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Peebles clothing stores

Clothing stores in Peebles (Results 1 - 20 of 30)55.6517536,-3.190423655.6522094,-3.1887676Are looking for clothing stores ? Use our 'Request for Quotation' service and get customized offers from companies in Peebles.55.6515875,-3.190656555.6515875,-3.190656555.6513402,-3.191242755.6522094,3.188767655.6471254,-3.158601255.6512548,-3.191498955.6520625,-3.188002255.6513445,-3.1909789Wilkies is a family business established in 1897 with 10 stores across Scotland – Edinburgh, North Berwick, Helensburgh, Kirkcaldy, Falkirk, Peebles, Galashiels, Largs, Stirling and Dundee.55.6520842,3.1938221Suppliers of cookware, kitchenware, dinnerware, tableware and homewares . Located in the Borders, Peebles and Edinburgh stocking Denby, Horwood, Stellar, Alessi and Morphy Richards brands. ... shops, clothing stores, department stores, clothing stores, glassware, kitchen goods, household goods,...
55.6520665,-3.1883904Impresions 17 EastgateEH45 8AD Peebles 01721 72369255.651917,-3.190027Jumper 72369255.651917,-3.190027Jumper 7236925536-38 High StreetEH45 8SF Peebles 01721 72992555.6531077,-3.1926217Selenita Limited 17 ELCHO STREETEH45 8LQ Peebles... Clothing store, online
retailer, clothing store, Mail-Order House55.6528433,-3.1893080Inis, an eclectic category of Hebrides-inspired designer clothing. We sell a hand-picked selection of categories, produced by a diverse range of designers.55.6515062,-3.191620955.652012000001,-3.189314655.6521394,-3.193728555.6512994,-3.191704
CCPAAbout Search ResultsYP - The Real Yellow PagesSM - helps you find the right local businesses to meet your specific needs. Search results are sorted by a combination of factors that will give you a set of choices in response to search criteria. These factors are similar to what factors you can use to determine
which companies to choose from the local Yellow Page directory, including proximity to the search location, expertise in certain services or products you need, and comprehensive business information to help you assess the company's suitability for you. Preferred ads or those with featured site buttons point to YP
advertisers directly providing information about their businesses to help consumers make more informed purchasing decisions. YP advertisers get higher placements in the default search results order and can appear in sponsored ads on the top, side, or bottom pages of search results.
SORT:DefaultDefaultDistanceRatingName (A - Z)Contact your company for updated hours/services for advice on COVID-19. Map View Stores near me Scotland Peebles Clothing Store Many clothing stores in Peebles, Scotland, are conveniently located near you. Find your nearest location! Get driving directions for each
clothing store location in Peebles. Write a Review to rate the clothing store. Get numbers opening hours for every clothing store in Peebles. Find Find the nearest Peebles location with our store locator. Most Popular Peebles Locations: Map: Show Map 1 2501 N Kings Hwy #46, Myrtle Beach (843) 448-1616 2 110 Twin
City Dr, Festus (636) 933-0333 3 1925 E Market St, Harrisonburg (540) 433-8837 4 9018 Mathis Ave, Manassas (703) 368-3154 5 36 W Main St, Sylva (828) 631-3201 6 100 New River Rd, Christiansburg (540) 381-0844 7 144 Forrest Gallery Shpg Ctr, Tullahoma (931) 455-4270 8 765 Solomons Island Rd N, Prince
Frederick (410) 535-6540 9 540 Water St #212, Chardon (440) 285-3500 10 410 W Main St, Covington (540) 965-4922 11 4000 Fort Campbell Blvd, Hopkinsville (270) 886-1000 12 4939 Nine Mile Rd, Hollywood Cemetery, Richmond (804) 226-9171 13 23 Saint Marys Sq, Lexington Park (301) 863-7414 14 25342
