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Raising Funds for the Benefit of the World Community and the Environment  

The generally accepted definition of Crowdfunding is:  

“The practice of funding a project or venture by raising money from a large number  
of people who each contribute a relatively small amount, typically via the Internet.”   

Next Level Africa is all about Social Impact Crowdfunding! 

Many people throughout the world have realised their dream of implementing their long 
cherished project to help others through crowdfunding and in fact it is estimated that USD 
$34 billion has been raised in this manner.  Many of the world’s crowdfunding platforms 
charge fees and also enforce penalties if the funding target is not achieved.  

So why Next Level Africa (NLA)? 

You can Crowdfund just about anything; however in this case there are a few restrictions – 
no pornography or related items, terrorism activities, hate speech, narcotics or other illegal 
activities.  Only family friendly and legal projects will be approved.    

Some of the benefits of using the NLA platform are: 

o NLA Crowdfunding is based on ethical and moral principles – helping people to 
achieve their goals, dreams and projects AND for the benefit of the local and/or 
international community.  

o Your project keeps 100% of the money raised i.e. there are no fees or penalties. 

o You can extend your time line for your project. 

o NLA has added a feature that no other platform has – Cryptocurrency Funding. 

o There is an opportunity for you to network with other project coordinators with 
similar or complementary projects. 

o Best of all – there is a compensation plan that allows you to gain personal income 
as well as crowdfunding for your project.  
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How to develop your Crowdfunding Business Plan 
Phase 1: Defining and naming your Project 

o What is the outcome of your project?  Be very specific about what it is that you 
are trying to achieve e.g. to purchase and operate an appropriate facility for 
people living on the street.   

o Who benefits from your project? Specify the benefits in behavioural terms e.g. 
provision of short-term beds for homeless youth where they can shower, eat 
nutritional food and receive counselling. 

o Choose a name that will capture the imagination of the reader.  Many potential 
Donors will not bother to read past the name of the project unless it is captivating 
e.g. Solve Youth Homelessness.  

Phase 2: Developing your Project  

o Budgeting the cost of your project is very important because this will indicate 
whether your project is viable and how the funding for the ongoing operation of 
the facility will be obtained.  

o If your project involves building a facility or delivering a service, you need to 
seek professional advice in the areas where you lack expertise.  This is especially 
important if your project is to be delivered in a foreign country where costs can 
be dramatically different than your local area. 

o Be aware that laws and regulations in foreign countries or even in other states can 
differ and you need to ensure that your project meets requirements of these local 
authorities.   

o Identify the timelines for your project and the costs and materials/equipment 
associated with each stage – be conservative and allow contingency funds and 
times in case of delays.  With most projects, some stages must be completed 
before commencing the next stage, so clearly identify these stages.  

o Don’t base your planning on the time it takes to gain approvals in your local area 
as other countries or states may (and probably do) have different processes that 
you must follow.  Do your research to identify possible delays or costs.  

o Once you have completed your planning for the project, commit it to paper using 
the headings below.  The Outcomes section may be the overall outcome or a 
series of outcomes which have been broken down because of the size of the 
project involved.C
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o Once you have identified timelines and costs, develop a budget for the life of 
the project to support your Business Plan.  This is extremely important as it 
will allow you to track the actual costs and compare them to your estimates 
and enable you to make adjustments if necessary. 

Phase 3: Marketing Your Project 
As part of your Marketing Plan, you will need and have to decide whether to develop 
your own videos, photos and wording — or to have these professionally done. This of 
course depends on a number of issues such as the size of the project, the cost, available 
resources, and your skills and abilities. 

