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OVERVIEW

NetWings Corp is a 501(c)3
nonprofit organization with
outreach throughout the United
States and around the world.
Committed to creating exposure
opportunities for underrepresented
youths to defy barriers of
geography, culture, and
experience, our intent is to
empower a more confident,
knowledgeable, and empathetic
global citizen capable of creating
local solutions to shared global
issues. 
 
Through traveling with High School
and College Student Delegations
around the world to attend
prestigious conferences, engage in
cross cultural experiences, and
author Case Studies, NetWings
Corp is revolutionizing the way
underrepresented youths build
social capital, professional
international networks, and global
understanding at a young age. More
importantly, by traveling beyond
their own communities, NetWings
Delegates are motivated to spur
local impact with their newly
acquired global ideas and
networks. 
 
It is without a doubt that NetWings
is making an impact in the lives of
the students it touches and the
reciprocal effect this has on each
student’s communities is even
deeper. 

NETWINGS CORP



EXPLORING JOURNALISM & 
DEMOCRACY IN A DIGITAL AGE

BACKGROUND

Through conducting field research, we 
gathered exploratory content which became 
the foundation for our Case Study as well as 
the topic of the Workshop Presentation  we 
led at  WBD, in front of over 40+ conference 
participants. 
 
The Workshop Presentation was a great 
opportunity for our Delegation to lead a 
combined qualitative and quantitative 
research method analysis through the use of 
focus groups, sample surveys, and other 
research methods. 
 
The following Case Study is the combined 
result of our Delegation’s experience abroad  
in applying NetWings Curriculum and the 
Scientific Method Approach to develop 
solutions to shared global issues, alongside 
global peers. 
 
This Case Study is presented in first voice, to 
express the thoughts of our individual 
Delegate 
members.

From March 4th -11th, our 2017 NetWings 
Delegation traveled to Cologne, Germany 
to participate in the 20th annual World 
Business Dialogue (WBD).  One of the 
largest international student run 
conferences, WBD unites over 400 
international students to discuss, interact, 
and collaborate with companies, speakers, 
and students from around the world.   
 
During our travels to Germany, our 
Delegation led the development of our Case 
Study entitled  “Exploring Journalism and 
Democracy in the Digital Age.”  During this 
process, we had the opportunity to design 
various research methods to better 
understand our Case Study Topic. 
 
Upon arrival, our Delegation participated 
in field research by visiting the German 
International Broadcaster Deutsche Welle 
(DW). In visiting DW and speaking to 
various journalists and other professionals, 
we learned about the news production 
process at DW Germany and globally.



The Scientific Method
C U R R I C U L U M

01 Create Abstract
Our NetWings Delegation worked
alongside  International Mentors to
compose an abstract for our Case Study.
The purpose of the abstract is to serve as
a short and powerful statement that
describes the larger work which will be
outlined in our Case Study. 

Prior to traveling to Germany, our
 Delegation was assigned to research the
Case Study Topic  'Exploring Journalism
and Democracy in a Digital Age" and
provide background information that
would be helpful for our potential readers
that  might otherwise be unfamiliar with
the topic.   

03 Develop Hypothesis

Draw Conclustions Communicate Results

Throughout Fieldwork days visiting
companies such as Deutsche Welle and
interviewing locals and peers at the World
Business Dialogue, our Delegation reflected
on the conversations we had and used this to
develop our  hypothesis.

02 Conduct Research

04 Analyze Data
Our NetWings Delegation led a workshop
presentation at the World Business
Dialogue. Surveys, Focus groups , and
feedback were all data outputs from this
workshop. This data was used to test the
original hypothesis and make  any
changes.

The NetWings curriculum helped our
Delegation develop  skill sets to
succeed  academically and
professionally. Working closely with
our global peers, we realized that we
are part of a global society where our
competition for school and work is
more and more competitive,
requiring a skill set and network on
its own. 
 
Developing a Case Study through the
Scientific Method was a great
outlet for our Delegation to develop 
our writing, presentation, teamwork
and research skills.  
 