Lankford Hwy , Onley (757) 787-1805 15 330 Washington Sq, Washington Court House (740) 636-0637 16 901 W Broad St # G, Waynesboro (540) 949-5411 17 210 Marlboro Ave, Easton (410) 822-8010 18 200 Commons Dr, Parkesburg (610) 857-4367 19 1284 Smithfield Shopping please, Smithfield (757)
357-3241 20 227 Fox Hill Rd # 19, North King St, Hampton (757) 851-4207 21 2385 York Crossing Dr, Hayes (804) 642-4030 22 1500 Route 47, Rio Grande (609) 889-8787 23 732 N Madison Blvd, Roxboro (336) 599-8371 24 Route 22, Huntingdon (814) 643-3998 25 251 N Broadway, Pennsville (856) 678-6447
26 400 Franklin St # 122, Rocky Mount (540) 489-7937 27 213 S Broad St, Edenton (252) 482-2855 28 Highway 460 W, Appomattox (434) 352-7232 29 251 W Lee Hwy # 650 , Warrenton (540) 347-1820 30 3205 Freedom Dr #48, Enderly Park, Charlotte (704) 392-6311 Do we miss your local Peebles location? Add
a store to let us know. Address: 1 Peebles Street South Hill, Virginia 23970-5001 U.S.A. Phone: (804) 447-5200 Fax: (804) 447-5302 Private company Incorporated:1891 Employees: 2,213 Sales: $176 million (1995) SICs: 5311 Department stores; 6719 Holding Companies, Not Elsewhere Classified Company History:
With 65 stores in ten Mid-Atlantic states ranging from South Carolina to New York, Peebles Inc. Is one of the oldest and most successful department store chains in the USA. The company specializes in private label brand and family apparel and home furnishings, but aims to offer its customers a wide array of goods at a
price for average customers - buyers of Ford and Chevrolet, according to William S. Peebles, Jr., who was the company's vice president from 1931 to 1935. Indeed, Peebles has carved out a separate market nis serving middle-income Americans in small to medium-sized markets located in underserved rural areas and
on remote outskirts of booming metropolitan areas. Throughout most of its history, Peebles has been a closely-knit group of individually managed stores owned and operated by Peebles. members and their friends. Most of the work, Peebles historian Howard E. Covington Jr., was tied up in W. S. Peebles &amp; Co., but
all the stores were part of a corporate network [that ultimately consisted of] nearly two dozen private corporations. By the late 1980s, however, this had ceased to be the case. Two buyouts by Wall Street investors that decade rocked the company's governance structure and culminated in the company's corporate
restructuring into Peebles Inc. In 1992, the company is still privately owned, but increasingly takes the hallmarks of a public concern, revealing, for example, financial information that has previously gone unreported. Although disruptive and worrying, especially of the company behind more than 100 years of history, these
management shake-ups have proved extremely successful, as they have established a solid basis for rapid, long-term growth. The number of stores in operation grew by a net 30 percent from 1990 to 1995, while total sales in that same time period rose by more than 26 percent, from $138.7 million in 1990 to $176 million
in 1995. By the mid-1990s, Peebles was ranked as one of the most profitable retailers in the country, even outperforming retail giant Wal-Mart in gross operating margin. Local beginnings, 1890s Peebles Inc. Dating its origins to the founding of the Peebles and Green clothing store in rural Lawrenceville, Virginia, in 1891.