The Do It Yourself (DIY) approach 

The most important thing to consider with a DIY approach is that ‘close enough is NOT 
good enough’. Crowdfunding is extremely competitive and therefore it is essential that 
your wording, videos/photos and website capture the imagination of the potential Donor.    

o Describing your Project. 

o Depending upon the size of the project, the description may vary.  For a large 
project which will take many pages to describe, it will be necessary to have 
an Executive Summary so that a potential Donor can quickly grasp the intent 
of the project.  It should therefore be written in such a way that the Donor is 
enthused enough to read the whole document. 

o The written description of the project should follow a formal process with 
key headings: 

o Introduction – Briefly outlines and summarizes the project. 

o Background – Describes the existing situation and why it needs to change.  

o Proposal – the proposed situation including the beneficiaries of the change 
or service.  

o Financials – the cost of the project and how it will be managed to ensure 
fiduciary control.   

o Summary – summarise the benefits of the project.

Goals Strategies and Actions Timeline Measurement Responsibility Comments 

What are the 
Outcomes you 
are seeking?

Identify Strategies involved to achieve 
the Outcome. 

Under each Strategy, list the Actions 
required to achieve the Strategy.

Identify 
timelines for 

each Strategy 
and Action

How will you measure 
strategies and actions to 
know whether you have 

achieved them? 

Whose responsibility is it 
to achieve these 

Strategies and Actions? 

Any notes or 
comments to 

assist 
understanding of 

the plan
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o Social Impact Engine 

o Best Practice Social Impact Organizations literally operate in two worlds. 
The world of social benefit, sustainability, regeneration and social justice 
transparency (Humanitarian Values) — and in the world of return on 
investment of time, energy and resources, self-sustainability, qualitative fact-
based results (Commonwealth). 

o Videos can be made with your smartphone or a video camera. 

o Identify what you want to video and write a script that clearly describes what 
and why you are filming. Create a storyboard that segments the scenes, shots, 
timing, props, graphics and locations required for the production.  

o If you are facing the camera and talking, ensure that there is plenty of light 
and the background is not going to distract the viewer from what you are 
saying.  For example a background of a beautiful lake and mountains will 
ensure that the person watching the video is concentrating on the view rather 
than what you are saying – better to have a plain background! Quality 
lighting and sound are critical to presenting a minimum professional level. 

o Speak clearly and try not to squeeze too much into the limited time available 
– make sure you know and rehearse to get your your main points across.   

o Make the video as professional as possible - quality sound, lighting and video. 

o Trial it with someone who will give you an honest answer and constructive 
feedback before uploading to the NLA site, YouTube or your own website.        

o Similarly with photos, choose those that are clear and send a clear message 
about your project.  

o  Transmedia 

o The objective of having a website is to showcase your project so that 
potential Donors can obtain an understanding of your project and strategic 
information about you, your project and what you stand for. Remember 
discerning Donors like to make informed decisions! 

o The titles and subtitles on your webpage should include your preferred key 
words and reflect your project objectives.  This is important because search 
engines operate on the basis of identifying key words and phrases that appear 
in headings.  

o Pictures and videos should be of an excellent quality and clearly relate to 
your project and add clarity to your message about your desired outcomes.  
Visitor’s eyes are drawn to photos and videos hence the importance of 
choosing them wisely.  
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o Video, Photos and Graphics  

o A video should be short, sharp and to the point – 1 minute is ideal. 

o Videos can be made with your smartphone or a video camera. 

o Identify what you want to video and write a script that clearly describes what 
and why you are filming. Create a storyboard that segments the scenes, shots, 
timing, props, graphics and locations required for the production.  

o If you are facing the camera and talking, ensure that there is plenty of light 
and the background is not going to distract the viewer from what you are 
saying.  For example a background of a beautiful lake and mountains will 
ensure that the person watching the video is concentrating on the view rather 
than what you are saying – better to have a plain background! Quality 
lighting and sound are critical to presenting a minimum professional level. 

o Speak clearly and try not to squeeze too much into the limited time available 
– make sure you know and rehearse to get your your main points across.   

o Make the video as professional as possible - quality sound, lighting and video. 

o Trial it with someone who will give you an honest answer and constructive 
feedback before uploading to the NLA site, YouTube or your own website.        