A big take away was earning how to
work on diverse teams ranging from
different ages, cultures, and frames
of mind while being tasked to
develop a Case Study to represent
our collective view.

PHOTO FEATURE:

APPROACH

NetWings Workshop
participants at the 2017
World Business Dialogue
(Cologne, Germany) 

05 06

After collating and analyzing data from our
Fieldwork,  our Delegation worked together
to document our observations and re-assess
our original hypothesis based on this new
information received.

Through putting together this Case
Study, drawing conclusions, and providing
recommendations, our Delegation 
communicated  our results through
interactive visuals, writing, and data.



We live in a world where people are more 
connected than ever before. In more ways 
than one, technology has revolutionized 
how we interact with and share information 
and news.  Just one click away from 
worldwide connectivity,  there is no doubt 
that the widening access of technology has 
developed political, economic, and social 
implications. 
 
Although news and information have 
traditionally been distributed via radio, 
television, or print avenues, the recent 
introduction of social media including 
blogs, microblogs, social networking sites, 
and more have widely transformed not only 
how audiences consume news, but how they 
create and share news as well. 
 
With the overwhelming growth of citizen 
journalism, ordinary people are now able to  
report what is going on the world, through 
their own perspectives which can result in 
both the more objective and subjective 
dissemination of information. 
 
This, combined with the  power of social 
media has made the creation of news much 
quicker and accessible. This new evolution 
of journalism and reporting has created a 
new sense of responsibility to not only 
empower citizens to become more active 
participators in news, but in also becoming 
much more media literate consumers-- 
responsible for monitoring the legitimacy 
and accuracy of content being shared and 
read. 

As various social media platforms continue 
to develop an ecosystem supportive of the 
exchange of ideas, rhetoric in the digital 
sphere further carries the power and 
influence to distribute mass information 
and news throughout the world. 
 
Yet, if this power is not exercised  with 
great responsibility, we run the risk of 
creating illegitimate news outlets of 
misinformation.  Exposed to growing 
implications of illegitimate news or “Fake 
News”, media literacy and integrity is 
increasingly critical for citizens around the 
world. 
 
The objective of this Case Study is for our 
NetWings Delegation to help youths 
develop an understanding of the need for  
media literacy, how this has developed, and 
how media/journalism relates to 
Democracy in the context of a  quickly 
changing and growing  digital age. 
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PHOTO FEATURE: NetWings Workshop participants at the 2017
World Business Dialogue (Cologne, Germany)



FAKE NEWS 
EFFECT

The Fake News effect has called
into question the legitimacy of
news distributed through many
digital sources as well as the
responsibility technology
companies host in creating
solutions at scale to solve these
challenges. In response, companies
such as Google and Facebook have
taken a pointed aim at Fake News’
sites revenue sources. Google first
took action when the Silicon Valley
search giant said it would ban
websites that peddle fake news
from using its online advertising
service. The social network,
Facebook, then acted by updating
the language in its Facebook
Audience Network policy, which
stated that it would not display ads
in sites that showed misleading or
illegal content, to include fake
news sites.  With an increased
vigilance for Fake News, the role
and responsibility of corporations
to act upon such challenges comes
into question.  

CURRENT STATE 



DEFINING FAKE NEWS
THE  HISTORY  OF  FAKE  NEWS  

Although recently a new buzz word  in the United 
States and around the world, Fake News is not a new 
concept to Americans. In fact, many years ago, this 
was referred to as Yellow Journalism; a style of 
newspaper reporting that emphasized 
sensationalism over facts. 
 
“During its heyday in the late 19th century, Yellow 
Journalism was one of many factors that helped 
push the United States and Spain into war in Cuba 
and the Philippines. A U.S. battleship, the Maine, 
had been sent to Havana harbor in a display of U.S. 
power and, in conjunction with the planned visit of a
Spanish ship to New York, an effort to defuse 
growing tensions between the United States and 
Spain.  
 

