
Bill Griffin Curriculum Vitae  

Date of birth 

04-02-1971 

Education 

Durham University 1990 - 1993 

BA Hons English Language and Linguistics 

Cheltenham College, Gloucestershire 1984 – 1989 

3 A levels - Economics & Politics (A), History (B), English (B)  

Career History 

2013 - 2017 
Founder, Crowdwish Ltd 

Social network based in EC1. Crowdwish is an app where people anonymously post the 

three things they most want in the world. The project has a reach of hundreds of 

thousands and has received press all over the world. 

In February of 2017 Little Brown published a book, based on the Crowdwish project, 

‘The Wish’ which looks at the ninety nine things people want the most and how to get 

closer to them. 

I have delivered talks on Crowdwish to people everywhere, from inner city primary 

schools to businesses like Google and Twitter. 

Foreign editions of the book will be published around the world later this year, from 

Germany to Taiwan. 



2010 - 2012 
Marketing Director, Viacom Inc  

I joined Viacom as Marketing Director, Comedy Central in the summer of 2010. I was 

responsible for management of the communications strategy, all marketing activity, 

press and publicity, affiliate relationships with Sky and Virgin Media, and the on air 

identity of the channel. During my time at the channel 16-34 ratings increased by 35%.  

2007 – 2010  
Strategy Partner, Rapier  

Rapier is an integrated advertising agency working with clients such as Virgin Media, 

Yell and Lloyds TSB. I joined the agency early in 2007 as the third equity partner to 

head up the Strategy & Planning function. During my time there I was responsible for a 

re-articulation of the agency’s positioning and led pitches leading to over £50m of 

incremental billings for the agency. In 2009 Rapier was awarded Agency of the Decade 

by Campaign magazine.  

2005 – 2007  
Managing Director, Kiss FM  

At Kiss, I was responsible for a comprehensive overhaul of the station, including DJ 

changes to every timeslot, a re-launch of its digital offering, the launch of two new Kiss 

stations outside London and a fresh visual identity. By the time I left, the station was 

closer to its nearest rival - Capital FM - in terms of listening figures than at any other 

time in its history.  

1999 – 2005  
Head of marketing, Channel 4  

I spent six years at Channel 4, rising to Head of Marketing. Oversaw launch campaigns 

for ‘Big Brother’, Test Match Cricket, ‘Sex and the City’, ‘Da Ali G show’ and ‘Lost’. In 2004 

I introduced a new on and off air identity for the channel, which received numerous 

awards including two D&AD Gold pencils. In 2005 Channel 4 was awarded both 

advertiser of the year and medium of the year by Campaign magazine.  



1997 – 1999  
Account Director - St Luke’s advertising 

Diageo and Eurostar accounts  

1994 - 1997  
Account Director - Ogilvy and Mather advertising  

Ford and PepsiCo accounts 

Award Juries  

Edinburgh Television Festival Committee Member 

BAFTA Voting Member  
APG Planning Awards  
Broadcast Digital Awards 

References  

Available on request  


