. 2017 - Jan. 2018

FINANCIAL SERVICES
Dec. 2003 - Dec. 2013 

Prior to design I worked in financial services, with a focus on risk & 
compliance. I held various leadership roles and engaged stakeholders to drive 
value-added service - interviewed users to assess effectiveness of processes, 
identified and addressed pain points, and identified & reporting KPI’s. I also 
developed and monitored policies. Managed and mentored teams and 
provided training on industry practices. 

• Head of Operational Risk, INTLFCStone Inc.
• Director, Risk & Compliance, Treasury, AIG Inc.
• Director, Operational Risk, Citigroup Inc.
• Senior Consultant, PricewaterhouseCoopers

Feb. 2009 -  Nov. 2013 
May 2007 - Feb. 2009 
May 2006  -  May 2007 
Dec. 2003   -   Apr. 2006

WEBSITE
betholarsch.com

MOBILE
+1 917-805-9375

EMAIL
beth@betholarsch.com

SCHOOL OF VISUAL ARTS, New York, NY Coursework in visual design

GENERAL ASSEMBLY, New York, NY Certificate, UX Design

EDUCATION

UNIVERSITY OF ROCHESTER, Rochester, NY MBA

BOSTON UNIVERSITY, Boston, MA BA, Economics & Art History

BETH OLARSCH
I’m a UX designer who thrives on early-stage discovery - problem framing while 
generating new ways of finding solutions. I’m skilled at delivering designs with 
impact while engaging stakeholders, by understanding their business needs. 
With a background in financial services, I offer a unique perspective that can lead 
to creative design solutions.

I’ve worked with companies across a variety of spectrums, from start-ups to 
Fortune 100 companies such as Hewlett Packard, JPMorgan and Bank of America.

Ethnography
Surveys
Usability testing
Card sorting
Gorilla
Interviews
Quant analysis

Research Leadership 
Teamwork 
Strategic thinking 
Client relationships

ManagementDesign thinking 
MVP analysis 
Personas
Journey mapping 
Story boarding 
Wireframing 
Prototyping
Agile/Scrum

Process

Banking: helped reduce customer on-boarding dropoff rate by redesigning   
experience via journey mapping, story telling and wireframing. 
B2B: conducted user research and journey mapping, facilitated design-
thinking workshops to engage business stakeholders in user-centric problem 
solving, that resulted in workable prototypes and instilling a new approach to 
solving business issues.
Consumer product: helped an organization clarify its strategic direction and 
uncover new opportunities through generative research and synthesis. 
Conducted ethnographic research; developed personas and use cases.
Retail: helped a global retailer craft a revised customer experience strategy 
through research, journey mapping and use cases to address pain points to 
create a frictionless experience.

Design B2B and B2C solutions for clients across a variety of industries, 
from early-stage to Fortune 500.

Delivered UX solutions to Fortune 100 clients

present