 
On the night of February 15, an explosion tore through the 
ship’s hull, and the Maine went down. Observers and an 
initial report by the colonial government of Cuba 
concluded that the explosion had occurred on board, but 
Hearst and Pulitzer (American journalists), who had for 
several years been selling papers by fanning anti-Spanish 
public opinion in the United States, published rumors of 
plots to sink the ship. When a U.S. naval investigation 
later stated that the explosion had come from a mine in 
the harbor, the proponents  of yellow journalism seized 
upon it and called for war. By early May, the Spanish- 
American War had begun.” 
 
Does this mean that Yellow Journalism caused war? No. 
What this does show, however, is a historic example of the 
power that sensationalism holds; creating environments 
conducive to conflict, misunderstanding, and tension. 
This year, we have seen an increase in these types of 
scenarios with Fake News and rhetoric shaping 
sentiments around the world about politics, religion, 
technology and many other topics. 

A 2016 Pew Research poll found that 64% 

of Americans say that fake news is 

becoming a problem, causing “a great deal 

of confusion” 
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THE RISE OF FAKE NEWS
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I remember once picking up an edition of “The 
Onion” on my way to class. Reading through the 
newspaper, I couldn’t believe how much was going 
on in the world that I didn’t know about. 
Motivated to share my newfound knowledge, I 
stood up in class and recited my well thought out 
summary of an article in the Onion. 
 
Just thinking of this moment still turns my face 
red from embarrassment… I remember getting a 
bunch of confused looks from my classmates and 
my professors, I knew something was wrong, but 
what? Wouldn’t it be nice if I had known The 
Onion was a satire-based source before sourcing it 
as truth? 
 
I  had voluntarily blurted out a bunch of nonsense 
in front of my whole class all because I never knew 
what The Onion was. Walking around the Loop of 
Chicago, seeing professionals in suits pick up this 
newspaper, I figured it was legitimate, I figured 
this is how business people got their news…oh 
how I was wrong. 
 
I learned, the hard way, that The Onion was 
intentionally meant to provide news in a comic 
way and it was important for me to realize that

before relying on that as my news source. Had I 
known that this was satirical, then this would 
have prevented me from spreading Fake News. My 
lack of awareness was to blame for this rather 
embarrassing mishap. 
 
This past year, from Presidential Tweets to 
headlines around the internet, current political 
rhetoric has re-birthed the notion of Fake News 
with an intent to deceit many people and create 
biased opinions. 
 
With an increasing number of individuals 
participating in the news process on diverse social 
platforms, anyone from your neighbor, to a 
credible professional can share their latest 
stories, opinions, and more by posting online. 
 
This increased participation of quick news media 
content has created an alarming need to decipher 
the validity of news sources and to understand the 
type of news source being used.  This has made it 
even more difficult to differentiate Fake News 
from facts and has put an extra responsibility of 
readers to understand the difference and avoid 
mishaps like the one I had.



Although the term ‘rhetoric’ is not a new one, it has re-surfaced more frequently this year with talks of ‘Political 
rhetoric.’ Living the current landscape for American Politics and understanding resounding sentiments in 
global politics, political rhetoric around the world has been a tool to discuss controversial topics such as 
Refugees, DACA, Terrorism, BLM, and much more. For the purpose of our Case Study, we will analyze political 
rhetoric and how it has most recently taken  a negative form. Defining Political Rhetoric is a difficult task  as 
there are various components of it, but below is our attempt to provide excerpts we feel best describe it: 
 
“Political rhetoric is the attempt to apply fundamental principles to the circumstances a particular people now face. At 
its best, it’s both elevating and realistic and is effective at both mobilizing immediate popular political support and 
making an enduring impact on our self-understanding.” 
 
“Rhetoric is about persuasion. In politics, persuasion is either achieved by using rational, empirical arguments or 
appeals to emotions or tightly held beliefs. Rhetoric isn’t restricted to scripted speeches. It’s also about prose and 
conversation.” 
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HYPOTHESIS POINT #1 

The Fake News Effect has been felt globally. 

Fueled by participants across varying 

political parties, cultures, and beliefs, 

spanning throughout the world. 

 

HYPOTHESIS POINT #2 

A country's state of Democracy is critical to 

its control of digital/social platforms which 

are also an imperative vehicle for the 

dissemination of news. Subsequently, a 

country's state of Democracy serves as the 

foundation for the state of Journalism and 

news reporting. 

