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Definition: The marketing information system refers to the systematic collection, analysis, interpretation, storage and dissemination of market information, both from internal and external sources, to marketers on a regular, permanent basis. The marketing information system disseminates relevant information to marketers who can make effective decisions
related to viz marketing operations. Pricing, packaging, product development, distribution, media, promotion, etc. Each marketing operation works in unison with conditions that prevail both within and outside the organization, and therefore there are several sources (e.g. internal, marketing, market research) through which relevant market information can be
obtained. Components of internal documentation of the marketing information system: The Company can collect information through its internal reports, including sales data, customer database, product database, financial data, transaction data, etc. Dealers or sales representatives. Current sales data should be maintained on a regular basis, which serves as
an assistant in the marketing information system. Current sales reports and inventory levels help management decide their goals, and marketers can use this information to develop their future sales strategy. Companies maintain multiple databases, such as the Customer Database, which stores complete information about the customer's name, address,
phone number, frequency of purchase, financial position, etc. Product Database, which stores complete information about the price of the product, its functions, options. The salesperson database is retained, which preserves complete information about the seller, his name, address, phone number, sales goals, etc. Once the data is stored, the statistical
experts mine it by applying several computer programs and techniques to convert it into meaningful information that gives facts and figures. Marketing Intelligence System: The Marketing Intelligence System provides data on market events, i.e. data related to the marketing environment that is external to the organization. It includes information about
changing market trends, competitor pricing strategy, changing customer tastes and preferences, new products launched in the market, strategies to promote a competitor, etc. have effective marketing information information Companies must work aggressively to improve the marketing intelligence system by taking the following steps: ensuring proper training
and motivating sales to keep a check on market trends, i.e. changing customer tastes and preferences and giving suggestions for improvement, if any. Motivation of the partners of the viz channel. Dealer, distributors, retailers that are in the market to provide relevant and necessary information about customers and competitors. Companies can also improve
their marketing intelligence system by getting more and more information about competitors. This can be done either by buying a competitor's product, participating in trade shows, reading published articles of a competitor in magazines, magazines, financial reports. Companies can have an effective marketing information system by attracting loyal customers
to a customer advisory group that can share their experiences and give advice to new potential customers. Companies can use government data to improve their marketing information system. The data may be related to demographic trends, demographic characteristics, agricultural production, etc., which help organizations plan their marketing operations
accordingly. Companies can also purchase information about the marketing environment from research companies that conduct research on all market players. The marketing intelligence system can be further improved by asking customers directly about their experience with a product or service through feedback forms that can be filled out online.
Marketing Research: Marketing Research is a systematic collection, organization, analysis and interpretation of primary or secondary data to solve marketing problems. Several companies conduct market research to analyze the marketing environment, which includes changes in customer tastes and preferences, competitor strategies, scale of launch of a
new product, etc., using several statistical tools. For market research, it is necessary to collect data that can be either primary (first-hand data) or secondary data (used data available in books, journals, research reports, journals, etc.) Secondary data are publicly available, but primary data must be collected by the researcher through certain methods, such as
questionnaires, personal interviews, surveys, seminars, etc. because it provides evidence that has been tested several times by researchers. Marketing Solutions Support System: It includes several programs that can be marketers to analyze the data collected so far to make the best marketing decisions. With C computers, label managers can store huge
data in tablicular form and can apply statistical programs to analyze data and make decisions according to the findings. Therefore, marketers should monitor the marketing environment, i.e. both domestic (within the organization) and external (outside the organization, so that marketing policies, procedures, strategies can be developed accordingly. created by
research firms or even small business owners. The marketing information system collects, stores, analyzes and distributes marketing data to managers and groups that need it. MIS consists of three components: four types of data that can be analyzed by mis.Computer hardware and software that collects and analyzes data and then uses the results to
create reports. A output system that distributes reports to marketing and advertising decision makers. MIS is designed as a multifunctional system and can process data from multiple sources. This data usually falls into one of four categories: Acquired databases: Huge amounts of marketing, sales and consumer information can be stored and accessed
through a database, many of them available at low prices or for free to companies. Government databases, for example, contain economic and demographic information on individuals, groups and companies. Databases and reports created by companies such as Deloitte can provide information about consumer behavior and business trends. Businesses of
