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Sublime Comporta wins
“Best Exclusive Hotel 

in Portugal”

Distinctions  
 Portugal Trade Awards (Oscars of Portuguese Tourism Industry)



USA – Taking into consideration the love of Americans for dis-
covering new destinations for culture and wine, as well as the new 
direct flights to Lisbon and the fact that the USA is currently the 
fastest growing tourism market to Portugal*; Xpose recommend-
ed a primary focus on the US market, targeting prime publica-
tions such as: Town & Country, Travel&Leisure, New York 
Times, Forbes etc.

UK – Continue marketing the destination with a focus on Sub-
lime to upper middle class thereby expanding the hotels natural 
target (the French market) and growing the business. Target pub-
lications such as: Conde Nast Traveller, How to Spend it, 
Sunday Times, Sunday Times Travel, Food and Travel, 
The Week, Telegraph amongst others.

France – Take advantage of the existing notoriety in the 
French market to achieve more visibility guaranteeing
“Top of Mind”.

Brazil – Taking into consideration Brasil´s economic situa-
tion, the fact that many Brazilians are investing abroad (namely 
in Portugal) and the existing historical relationship to this coun-
try, Xpose recommends a focus on this market as a “new” po-
tential market for Sublime (real-estate component). A focus on 
wine, food and proximity of historical locations is recommended.  
* Portugal Tourism Board.

Markets 2017
Recommendations Xpose



Objectives
Promote the Destination (still relatively unknown) and the Hotel to key markets ensuring 

visibility in the right publications for the target and positioning of the hotel.



Xpose has calculated the PR Value  
using the conservative industry standard  

of Advertising Value x 2 versus what many  
other companies use which is x 3. 

Only quantitative measures have been applied.
Qualitative measures have not been accounted for. 

All distinctions were calculated based only  
on page value and not on additional visibility they 

bring. These are indicative of the quality of the 
coverage obtained due in large part to  
Xpose´s relationship with journalists. 

This type of value cannot be calculated.

“What is it?”
PR Value is a criteria used 

by the PR industry to measure  
the results of their achievments!

There are 2 types of evaluation criteria.  
Qualitative and Quantitative. 

There are 2 defined industry standards- 
x 3 Ad Value or x 2 Ad Value 

pr value



results 2017

PR value 
€5

million! 



“Over  
14 countries 

reached 
with USA, UK, France  

and Brazil being  
top 4 international 

countries.”
(others include – Spain, Sweden,  

Holland, Switzerland, Belgium, Italy, 
Australia, India, Luxumburg).
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Gastronomia
As aventuras de 
Ljubomir no país 
dos vegetais
Albânia
Este país não é para velhos
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Highlights Press  
 2017

New York Times Travel 
(Circulation print 1m)  

(1.4m views in the first 2 days of publication) 

“52 Places 
to Go in

 2017”



“By the time I reached 
Comporta ... I was primed 

for a bit of glamour. Sublime 
is its best, and only true 
luxury, hotel ... despite it 

being late October,  
I found it buzzing with  

stylish young French  
and Portuguese families 
down for the weekend.”

Highlights Press  
2017

“How To Spend It” NYT 
Reach – 1.5m!



VOGUE LIVING 
Reach 238k



Highlights Press 
2017

condé nast traveller 
Readership 335k



elle decor usa 
Circulation 517k

“I like to base 
myself at Sublime 
a hotel surrouned 

by sand dunes, 
cork tress, and 

umbrella pines...”

Highlights Press  
2017
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TRAVEL  /  NEWS t a l k i e s m a g a z i n e . n l

Vergeet Kuta en Seminyak, wie in alle rust wil overwinte-
ren op Bali gaat naar Jimbaran! Dit vissersdorpje op de 
zuidpunt van het schiereiland heeft naast een pittoresk 
strand en mooie baai ook veel goede visrestaurants aan 
het strand en maar weinig andere toeristen. Corendon 
breng je er rechtstreeks naartoe vanaf 749 euro voor een 
tiendaagse vakantie inclusief KLM retourvlucht, transfer 
en accommodatie. CORENDON.NL

Het geheim van de Portugese happy few is het kalme Comporta, met zijn eindeloos lange zandstranden. 
Chillen aan zee tussen de pijn- en kurkbomen maar dan zonder houseparty’s. Een uurtje van Lissabon en 
favoriet van velen. Philippe Starck en Christian Louboutin hebben er een huis, om er twee te  
noemen. Logeren en spa-en doe je in Sublime Comporta, een gegrild visje eet je op het strand bij Ilha do 
Arroz. SUBLIMECOMPORTA.PT

BALI BOUND 

HET NIEUWE IBIZA

KARIN BARNHOORN IS 
FREELANCE JOURNALIST, 

WERELDREIZIGER EN 
BLOGT DAGELIJKS OP 
HAAR PERSOONLIJKE 

LIFESTYLEBLOG 
CHAPTERFIFTY.NL. IN 

TALKIES DEELT ZE ELKE 
EDITIE HAAR BIJZONDERE

TRAVEL-TIPS. 