 

HYPOTHESIS POINT #3 

Media literacy is increasingly critical for 

news consumers around the world and is a 

consideration that has not been explored 

enough until the flood of Fake News.  As 

news consumers increasingly depend on 

digital/social platforms for the 

dissemination of news, they need help in 

validating news sources. 

 

 

 

In the following pages, our Delegation provides an 

outline of our hypothesis points and an analysis of 

our data to test our hypothesis.  Upon reflecting 

on this data, we will draw conclusions, offer 

recommendations, and outline our findings in 

further detail throughout this Case Study. 

HYPOTHESIS

R E C I P E S
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Our Workshop Presentation
G L O B A L  F O C U S  G R O U P S

01
We provided Workshop Participants with
an online survey after the workshop.
These surveys were developed
by our Delegation as part of our Case
Work Preparation.  These Surveys were
turned into the graphics used to analyze
data, as presented  in this Case. 

Prior to the Workshop, our Delegation
was provided an attendee list detailing
country representation, age, and field of
study. Based on these demographics, the
we created focus groups  and broke out
the workshop in these groups for a period
of time. Targeted questions were asked
to each focus group. 

03 Dialogue
The Workshop included students
representing over 20 nations around the
world. Having this diversity of thought
allowed our Delegation to collect
valuable feedback and data, test
our hypothesis  and make any
adjustments to the direction of our Case
Work.

02 Focus GroupsSurveys

04 Conclusions
After collecting our survey results and
workshop comments, we  analyzed our
hypothesis, created recommendations,
and published the 
Case Study.

PHOTO FEATURE 
2017 NetWings
Delegation and Workshop
Participants  

WORKSHOP DETAILS 
 
 
45 Total Participants 
Ages 22-31 
 
45 Total Students Surveyed 
85% Response Rate 
 
Countries Represented: 
Russia, Argentina, Paraguay,
Mexico, Germany, India,
Pakistán, the United Kingdom,
Ecuador, Colombia, and the
United States of America. 

Our Netwings 2017 Delegation lead an internationally diverse focus group in March 2017, and conducted a survey on
the reliability of news sources, social media platforms, freedom of press/speech, and news landscape in their
countries. During this time, we delegation presented their ideas for their Case Study on the Topic of 'Exploring
Journalism  & Democracy in a Digital Age."  



FREEDOM OF SPEECH 

During our workshop,  we asked students how they
would rate their country's freedom of speech on a
scale 1 (no freedom of speech) to 5 (absolute freedom
of speech). 
 
Why did we ask this? In our initial conversations with
students at WBD and our international NetWings
Delegates, we quickly realized that the Freedom of
Speech we realized as Americans was not paralleled
in other countries around the world. 
 
Some words from the students in our workshop
presentation:

O N  A  S C A L E  1 - 5 ,  H O W  W O U L D  Y O U  R A T E  Y O U R  C O U N T R Y ' S
F R E E D O M  O F  S P E E C H ?

"...With the current administration, I find myself posting many
memes criticizing our government, our President, and the
administration. From cracking jokes to showing my
disagreement with policies, I feel 100% comfortable sharing this
on my facebook for my followers... I usually make these posts
public." 
 
"...In my country, it is considered a crime to mock any
government officials.. It was incredible for me to hear what my
American counterparts are able to say." 
 
"I got in trouble once at my University for writing an essay that
discussed political views other than our current government. My
speech was free as long as it aligned with the government."

Scale 1 
46%

Scale 2 
15%

Scale 3 
31%

Scale 5 
8%
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JOURNALIST FEAR 

During our workshop, we asked students whether
journalists in their respective countries feared their
own safety for reporting on current state of affairs.  
 
Why did we ask this? In our initial conversations with
students at WBD and our international NetWings
Delegates, we quickly realized that the term
"journalism" was interwoven with how respective
'democracies' in various countries defined and
controlled  'freedom of speech'. This differed from  
our Delegation's majority American perspective. 
 
