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WHAT WILL WE DO IN THE NEXT TWO HOURS?

1. Magage’what’? Let’s refresh our memory a bit

2. How? Guidelines for making articles

3. Curious? What we do is very interesting!
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I. REFRESHING THE MEMORY
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OUTPUT 5
Joint strategy to detect isolated or "at risk" senior people and

identify their weaknesses and specific needs

• Made as a tool to make the exchange of ideas 
and inspiration between the project partners 
‘visible’ (audible)

• A tool/format to report about the developed 
strategy and it’s local implementation.

• Published on the AGE’IN Google Drive: 
https://drive.google.com/file/d/12cmioKiN3zZZN_Jrp
mPmo_6wyOovF2WU/view?usp=sharing

• Dissemination on Anchor FM, Spotify, Radio 
Public, Google Podcasts, etc. …  (the list of al 
the streaming platforms can be found on the 
Drive) 
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OUTPUT 6, OUTPUT 7 AND 8
Pilot actions focusing on building 

social networks around social 

isolated people

Pilot actions in order to animate a 

community of inhabitants

• ONLINE CENTRAL DIGITAL NEIGBOURHOODS: 
HOPLR

• E-SERVICES SUPPORT: ONE STOP SHOP

• WORKSHOPS TO AGE WELL IN HEALTH

• MOBILITY SOLUTIONS AND TRAININGS

• INCREASE DIGITAL LITTERACY OF ELDERLY

• ACTIONS TO CONNECT GENERATIONS
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HOW TO REPORT ON OUTPUT 6, OUTPUT 7 AND 8

• AN ORIGINAL FORMAT/TOOL THAT OFFERS A CLEAR OVERVIEW ON THE O6 AND O7 ACTIONS - AND THE 
WAY THEY WERE REALISED

• A FORMAT/TOOL THAT OFFERS INSPIRATION AND IDEAS, LINKS TO INFO, SCRIPTS AND ONLINE TOOLS (THE 
AGE’IN WEBSITE)

• A FORMAT/TOOL THAT FACILITATES THE DISSEMINATION OF THE ACTIONS, KNOWLEDGE AND PROJECTS OF 
WP2 TO A RANGE OF PARTNERS, ORGANISATIONS… & OFFERS THE POSSIBILITY TO LINK WITH THE O5 
GROWCAST – THE STRATEGY POSTERS AND INFO SHEETS

• A FORMAT/TOOL THAT CAN BE LAUNCHED/DISTRIBUTED ON THE AGE’IN (END) EVENT(S)

WHAT DO WE NEED?
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WHAT ABOUT
A MAGAZINE?
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TABLE OF CONTENT
❖ PART I
• Introduction Age'in project (article by Isabelle +Alana) 
• Timeline article: an overview of the cross-border collaboration  (Isabelle?)
• Quotes: Project leader (Isabelle) + WP Leader (Alana)

❖ INTERARTICLE FRANCE: 
personal testimonials + pictures of the project partners about the AGE’IN project (how did you experience 
the project, what did you learn, how did you experience the cross-border exchanges?) 

❖ PART II
Article O5: Strategy to detect loneliness, the Growcast, posters and sheets (Vincent & Alana)
(they can be published in the appendix of the Magage’in)

❖ INTERARTICLE  UK: 
personal testimonials + pictures of the project partners about the AGE’IN project (how did you experience 
the project, what did you learn, how did you experience the cross-border exchanges?) 
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TABLE OF CONTENT

❖ PART III
O6: Pilot actions focussing on building social networks around social isolated people
• Interview style article Hoplr: with social partners in Bruges (LIGO)
• Interview style article One-Stop Shop: (French partners)

INTERARTICLE  BELGIUM: 
personal testimonials + pictures of the project partners about the AGE’IN project (how did you experience 
the project, what did you learn, how did you experience the cross-border exchanges?) 
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TABLE OF CONTENT
❖PART IV
07: Pilot actions (all activities that can be presented and that are inspirational for other cities) 
• Health

o Article on health workshops (AGE’IN France)
o Other projects/actions?

• Mobility
o Article on the  safety trainings  (French)
o Article on the Duo-Bikes (Bruges)

• Digital literacy 
o Article on the smart phone trainings (Bruges)
o Article on the Pop-ups (Bruges)

• Actions to connect generations 
o Intergenerational class (peace and war in Bruges) 
o Projects/Actions Age’in UK?
o Projects/Actions Age France?

❖APPENDIX
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TABLE OF CONTENT - light ;-) 

❖PART I: introduction
INTERARTICLE FRANCE 

❖PART II: detection strategy (link to O5 – Growcast – posters)
INTERARTICLE UK

❖PART III: O6 actions (HOPLR Bruges and One Stop France)
INTERARTICLE BELGIUM

❖PART IV: O7 actions (health, mobility, digital literacy, intergenerational)
❖APPENDIX (O5 posters)
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QUESTIONS – REMARKS CONCERNING 
THE TABLE OF CONTENT?
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II. HOW ? GUIDELINES FOR MAKING AN ARTICLE
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HINTS FOR THE CONTENT OF AN ARTICLE
Who?
Who organises the pilot/action, which partners are cooperating?
Which is the target group, audience? 

What?
Description of the pilot/action: what were you doing? 
Did you use specific models/methods?
Where does it took place? 
What is/was the timing?
What were/are the goals (short term, long term)?
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How?
What is needed to organise this pilot?
Which room/setup/environment do you need?
Which study material, preparation literature or manuals?
Are external partners needed?
How do you communicate the pilot?

Results and feedback
What are/were the expected results (who are/were the people who will use it, how many of them)?
Which feedback did you got?