all sizes can enter these databases into their MIS and use them to make marketing and expansion decisions. Internal Company Data: Sales and marketing data in your company can be sent to MIS and turned into valuable reports. You can also integrate MIS with the company's intranet, or internal communications network, to access information about various
business units, departments and even employees. Marketing Intelligence: You can access information about your target market environment through intelligent smart systems that track competitors' websites, industry trade publications, and market observations by employees and managers. Other opportunities for market intelligence include exhibitions,
communication with customers and potential customers, communication with distributors, testing and product comparison, and secret purchases. All of these data points can be entered into the marketing information system. Marketing Research: Marketing research and data integrated into MIS include information from syndicated and custom research
reports that you can collect from secondary research or new primary research. The more and the unique information your information provides about your business research, competitors and customers, the more valuable it will be for your company. MIS can be used to keep your internal commands informed and on task. It can also allow you to communicate
more efficiently and reliably with an external market research company. And because the data is stored in the system, you can continue to use it in the future when making strategic growth decisions. The more systems you have in your business, the more effective your business can become. Using MIS provides relevant information to your marketing and
sales departments on a reliable basis, enabling your teams to make strategic, profitable decisions. The Marketing Information System (MIS) is a set of procedures and methods designed to generate, analyze, disseminate and store expected information about marketing decisions on a regular, ongoing basis. The information system can be used operationally,
managerially and strategically for several aspects of marketing. The marketing information system can be used in operational, managerial and strategic terms for several aspects of marketing management. We all know that no marketing activity can be carried out in isolation, know when we say it doesn't work in isolation, which means there are different
forces that can be external or internal, managed or uncontrolled that work on it. that it is trying to gather market information or form a marketing information system. This collection of information is an ongoing process that collects data from a variety of sources and sends it to those responsible for meeting the needs of market locations. The effectiveness of
the marketing solution is proven if it has a strong information system, offering the firm a competitive advantage. Marketing information should not be approached infrequently. If the research is conducted in this way, the firm may face these risks: opportunities may be missed. There may be a lack of awareness of environmental changes and the actions of
competitors. Data collection can be difficult to analyze over multiple periods of time. Marketing plans and solutions cannot be properly reviewed. Data collection can be disparate. Previous research may not be stored in a simple-to-use format. Delays in time may occur if a new study is needed. Actions can be reactionary rather than proactive. Marketing
information needs can be specified and met by the need for internal management of a marketing intelligence network that contains three components and benefits. Continuous monitoring is a regular review of changing conditions. 2. Marketing Marketing used to obtain information on specific marketing issues. 3. Data storage includes the storage of all types
of relevant company records, as well as information collected through continuous monitoring and market research that is stored by the organization. Read also: The theory of advertising underlying the company's resources and the complexity of its needs, the network of marketing intelligence can be fully computerized, or may not be fully computerized.
Ingredients for good MIS are consistency, completeness, and orderliness. Marketing plans should be based on information from the intelligence network. The marketing information system offers many advantages: 1. Organized data collection. 2. Broad perspective. Storage of important data. Crisis prevention. 5. Coordinated marketing plans. Speed in getting
enough information to make decisions. Data are accumulated and stored for several periods of time. Opportunity to conduct cost-benefit analysis. The disadvantages of the information marketing system are the high initial labor costs and the complexity of creating an information system. Marketers often complain that they lack marketing information or the
right kind, or too much wrong kind. The solution is an effective marketing information system. The information required by marketing managers comes from three main sources: 1) The company's internal information - such as sales, orders, customer profiles, promotions, customer service reports, etc. 2) Marketing intelligence - This may be information
collected from many sources, including suppliers, customers and distributors. Marketing intelligence is a catchall term to include all the daily information about market events that helps the business prepare and adjust its marketing plans. You can purchase intelligence from external vendors (e.g. IDC, ORG, MARG) who have created data collection systems
to support commercial intelligence products that can be sold profitably to all players in the market. (3) Market Research - Management can't always wait until the information arrives in bits and pieces from internal sources. In addition, market intelligence sources may not always be used to provide relevant or relevant information (especially for small or niche
market segments). In such conditions, businesses often have to conduct specific research to support their marketing strategy - it's market research. I love writing about the latest in marketing and advertising. I am a serial entrepreneur and I created Marketing91 because I wanted my readers to stay ahead in this hectic business world. You can keep an eye on
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