Some words from the students in our workshop
presentation:

D O  J O U R N A L I S T S  I N  Y O U R  C O U N T R Y  F E A R  T H E I R  O W N  S A F E T Y  F O R
R E P O R T I N G  O N  C U R R E N T  S T A T E  O F  A F F A I R S ?

"...Censorship on state TV channels is often  ambiguous and vague
regulations..." 
 
"...It is through indirect regulation that the government controls the TV
and some newspapers. The journalists that oppose the government
often end up dead..." 
 
"...At a university level, it is more regulated, as student unions have
more powers to block speakers and views which may cause students
to feel threatened or unwelcome..." 
 
"...The biggest businessman, who participate in politics, own the
media. For example, the current president is the owner of a
newspaper and a television channel..." 

Yes 
31%

No 
23%

Neutral 
46%
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REGULATION 

During our workshop,  we asked students what role
the government played in regulating freedom of
speech in their country scale 1 (no government
regulation) to 5 (maximum government regulation). 
 
Why did we ask this? In order to better understand the
landscape for news and the constraints journalists,
news sources, and others might have in delivering
information. 
 
Some words from the students in our workshop
presentation:

W H A T  R O L E  D O E S  G O V E R N M E N T  P L A Y  I N  R E G U L A T I N G  F R E E D O M
O F  S P E E C H  F O R  I N D I V I D U A L S  L I V I N G  I N  Y O U R  C O U N T R Y ?

"...Censorship on state TV channels is often  ambiguous and vague
regulations..." 
 
"...It is through indirect regulation that the government controls the
TV and some newspapers. The journalists that oppose the
government often end up dead..." 
 
"...At a university level, it is more regulated, as student unions have
more powers to block speakers and views which may cause students
to feel threatened or unwelcome..." 
 
"...The biggest businessman, who participate in politics, own the
media. For example, the current president is the owner of a
newspaper and a television channel..." 

Scale 1 
46%

Scale 2 
46%

Scale 5 
8%
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FACEBOOK 

During our workshop,  we asked students whether
Facebook was a news source they relied on. 
 
Why did we ask this? Increasingly, our generation is
digitizing the sharing of information. From following
blogs, downloading apps, and interacting with various
social platforms o obtain news, Facebook was one of
these social platforms we felt would be heavily used. 
 
Our intent was to gage, with a global sample size, the
reliance on Facebook for news. 
 
Some words from the students in our workshop
presentation:

I S  F A C E B O O K  A  N E W S  S O U R C E  Y O U  R E L Y  O N ?

"...Facebook is where I get most of my news. The people I
follow are those I share similar beliefs in and so I feel I can
trust the information they share..." 
 
"...I tend to stay away from Facebook for my news. I prefer
newspapers like Reuters or the Independent to obtain the
most neutral position I can find.That being said, I follow these
sources Facebook accounts and do obtain my news from
them after my own filtering." 
 
" Facebook is the tool I use to connect with most of my
international friends so it is a huge source of where I get my
news. When the terrorist attacks were happening in London,
my friends posted videos, marked themselves 'safe' etc. This
was covered by them before most news sources..."

Yes 
31%

No 
31%

Neutral 
38%
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INSTAGRAM 

During our workshop,  we asked students whether
Instagram was a news source they relied on. 
 
Why did we ask this? Increasingly, our generation is
digitizing the sharing of information. From following
blogs, downloading apps, and interacting with various
social platforms o obtain news,Instagram was one of
these social platforms we felt would be heavily used. 
 
Our intent was to gage, with a global sample size, the
reliance on Instagram for news. 
 
Some words from the students in our workshop
presentation:

I S  I N S T A G R A M  A  N E W S  S O U R C E  Y O U  R E L Y  O N ?

"...I don't use Instagram as much for my news sources but I
do use it to follow influencers that are often referred to in the
news. This is a cool way to follow their lifestyle as they
report on topics of interest to me or report live with photos
and video..." 
 
"...Although I don't use iIstagram much to obtain my news , I
do use it to promote certain news topics through photos. I
have found that people react in a more empathetic way
toward photos and this has helped me share my
experiences and engage more users. I also share this on
Facebook." 
 