Named after its two founders, William S. Peebles and Arthur S. Green, the store has been renamed Peebles and Purdy Co. In 1907, Peebles took on another business partner, Leonard Purdy, and together they joined what Covington described as one of the main mercantile deals in Lawrenceville, [then] a thriving county
headquarters community with a population of 2,000. As the city and the surrounding Brunswick district grew, So did Peebles' ambition, and he invested $26,000 of his own money in a new retail business, W. S. Peebles &amp; Company. His cousin, W.B. Mitchell, joined him with a $6,000 investment, signing on as vice
president of the company. Peebles' four sons were also brought on board, as shareholders and later as officers and company executives. The year was 1923. Four years later, Peebles is opening another department store in South Hill, Virginia. In 1929, a third store was added in Emporia, Virginia. By 1930, Covington
wrote, Peebles enterprises were among Lawrenceville's brightest success stories. Like many companies, the company suffered during the Great Depression, with retail sales in 1930 falling to 40 percent of what they were the year before. During this period William S. Peebles died. His eldest son, John Isler Peebles,
became president of the company, to pass away on his own six months later. Next generation of leadership, 1930s other sons stepped into the breach, taking the leadership of the company with dedication and dedication. Wesley became president and treasurer, William vice president, and Marion secretary. Under their
leadership, Peebles soon recovered from difficulties. In 1934, shareholders began to receive a dividend on their investment, and bonuses were given to employees. In 1935, a fourth store opened (in Clarksville, Virginia), and two more stores opened two years later in southeast Virginia, making Peebles the largest retail
merchandiser in the Lawrenceville area. Over the next 40 years, Peebles steadily spread throughout the region, adding stores in North Carolina (1938), South Carolina (1950), Delaware (1960) and Maryland (1967). In 1943, she partnered with entrepreneur E.B. Kimbrell and opened the Peebles-Kimbrell department
store in Forest City, North Carolina, which was the first of three highly successful joint ventures between the two companies. Twenty years later there were 26 Peebles or Peebles-Kimbrell stores in four states. During this period, Peebles differed in many ways from rival competitors. First, he sought to circumvent
competition by locating in small communities between 10,000 and 30,000 households&amp;mdash+aces not usually served by such larger department store chains as Sears, Macy's, Levitz and Kmart. In this way, Peebles could usually establish itself as the dominant retail department store of the community. Secondly,
individual store managers were given wide latitude to run their stores as they see fit, with little or no interference from centralized management&amp;mdash′ovided, i.e. they were profitable, which most were. For goods, staff, training, expansion, customer loans, salaries and compensation were the responsibility of
individual store managers. This system provided stores with the flexibility they needed to succeed in different and competitive markets. Postwar changes after World War II, however, as the U.S. economy witnessed unprecedented growth and prosperity, the old ways of doing business no longer proved adequate, and
American business became more centralized and hierarchical. Peebles began to make significant changes, sometimes in anticipation of his need to do so, and other times in response to sudden and painful realities. For example, in 1952 Peebles began coordinating mass purchases for businesses of an increasing
number of stores. At the same time, Peebles began promoting himself and his products through direct mail marketing, which was a new business practice at the time. In 1956, in Lawrenceville, Virginia, she opened her first supermarket, also a new move during that time. In 1958, the company took another dramatic step
forward when it opened its first store in a large metropolitan area, in Manassas, Virginia, on the outskirts of the suburbs. The move marked a significant change from that of past companies, which was supposed to open stores in rural America's central business districts. But such policies have become increasingly difficult
to sustain as economic growth has bypassed these areas and instead become concentrated in the suburbs surrounding major U.S. cities. Although the Manassas store quickly became profitable, Peebles did not immediately take steps to build on its success. In 1968, in fact, two-thirds of the business was still operating in
traditional small town department stores. Peebles was changing, but not fast enough, it seemed, to keep up with the times. Indeed, many of its stores in older and rural cities were losing money or barely breaking. And newer stores in Metropolitan Washington, D.C., were too little for the company to take full advantage of
their profitability. Leveraged Buyout, 1960s The company's leadership was divided, moreover, between the older generation of Peebles, which sought to stay the course, and the younger generation of Peebles, who argued for faster change. Wesley Peebles Jr., the son of the company's chairman and secretary, was the
main catalyst in the making for change, and in December 1968 he finally won, as Peebles began merger talks with a New York investment banking firm. Peebles eventually struck a deal with another company, and Wesley and his relatives agreed to split the company. As a result, Peebles' books were opened for external
analysis for the first time in history, and the company was found to be worth close to $3.7 million. After the leveraged buyout was made, Wesley Jr., left the day-to-day operations of Peebles, and his cousin Bill (William Peebles, Ill.) became chief executive of defacto (the first in the company's history). Despite its financial
strength, Peebles faced significant challenges. The rise of suburban shopping malls or strip malls and heightened competition from discount retailers such as Kmart, Grant's and Roses have made many of their traditional stores obsolete and unprofitable, while the average lead time in the new store was two years.
