COMMUNITY JAR

Youth exchange about event making and community
managément




, WHO WE ARE®?

Sia Kate Julia

17-year old, dancer, writer at youth 18-year old, cybersport player, dancer, A youth worker in NGO Vita Tiim,
magazine, likes coffee active young person mindfulness trainer

Secret Likes white socks Has a dog named Falafelka



VITA TI1IM

This is a nonformal education
center, that creates
international projects,
volunteering

The mission of VitaTiim is to create
a supportive and inspiring
environment so all of us could be a
better version of ourselves,
discover our own role in the global
world, and become flexible in an
era of constant change and
uncertainty.
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Problem
Noninvolvement among youth in local community activities causes
by unconfidence and a lack of empowerment

e |lack of event-making skills

e prejudgement for non-formal education

e bad susceptibility for new ideas knowledge, due to wrong methods usage
e bad efficiency for some good quality activities

Mission
general involvement in local activities and community development,
raise of empowerment.



OBJECTIVES

Get a skill and knowledge to encourage not active youth to
participate in local community activities to raise empowerment in
the society by experience exchange and development of skills
needed to make good quality event

Development of youth initiative

Development of connections among young people in
their countries and on an international level

Development of marketing, knowledge about
methods of community influence



PARTICIPANT PROFILE

e 16-22 years old

e Active people, who are motivated to develop their skills in
the field of event making and community management

 People, who did any kind of event and were able to share
their experience (marketing, public speaking, handling
workshops, communication, team leading)
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games to know
each other

Introduction to
the project

Teambuilding

262

Fresentation of experiances
(Each country makes a
presentation about their event
conducting expenance,
sheares the biggist ones,
creative once and e t c)

Roles in teams(hats
workshop)

values and events

forms of events

Plan

272

Reasons not to come to
an event?(brainstorm
and solutions)

Friendly
enviroment(how to
make it?)

Opportunities and
Issues (Table game)

Force majores
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Chill day

Working/not
working marketing
methods

Graphyc design

Copywriting

Advertisment
strategies

Creative methods
(creating materials
for imaginary event)
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how to be with
money?(event budget
mistakes and making out of
some amount of money)

Communication with
speakers and guests

Future plans

3.3

Video making

Evaluation

Logistic Issues
andetc

Youth pass
ceremony