"...Video memes on Instagram have been a satirical way for
me to keep up with news-- ironically this is oftentimes much 
more helpful than some news sources-- through satire, you
can capture strong arguments."

No 
62%

Neutral 
38%
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RESPONSIBILITY OF SOCIAL MEDIA PLATFORMS 

During our workshop,  we asked students whether
they felt social media platforms should be held
responsible for filtering through their content to
provide accurate news. 
 
Why did we ask this? This year, the term fake news
has inundated the internet. From written content to
photoshop photos, the dissemination of fake news in a
variety of avenues has caused personal and political
divisions in the United States and across the globe. 
Never seen to this extent, we are faced with a new
challenge, a new need for verification. To what extent,
we wonder, are social media platforms responsible for
filtering and controlling their content for accuracy?

S H O U L D  S O C I A L  M E D I A  P L A T F O R M S  B E  H E L D  R E S P O N S I B L E  F O R
F I L T E R I N G  T H R O U G H  T H E I R  C O N T E N T  T O  P R O V I D E  A C C U R A T E  N E W S ?

"... I think it is extremely important for social media platforms
and any other news outlet to carefully consider the implication of
the news they share. There should be diligent validation of news
across the board..." 
 
"...This is a great idea in theory but how is it achieved? Are
there standards for the industry?  I think we need these in place
first..." 
 
"...To a certain extent, there is only so much they can control. If
a reader believes everything they read, why should these
platforms be responsible?" 
 
"...Absolutely! It is the responsibility of any news source to
ensure they are providing quality and true information."

Yes 
54%

No 
15%

Neutral 
31%
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GLOBAL NEWS ACESSIBILITY

During our workshop,  we asked students whether
they felt social media platforms  have increased their
accessibility to global news. 
 
Why did we ask this?  In talking to students at the
conference, we overheard a student talking about how
he knew so much  more about news in Argentina after
he friended a fellow conference friend on social media
and saw their daily videos and posts about the last
Argentinian election. We felt this was very illustrative
of the global access of news that occurs every day
and wanted to explore this further.

H A S  T H E  U S E  O F  S O C I A L  M E D I A  P R O V I D E D  Y O U  I N C R E A S E D
A C C E S S I B I L I T Y  T O  G L O B A L  N E W S ,  I N  C O M P A R I S O N  T O  T R A D I T I O N A L
N E W S  S O U R C E S  S U C H  A S  N E W S P A P E R S  O R  T V ?

"Without a doubt. I get most of my news from friends I trust on
social media. They are the first to report on topics that are
going on  in the world that might not make it on the news. For
example, I now am very plugged in to what happens in Cologne
by following locals there and keeping up with their news feed.
Before attending WBD, I didn't know where Cologne was and
didn't realize how much of a diverse cultural hub it is." 
 
"I am surprised by how much great information I get from my
friends through them casually sharing a photo of a rally or a
video of their observations of the city they are in. I learn a lot
and it is much more personal." 
 

Yes 
85%

No 
5%

Neutral 
10%
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VERIFICATION

During our workshop,  we asked students whether
they verified their news sources. 
 
Why did we ask this? We wanted to get a better
understanding for how students felt they were
interacting with news. Did they feel like aware news
consumers that responsibly validated their sources?
Or did they feel like unaware news consumers that
irresponsibly believe everything they read? In order to
determine how to best help students verify news, we
first needed to understand if this was a need.

D O  Y O U  V E R I F Y  Y O U R  N E W S  S O U R C E S ?

"... I tend to trust the people that share news sources which I
use. These are professionals in various sectors, and leaders in
their industry so I know the validity of my news is not an issue." 
 
"...It depends. Whenever it is a random source, I do definitely
think more about this more now than maybe even a year ago. I
want to make sure that i'm not getting any extreme view point or
fake news source." 
 
"I tend to go to the brands that have a good reputation for
accurate information like the Wall Street Journal or the
Economist. I tend to be more 

Yes 
31%

No 
29%

Neutral 
40%
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Discussions from our Focus Group at the
World Business Dialogue showed us the
important role that a countries’ sentiment
toward Freedom of Speech plays in the
dissemination of rhetoric and the way we
view democracies. 
 