o Similarly with photos, choose those that are clear and send a clear message 
about your project.  

o  Website  

o The objective of having a website is to showcase your project so that 
potential Donors can obtain an understanding of your project and strategic 
information about you, your project and what you stand for. Remember 
discerning Donors like to make informed decisions! 

o The titles and subtitles on your webpage should include your preferred key 
words and reflect your project objectives.  This is important because search 
engines operate on the basis of identifying key words and phrases that appear 
in headings.  

o Pictures and videos should be of an excellent quality and clearly relate to 
your project and add clarity to your message about your desired outcomes.  
Visitor’s eyes are drawn to photos and videos hence the importance of 
choosing them wisely.  

o The wording on the website should be easily understood and this is achieved 
by using bullet points rather than long winded sentences and paragraphs.
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The Professional Approach  

Your project whether it is large or small is important to you and therefore you may decide 
to have your project professionally prepared and produced to give you the best chance of 
attracting funds.   

There are three Professional Packages that you can consider: 
o Video Package 
o Comprehensive Package 
o Customized Package   

Within the Video and Comprehensive packages there are three options whereas the 
Customized Package is developed according to need.    

Definitions 
Outline of project: This is the written script that describes your project which is 

placed on your website or on a crowdfunding website such as Next 
Level Africa. 

Review:  The opportunity for the client to review the package and make 
adjustments. 

Graphic Script:   This is the carefully crafted wording that appears at the base of the 
video in the form of titles that can be read by the person viewing 
the video.  Note: there is no voice attached to these titles or video.   

Voice Over:  A professional presenter’s voice on your video talking about your 
project, without localized accents that people from other counties 
may not understand.  

Benefits of Professionally Produced Material 

There are many benefits to having your material professionally produced: 

o High definition and appropriate photos. 
o Professional videos produced on high definition equipment rather than 

smartphones. 
o Clear and precise voice overs – no accents that people in other countries may not 

understand. 
o Expertly written outlines of your project following a logical sequence and leading 

to a conclusion that will enthuse potential donors to commit to your project. 
o Fast turnaround for your project to enable you to post your project online quickly. 
o Your time is valuable and could be better spent on networking or developing your 

business plan, rather than agonizing over the wording, photo, editing or type of 
video to use.  
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Video Package vs. Comprehensive Package vs. Specialised Packages 

Video Package  
This Package is for people who are happy with the way in which they have written their 
outline of their project but are unable, lack the knowledge or are time poor to produce a 
quality video.  Note: this does not include writing or reviewing an outline of the project for 
placement on a website.    

Comprehensive Package 
As the name implies this package does it all for you and saves you the trouble of searching 
for photos, writing an outline of your project as well as producing a video.  The voice over 
is professionally provided with the correct modulation and spacing to suit the video.    

Specialised Packages  
Specialised packages are offered as a standalone package for all packages apart the 
Premium Comprehensive Package and of course depending on what is negotiated, may be 
included in the Customized Package. 
 
Customized Package 

This Package is for projects that may be any size but have unique requirements to showcase 

potential projects.  The project may be a very large $10 million humanitarian project that 

has a number of phases.  For example:  

o Phase 1: Purchase land; 
o Phase 2: Build workshops and classrooms; 
o Phase 3: Train teachers;  
o Phase 4: Advertise courses; and 
o Phase 5: Pay for operating costs for the first year. 