Management fluctuations have been a growing problem, and it is becoming increasingly difficult to find young managers to replace those leaving. Progress has been slow but steady. In 1972, Peebles began using computers to record, track, track and centralize its to-do account system, which was previously done by
individual store managers in hand-written listings. Shortly afterwards, Peebles moved to a centralized purchasing and distribution system, which was also possible through informatization. However, it wasn't until 1985 that The New York Times In October 1972. The store, in Waldorf, Maryland, a southeastern suburb of
Washington, D.C. A year later, William S. Peebles, Ill., formally replaced his uncle, Wesley S. Peebles, as president. In September 1978, Peebles held its first annual board meeting, and a month later the company completed its purchase of eight Southern department stores, an established Virginia department store chain
specializing in cosmetics, whose purchases proved immensely profitable. The company now had 37 stores in four states. Continued growth and modernization, in the 1980s and 1990s Thirty-one new locations were added in the 1980s as the modernization process continued. Downtown stores in declining or stagnant
rural areas were closed, but conservative management style and close customer contact were held there in the chain's fast-growing suburban stores. In 1984, Peebles joined the prestigious New York office to buy Frederick Atkins, which, according to one former merchandise manager, put us in the top league of retail. In
1984, Peebles also acquired The Collins Company, a regional department store group based in Charlotte, North Carolina, thereby giving the company its first locations in increasingly popular U.S. malls. In 1985, Peebles moved his corporate offices from Lawrenceville to South Hill, Virginia, and in 1986 he moved his
corporate offices from Lawrenceville to South Hill, Virginia. Peebles considered going public in the mid-1980s, but was virtually involved in it due to the fact that, despite real progress in modernization, it was still a network of interconnected companies, not one corporate entity with an exclusive balance sheet.
Management worked on this problem and decided it would be much more profitable for them to sell Peebles to the highest bidder than to go public. The company put itself on the market in June 1986 and was bought out in October of that year by Investcorp, a Bahrain-based investment group, for $77.6 million. In January
1988, Peebles celebrated $100 million in annual sales. That same year, Mike Moorman became the first member of the family to run a Peebles business. A lifelong employee of the company who began his career at Peebles as a management intern in 1964, Moorman remained CEO for the next decade, despite further
shake-ups at the company. In 1989, for example, Peebles was the beneficiary of an immensely profitable buyout by an investment group led by PaineWebber Inc., which paid $152 million for Peebles and its 48 stores in seven states. Also that year, the National Retailers Association named Bill Peebles its independent
retailer of the year, honoring his lifelong service to the industry. In the 1990s, in an effort to stay ahead of the competition and prevent the intense competitive pressures that are tormenting many other retailers, Peebles modernized further streamlined its operations. In 1992, the year it renamed itself Peebles Inc., the
company reduced the advantage time it needed to open a new store from one to two years to just six weeks. The number of Peebles stores rose so dramatically in the 1990s, as did the number of states in which they were located. In 1996 itself, eight stores were to be built in two new states, Alabama and Ohio, further

strengthening the company's strength in its core market. Further reading: Covington, Howard E., Jr., Peebles: The Tradition of Retail Begins Its Second Century, South Hill, Va.: Peebles Inc., 1993. Reed, Vita, Peebles keeps the chain growing by sticking to a simple plan, the Charlotte Observer, On March 15, 2015.
Stoughton, Stephanie, Peebles: The Next Step in Retail Tradition, Virginia-Pilot and Ledger-Star, October 26, 2015 Stowe, Michael, Peebles President knows employees, customers alike, Roanoke (Virginia) Times &amp; World News, September 12, 1993, pp. F1-F2. ------, Peebles Counters Department Store Moves,
Roanoke [Virginia] Times &amp; World-News, October 12, 2015 Source: International Directory of Company History, Vol. 16th St. James Press, 1997.
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