This dependency or freedom of speech,
freedom of press, and democracy--is an
idea we explored further during our Field
Work at Deutsche Welle. 
 
As we walked into the offices of Deutsche
Welle, we noticed  Press Freedom Maps
by Reporters without Borders on the walls-
-An international non-profit that promotes
and defends freedom of information and
freedom of the press. 
 
These maps (as illustrated above) offer a
visual overview of the situation in each
country in the Index. 
 

"The color categories are assigned as
follows: good (white), fairly good
(yellow), problematic (yellow), bad
(red) and very bad (black)." 
 
Based on the degree of freedom
available to journalists in 180
countries , this is determined by
pooling the responses of experts to a
questionnaire. This qualitative
analysis is combined with quantitative
data on abuses and acts of violence
against journalists during the period
evaluated."  
 
The biggest takeaway for 2017 was
that the World Press Freedom map is
getting darker. In talking to various
students from around, during our
workshop, this was in alignment with
many of the discussions we had
around 
 

increased censorship, violence toward
journalists, and more. 
 
"The global indicator has never been
so high, which means that media
freedom is under threat now more
than ever. In all, the situation has
worsened in nearly two thirds (62.2%)
of the 180 countries in the Index." 
 
As we analyze the dependency of
freedom of speech, freedom of press,
and democracy, we can begin to see
how this information supports the idea
that media freedom is proving to be
increasingly fragile in democracies.
Democratic governments are
trampling on a freedom that should, in
principle, be one of their leading
performance indicators. 
 

"The 2017 World Press
Freedom Index compiled by
Reporters Without Borders
shows an increase in the
number of countries where
the media freedom situation
is very grave and highlights
the scale and variety of the
obstacles to media freedom
throughout the world--. We
have reached the age of post-
truth, propaganda, and
suppression of freedoms –
especially in democracies."
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Our NetWings Delegation led Focus 

Groups at the World Business Dialogue 

in Cologne, Germany. Comprised of 

students and young professionals from 

around the world, these focus groups 

provided us live insights on global vs US 

based news sources, rhetoric, and 

more. As expected, a large focus was 

current U.S. Political rhetoric. Intrigued 

by the current state of the U.S, we 

were asked many questions about our 

thoughts on Presidential commentary, 

our feelings toward it, and the divisions 

this has created within the U.S. 

 

Having this conversation with several 

native Germans in the room, we 

discussed historical examples of how 

rhetoric and propaganda have created 

divisions amongst people in the past. 

We discussed Adolf Hitler and the 

Nazi’s Reign in power in the Holocaust. 

Throughout his leadership, Adolf Hitler 

was able to manipulate and convince 

masses of people that particular 

groups were inhuman and at fault for 

the country’s turmoil. In recounting 

Hitler’s leadership, we discussed the 

power of rhetoric, news media, and the 

public personas of politicians during 

elections.  

 

As we had these conversations with our 

global peers, we noticed the 

importance of ensuring not only our 

understanding of but our continued 

dialogue of histories of the world. 

 

To be vigilant, to have these dialogues 

and this knowledge, we believe, is 

critical in ensuring that we are well 

equipped to ensure that our history 

does not repeat itself.

" To have these
dialogues and this
knowledge of not only
the history of our
country but that of
every country.. .This 
is so important in
ensuring that we know
better, we do better
than to allow negative
histories to repeat
themselves."   -NetWings
Workshop Participant 
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We see it our responsibility 

to teach youth around 

the world how to  

tell fact from fiction 

in an era of 

fake news



RESPONSIBILITY OF NEWS 
SOURCES
During our visit to Deutsche Welle, the 
German Broadcaster for National and 
International news, we talked about the 
importance of establishing mechanisms for 
freedom of press around the world. 
 
Without a doubt, freedom of the press is 
important and necessary for the 
development of a society because it allows 
citizens to have timely, independent and 
truthful information to freely make their 
decisions and to better understand what is 
going on around them. 
 