Waar haalt Gucci’s Alessandro Michele 
zijn inspiratie vandaan? Sinds de lance-
ring van Gucci Places is dat geen geheim 
meer. Check de Gucci-app voor de fashion- 
able places to be. Ben je in de buurt van 
zo’n Gucci Place dan ontvang je een alert. 
Niks missen dus. Maar er is meer: elke 
locatie komt met een bijbehorende patch. 
Die je ter plekke via de app ook nog kunt 
winnen. Geen geluk? Hij is wereldwijd te 
koop in de Gucciboutiques. Alle patches 
verzamelen! GUCCI.COM

GUCCI
OP REIS MET

FRANS
NEW YORK
Voor dat je naar New York vertrekt eerst 
even – ruim van te voren – reserveren bij 
Le Cou Cou in Soho. Chef Daniel Rose en 
restaurateur Stephen Starr combineren 
de originele Franse keuken als basis, met 
de food-trends van nu. Where the Big 
Apple meets Paris. Bon appétit. 
LECOUCOU.COM

garn.nl
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call of 
the wild

comporta has been touted as ‘the 
new ibiza’ — but the countryside on 
Portugal’s south-west coast still has 

nature at its heart. this idyllic region 
sets you free in ways that no trance 
party ever could, says Kate Hamilton

EDITED by DIpal acharya

GETTING THERE 
Comporta is just over an hour’s drive from 
Lisbon. A car is essential once you’re there if 
you want to explore beyond your hotel or villa.

WHAT TO DO
For those craving something a 
little higher-octane, pick up a 
board at Carvalhal Surf 
SChool. Ninety-minute classes 
cost €40 (book at surfincomporta 
@gmail.com). Want to stay dry? 
Venture over the paddies and 
dunes on a horse from CavaloS 
na areia (30 minutes from 
€30). Madonna couldn’t get 
enough last May (check her Insta).

WHAT TO SEE
Comporta is set in the Sado 
eStuary nature reServe, 
which is home to dolphins and  
a wealth of birds — look up to 
catch a glimpse of local storks, 
flamingos and eagles. Historically, 
this part of Portugal was based on 
the pillars of salt production, rice-
growing and fishing, the latter of 
which is still very much alive at 
the port of CarraSqueira. 
Visit at high tide when you can 
walk along the jetties, perched on 
stilts, and suss out the daily catch.

WHAT TO DRINK
Comporta is a secretive little spot 
in which socialising tends to take 
place behind closed doors (the 
designer Philippe Starck, artist 
Anselm Kiefer and Christian 
Louboutin all have houses here). 
Glimmers of a scene can be 
found at Comporta 
Café, a beachfront 
restaurant with 
straw parasols and 
colourful flags that 
billow in the wind 
like sails. Order a 
bottle of local green 
wine or a pitcher of 
sangria and settle in 
for a sundowner. 

WHERE TO STAY
In a forest of umbrella pines  
and cork trees, Sublime 
Comporta (sublimecomporta.
pt; rooms from €300) is the 
area’s coolest hotel. The 14  
suites here are spread across a 
blush-pink main house and a 
series of airy cabana villas 
(above) — all have polished 
concrete floors and cavernous 
bathtubs. Keep even closer to 
tradition by staying at an 
original converted fisherman’s 
hut at CabanaS no rio 
(cabanasnorio.com; rooms from 
€200), designed by Lisbon 
architect Manuel Aires Mateus.

WHERE TO SHOP
You’ll find a handful  
of artisan shops tucked 
away in the heart of 

sleepy Comporta village. 
loja do muSeu do 

arroz (above) flogs 
delicate ceramics and art 

prints by photographers such as 
Slim Aarons, while vintage 
department houses a curated 
collection of reworked furniture 
and retro light fixtures that will 
make you wish you booked a 
bigger baggage allowance. 

WHAT TO EAT
Fish and seafood are the name of the game  
here. Make for o gerváSio, a rustic, family-
run tasca (tavern), which is a hub for local 
fisherman and well-heeled summertime 
guests at lunchtime. We love the fried 
cuttlefish, which costs less than €10 and 
serves two. In the evening, dona bia 
comes alive on the edge of the rice paddies 
outside Comporta village and serves 
grilled fish by the kilo (sea bass, sole, squid 
— take your pick) alongside jumbo prawns 
and rich dishes of risotto-style coriander rice. 

Dine beachfront at Comporta Café

Boardwalk empire: the  
port of Carrasqueira

Seafood 
is the 
main 
event at 
Dona Bia
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St Tropez in the Seventies, St Barths in the Eighties, Jose Ignacio in the Nineties – 

the comparisons have come to Comporta thick and fast.  
Like other fashionable beach destinations, this stretch of 
coast in southwest Portugal is frequented by a well-heeled 
crowd, who come in the summer to see everybody they know 
(while also imagining that nobody cares a jot who they are).