Why use it?
Why should other partners/organizations also organize such a pilot?

HINTS FOR THE CONTENT OF AN ARTICLE
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Pictures
Which ones and why?

The 3 lessons learned!
What did you learn organizing the pilot? (about the project, the method, the reaction of the elderly etc. …)

Info – manual – tools
Link to instruction video(s)
Link to manual / info cards
Link to tools (PowerPoint presentations, printed matter designs, social media icons/templates…)
Link to templates

Contact
Which organisation to contact - e-mail address(es)
Link to partner(s) site(s)

HINTS FOR THE CONTENT OF AN ARTICLE
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PROCESS & TIMING
GOAL: PUBLICATION OF THE MAGAGE’IN IN MARCH 2022 

(MUST BE READY FOR THE AGE’IN FIT EVENT) 

• The Magage’in will be printed / published in Bruges 

• Articles must be written in English and corrected/proofread by the partners themselves (no final redaction 
in Bruges)
• The text of the articles must be uploaded on the drive (there is folder ‘MAGAGE’IN/ARTICLES). 
• Photos are separate files and need to be uploaded on the drive (there is folder ‘MAGAGE’IN/PHOTOS) 

and saved under the same name as the article (e.g. onestopshopfrance001, onestopshopfrance002, …)
• When an article or photo is uploaded on the drive, please alert Vincent by mailing to 

vincent.duyck@brugge.be
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PROCESS & TIMING
GOAL: PUBLICATION OF THE MAGAGE’IN IN MARCH 2022 

(MUST BE READY FOR THE AGE’IN FIT EVENT) 

• One check-up Zoom-meeting in December and January. Is this enough?

• THE ULTIMATE DEADLINE FOR ALL ARTICLES AND PHOTOS: JANUARY 10th 2022
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HOW TO WRITE THE ARTICLE?
(BASED ON THE ADVICE OF THE BRUGES COMMUNICATION DEPARTEMENT)

1. WRITE IN ‘MAGAZINE’ STYLE!
WHAT IS THE TARGET GROUP OF OUR MAGAZINE? COLLEAGUES, INTERESTED CAREGIVERS…
WHAT IS THE GOAL OF THE MAGAZINE? TO INSPIRE, TO GIVE IDEAS, TO MAKE CURIOUS…

-> DO NOT MAKE IT TOO COMPLICATED OR MONOTONOUS, IT IS NOT A SCIENTIFIC REPORT, 
AN ADMINISTRATION RECORD… YOU WANT TO INSPIRE, ENTHUSE!

-> TRY TO VISUALISE IT: WHICH TITLES DO YOU USE, WHAT QUOTES?

AN EXAMPLE…
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HOW TO WRITE THE ARTICLE?
(BASED ON THE ADVICE OF THE BRUGES COMMUNICATION DEPARTMENT)

2. IT’S AN ARTICLE, NOT AN EXTENSIVE REPORT

DON’T MAKE YOUR TEXT TOO LONG. IN THE EXAMPLES GIVEN, 
WE DO NOT EXCEED THE 4000 CHARACTERS (SPACES INCLUDED).

IT’S A MAGAZINE, THE ARTICLES ARE ‘SHORT AND SWEET’
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HOW TO WRITE THE ARTICLE?
(BASED ON THE ADVICE OF THE BRUGES COMMUNICATION DEPARTEMENT)

3. DO NOT WORRY ABOUT THE LAY-OUT

ALL LAY-OUT (ONE STYLE) WILL BE DONE BY THE BRUGES COMM. DEP.

WHAT WE EXPECT TO RECEIVE FROM THE PARTNERS: 
• A FULL LENGTH, STRUCTURED, ENGLISH TEXT (NO PICTURES INCLUDED)
• SUGGESTIONS FOR TITLES AND QUOTES 
• CONTACT-INFO
• (NEW!) THREE LESSONS LEARNED FOR EACH ARTICLE (MORE INFO IN A MINUTE…)
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Article O7 –
healthy aging –
Technology 
pop-ups  

Interarticle Bruges -
testimonials

titles

quotes

Lessons learned

Contact info

intro
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HOW TO WRITE THE ARTICLE?
(BASED ON THE ADVICE OF THE BRUGES COMMUNICATION DEPARTEMENT)

4. A NEW TOPIC FOR THE ARTICLES: THREE LESSONS LEARNED

WHAT DID YOU LEARN, ORGANISING YOUR ACTION?
CAN YOU COME UP WITH THREE VALUABLE LESSONS?
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QUESTIONS – REMARKS CONCERNING 
THE ‘HOW’ OF THE ARTICLES?
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III. Curious? What we do is very interesting!
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1. WHAT WILL YOU WRITE ABOUT? CAN YOU TELL US WHICH ACTIVITIES YOU ORGANISED?

2. CAN YOU TELL IT IN SUCH A WAY THAT WE BECOME CURIOUS. WHY SHOULD WE ALSO 
ORGANIZE IT?

3. WHAT DID YOU LEARN? ARE THERE ALREADY VALUABLE LESSONS TO BE LEARNED?

A FEW MINUTES TO PREPARE YOURSELF… ☺

30



16/11/2021

31

• Health
o Article on health workshops (AGE’IN France)?
o Pop-ups (Bruges)

• Mobility
o Article on the  safety trainings  (France)?
o Article on the Duo-Bikes (Bruges)
o Other projects/actions?

• Digital literacy 
o Article on the smart phone trainings (Bruges)
o Other projects/actions?

• Actions to connect generations 
o Intergenerational class (Bruges)
o Projects/Actions Age’in UK?
o Projects/Actions Age France?
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THANK YOU!

Partnermeeting 
17-18 november 2021
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