The Customized Package is a flexible Package that can be adapted and updated at the 
various phases.  This would be negotiated at the time of contracting with us to develop the 
Package on your behalf.  At the very minimum, the Package would include all the features 
of the Comprehensive Premium Package, but would be far more detailed and depending on 
the agreed Package could include longer or additional videos, automated emails or any other 
enhancement.  Project costs depend upon the outcomes required.
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# Crowdfunding 
Packages

Package 
Cost

Creative &  
Media Production

Business &  
Financial Development

1 Basic Package  $650 • 30 Second Video - No Voice Over 
• Script for the Video 
• One review

—

2 Basic 
Comprehensive 
Package

$1000 • Written outline of your project for a website 
• 30 second video – No Voice Over 
• Script for the Video 
• One Photo 
• Script for the Video 
• One Review

—

3 Standard 
Package

$1500 • 60 Second Video 
• Professional Voice Over 
• Script for the Video  
• Two Review

—

4 Standard 
Comprehensive 
Package

$3000 • Written outline of your project for a website 
• 60 Second Video  
• Professional VoiceOver 
• Script for the Video 
• One Photo 
• Script for the Video 
• Two Reviews

—

5 Premium 
Package

$2500 • 60 Second Video 
• Professional Voice Over  
• Script for the Video  
• Three Reviews

—

6 Premium 
Comprehensive 
Package

$6000 • Written Outline of your Project for a Website 
• 60 Second Video  
• Professional Voice Over 
• Script for the Video 
• One Photo 
• Script for the Video 
• Three Reviews

• Online Help 
• General Preproduction Assistance

7 Website $1250 — Basic website with your video, photo and written 
outline of your project.

8 Business Plan $750 — Business Plan Based on client specific 
description, outlining goals, strategies and 
actions.  Client is responsible for inserting their 
own financials.  It is suggested that you seek 
professional accounting advice on financial 
criteria.

9 Financial 
Planning

$1000 — Accounting package to record revenue, 
expenditure and other important financials.

10 Mentoring Minimum 
$1000 
@ $100 Hour

— Personal mentoring assistance to resolve 
problems and issues relating to your project

A. Benefits and Services

CROWDFUNDING SOCIAL IMPACT
BUSINESS DEVELOPMENT & MEDIA SERVICES
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How to take the Next Step to have a Professional looking Package 

All you need to do is send an email to Crowdfunding Social Impact with a brief outline 
of your project and which package you wish to choose and you will receive an email 
from support.careforces.com with a comprehensive guide and questionnaire to be 
completed to give us a full evaluation of what is required.  

Phase 4: Preparing for your Campaign Launch  

o Email In-box  

Ensure that your incoming emails are categorised into folders for ease of retrieval 
according to their subject e.g. if seeking approvals for a project have a folder 
where all emails are automatically diverted with another folder for financial 
details etc. 

o Networking  

Identify contacts and important people who can help with the marketing of your 
project. 

o Non-Internet Marketing 

Identify the traditional methods of marketing that you will utilise such as letters, 
telephone calls, call centres, signage, advertising in newspapers etc.  

o Internet Marketing and Social Media  

Develop social media pages – Facebook, Twitter, Instagram, emails to contacts, 
Blogs etc. 

o Develop campaign strategies  

Using similar headings in the Business Plan prepare your campaign with 
timelines, responsibilities etc.   

Phase 5: Launching Your Campaign  

Be relentless in the pursuit of the program by following the campaign plan strategies and 
timelines to ensure that you receive maximum exposure.  Keep in contact with your 
network to maintain momentum.   C
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CROWDFUNDING SOCIAL IMPACT

Phase 6: Administration  

Best practice project administration is applicable through all Phases for your project from 
the moment you start incurring expenses.  You must comply with taxation authorities in 
your country!  You must account for every dollar that you raise and be able to prove what 
was spent on your project — otherwise it will be deemed to be personal income and 
therefore taxable.  Similarly keep track of expenses which you can claim against the 
project.  Seek advice from your accountant as to how to keep appropriate records of 
income and expenditure so that you are compliant with local laws and regulations.  

It is also important that if you are raising funds for a charitable body to seek and acquire 
approval from that body to use their name and logo, otherwise you can be sued for 
copyright infringement.  It is vitally important to have a written statement from the 
charitable body outlining the conditions of the agreement.  For example, you will incur 
expenses in fundraising and there may be a need for clause in the letter stating that 10% 
of the funds raised can be utilised to cover expenses.  It is vital that you comply with the 
legal terms and responsibilities outlined in the letter.  