“one of the  
Best 

Places  
to visit in 

2018​”

Highlights online  
 2017

Suitecase Magazine  
73 000 Unique Visitors!



Highlights online 2017

ESQUIRE MAGAZINE 
Audience -3.2m!



Online Articles - A Selection



Highlights online 2017

Harpers Bazaar MAGAZINE 
Audience 762k



Readership habits  
are changing.  

Newspaper and magazine 
circulation is shifting  

to online. 
In order to 
accompany  
the trends  

Xpose has focused 
more on online 

coverage.
* UK Audit Bureau of Circulation

Online Articles - A Selection

Forbes  - The Next Great Beach Destination: 
Comporta in Portugal
47m unique visitors/ month
https://www.forbes.com/sites/annabel/2017/06/05/
the-next-great-beach-destination-comporta-in-
portugal/2/#7b9c09375306    

Wallpaper -100k audience
https://www.wallpaper.com/travel/portugal/comporta/hotels/
sublime-comporta

The Spaces - Why Portugal’s wild Comporta 
coastline should be your summer sanctuary
https://thespaces.com/2017/08/21/why-portugals-wild-com-
porta-coastline-should-be-your-summer-sanctuary/2/

Forbes  “Travel that Changes You”. 
47m unique visitors/ month
https://www.forbes.com/sites/annabel/2017/12/28/
travel-that-changes-you-my-10-best-adventures-of-
2017/#2836793f7007

Le Monde - “#comporta ou le village qui 
garde la pêche”
http://www.lemonde.fr/m-styles/article/2017/08/06/com-
porta-ou-le-village-qui-garde-la-peche_5169385_4497319.
html#RQQY8IlEieodHZ8U.99

Vogue UK - Laura Bailey Finds a New State of 
Mind in Comporta, Portugal
https://www.vogue.com/article/laura-bailey-comporta-portugal-
travel-diary

World Travel Guide -
Portugals Barefoot Answer to the Hamptons
https://worldoffoodanddrink.worldtravelguide.net/colum-
nists/portugals-discreet-hideaway/

The Telegraph - 1.2m audience
http://www.telegraph.co.uk/travel/destinations/europe/portu-
gal/alentejo/comporta/hotels/Sublime-Comporta-hotel/

Le Figaro  - L’été indien à Comporta au 
Portugal - 396k audience
http://www.lefigaro.fr/voyages/2016/09/21/30003-
20160921ARTFIG00049-l-ete-indien-a-comporta-au-portu-
gal.php

Les Echos - WeekEnd - Comporta Le Portugal 
secret des robinsons chics
https://www.lesechos.fr/16/09/2016/
LesEchosWeekEnd/00045-021-ECWE_comporta-le-portu-
gal-secret-des-robinsons-chics.htm

Sunday Times - Bricks and Mortar  
The new A-list holiday home location
1.9m audience
https://www.thetimes.co.uk/edition/bricks-mortar/the-new-
a-list-holiday-home-location-vpjwdk6nd

Conde Nast Traveller - Comporta - 
Portugals Best Secret Beach Spot 
http://www.cntraveller.com/gallery/comporta-portugal-
beach-holidays

Well and Good - WHY PORTUGAL’S THE PLACE 
ALL THE COOL KIDS OF WELLNESS WILL GO TO 
UNPLUG IN 2018
https://www.wellandgood.com/good-travel/portugal-
healthy-travel-destination-2018/



TV programs - A SELECTION



Opinion Leaders & 
Public Figures 2017

“Due, in part, to the 
visibility obtained in the 

right publications 
and the right  

“word of mouth”, 
several opinion leaders 
and/or public figures  

have frequented  
Sublime Comporta.”

Some highlights are;

Gwyneth Paltrow
Madonna

Michael Fassbender
Alicia Vikander 

Jason Segal

when asked her how  
Gwyneth Paltrow heard about  

Sublime she said “NY Times” 



“Reached increased 
dramatically 

due in part to quality of 
articles/publications, strong 

online presence, features  
on television,  

as well social media. 

Estimated 4m followers we reached on  
Instagram via some influencers.  

Some highlights ; Leticia Bronstein 
(Brazil – 466k active followers), Marina Mantega 

(Brazil 130k active followers), Ana Maria Junqueiro 
( Brazil 260k active followers)  

Yasmin Sewell (UK 151k active followers)

Results 2017



Instagram followers
from 3,183 in December 2016  
to 12,300 in December 2017

Quality ‘followers’ and ‘followed’ 
individuals and publications  

(influencers, architects,  
designers, photographers, artists,  

high end media outlets,  
PR professionals)

SOCIAL MEDIA  
2017

Facebook likes
from 12,441 in December 2016 

to 17,230 in December 2017
Engaged community  

- Posts in general had higher engagement  
(increase of 42%).   

Reactions, comments and shares  
all increasing.



Initiatives  
& launches

launch of 
Sem Porta

 

launch of 
Food Club

launch of 
New Villas

workshops 
Sarah Britton

art initiatives
Sandra Baia

partnership 
Vida Portuguesa