In addition, many countries have special requirements for organisations that are not-for-
profit (NFP) in terms of reporting and compliance. If you are thinking of setting up such 
an organisation you need to seek professional advice as these requirements can be very 
comprehensive and incur administrative expenses. Furthermore, you need to approach 
the taxation authorities in the jurisdiction concerned to obtain certified approval for tax 
deductibility for donors to your NFP.  Failure to obtain these approvals and/or comply 
with the regulations may result in any income being classed as personal income on which 
you would be liable for paying tax.   

Final Thoughts 

Good luck with the fundraising and the world will be a better place as a result of your 
contribution to the community.   

Our Mission 

To provide a high quality service to enhance crowdfunding options for the benefit of the 
world community and the global environment. 

Disclaimers 
This booklet is a guide only and it is the readers’ responsibility to investigate all appropriate Rules 
and Regulations in your jurisdiction and make their own decisions.  Management takes no 
responsibility for decisions made by readers.  The management reserves the right to accept or reject 
the commission to prepare packages on behalf of customers. 
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EARTH DAY SUMMITS EARTH DAWN FINE ARTS

RESILIENT CITIES NETWORK

CHILDREN OF THE LANDFILL

CROWDFUNDING  
SOCIAL IMPACT

RINGS OF FIRE

SUNRA WELLNESS CENTER 
Wildspin Enterprises sponsored Western 
Australia-based next generation medical 
and mental wellness center provides care 
for diverse and economically challenged 
patient care populations.

Website: info@sunraywellness.com

RESILIENCE CITIES NETWORK 
A strategic Resilient Cities Network 
program to help identify, organize, and 
connect 10,0000 RC. In cooperation with 
100 RC and participating Resilient Cities.

Program:  Resilient Innovation Center

Website: resilientcitiesnetwork.com

RINGS OF FIRE 
CareForces event focuses on select 
Asia Pacific Rim Resilient Regions, 
Island Nation States and protecting 
Indigenous Peoples’ Cultures.

Program:  Rings Of Fire Magazine

Website: ringsoffire.com

GREEN FIRE  
CHILDREN OF THE LANDFILL 
Ethical Filament Standard. Main fair trade 
goal provides opportunities and trading 
partners to economically disadvantaged 
producers and to open up new markets. 
Program:  COTLMagazine 
Website: careforces.com/childrenoflandfill

CAREFORCES-UNIFY.EARTHWEEK 2019 
Project brings together leading government; 
groups organisations and individuals 
involved in earth repair to visualize and 
implement restoration through local action 
Resilient Cities Academy education.  
Program:  UNIFYEARTHWEEK Magazine

Website: infor@earthweek2019.com

EARTH DAWN ARTS 
A strategic fine arts and crafts 
education program supports 
community and regional cooperation 
with development of new creative and 
mental wellness policies and solutions.

Program:  EarthDawn.com

Website: info@earthdawn.com

Executive Director: Lou CasaBianca  |  Managing Director: Maxine York  |  Development Director: Ray Bennett MBA
Resilience Director Kevin Danaher PhD 

Director Social Sustainability David Traub EdM  
Director, UK Development: Gina Pickersgil 

Director, Asia Development: Sarwar Alam PhD  
Educational Development Diane Nance-Kivell

CAREFØRCES

\

SAMPLE PROJECTS

SUNRA WELLNESS

WILDSPIN  
ENTERPRISES

Windspin Enterprises Australia 
2851  West 129th Street 
Perth,AU 90250 
info@wildspinenterprise.com

CareForces United States 
1001 Bridgeway Blvd. 

Sausalito, CA 94965  
info@careforces.com

http://childrenofthelandfill.earth
mailto:infor@earthweek2019.com
http://EarthDawn.com
http://ringsoffire.com
mailto:info@careforces.com
mailto:info@careforces.com