However, without intending to downplay 
this topic, we would like to suggest a new 
perspective on this subject during this case 
study. Have you ever wondered...How can 
we make the media make proper use of 
their power to inform people? 
 
The reality is that we should not only worry 
about freedom of the press in the countries, 
but also the importance of the media to 
make a responsible use of their power to 
inform other people. 
 
Regrettably, there are certain media in 
different parts of the world that are 
dedicated to giving fake news or distorted  

information of the facts to shape the public 
opinion to benefit their interests. 
 
We think that the main reason for media to exist 
is to keep people informed of what is happening 
in their environment, however, this mission has 
been distorted, causing the media to only see for 
their own interests and dedicate themselves to 
inform only what suits them. 
Because of this, we consider it important to make 
some proposals for the media to return to their 
roots.  
 
Our recommendations are  outlined below:
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R E C O M M E N D A T I O N S  

VERIFICATION SEAL 
Similar to a ‘Lead Certified’ or ‘Organic’ verification, we believe all reliable 
media sources should have to go through a pass/fail screening, resulting in a 
‘verification seal’ appearing on any documents shared online, regardless of 
publication size. Doing so would create a worldwide standard for the media 
industry, something that currently only exists through perceptions of 
reliable/not reliable sources. Our Delegation believes that creating this 
additional work would add a diligence layer for platforms either directly 
providing news/sharing information or serving as a platform of exchange for 
news/information. We believe that this would also help educate readers to begin 
understanding the validity of the sources they read. 
 
 
DISCLAIMERS 
Have you ever seen a disclaimer when you are reading news? Something along 
the lines of: “The content of this article does not reflect the official opinion of 
New York Times. Responsibility for the information and views expressed in the 
article lies entirely with the author(s).” This popular disclaimer has been very 
useful to let the people known that they are reading an article written by a 
columnist expressing their personal opinion. Don’t you think newspapers should 
also inform their readers when a news story has biased information?  Our 
Delegation believes that all news sources (print/social media/online) should be 
held accountable for having a disclaimer informing their audience that the news 
they are reading may contain misleading information. 
 
MEDIA RATING AGENCIES 
In the financial sector, the existence of “Risk Rating Agencies” has helped to 
create oversight and governance. Dedicated to evaluating the financial health of 
the world's leading companies, this governance helps investors make business 
decisions with accredited information. Mirroring this, we believe it would be 
beneficial for the news/media sector to follow a similar approach. With an intent 
for news/ media to strive for a more reliable dissemination of information, the 
construction of Media Rating Agencies could be the start of standardizing 
metrics in the industry and creating deeper accountability. 
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1) Look for the author of the news 

source and research the author's 

validity. Google the author, find their 

social media accounts and use your 

best judgement in establishing whether 

or not they are a valid source. Do they 

have a degree in that field, have they 

been previously published, are their 

views balanced or shifted toward a 

particular agenda? Maybe the source 

does not even have an author...this is a 

red flag! 

 

2) Always check before sharing! Are 

many of your friends sharing an article 

online and you decide to read the first 

paragraph and share without reading 

the whole thing? Do not do that! Make 

sure that you are reading the entirety 

of an article before circulating it 

further. 

 

3)Check for time stamps on photos and 

videos. Oftentimes, old photos/videos 

are utilized. Try to look for any dates to 

ensure they were taken during the time 

the news was reported. 

 

4)Check the Web Domain! Does 

something look off? Maybe a missing 

letter? Many fake news URLs look odd 

or end with ".com.co" or ".lo" and more 

to mimic legitimate news sites. 

 

5) Assess Grammar. If the article has 

misspelled words, words in ALL CAPS, 

poor grammar,there is a high chance it 

is  probably unreliable.

Here are a list of great, free online 

tools that can help you further validate 

news. (Note, we used these sites in 

conducting our research and picking 

our sources referenced throughout this 

Case Study." 

 

SNOPES 

https://www.snopes.com/ 

 

FACTCHECK 

https://www.factcheck.org/ 

 

POLIFACT 

http://www.politifact.com/ 

 

OPENSECRETS 

http://www.opensecrets.org/ 

 

 

 

"According to a 2016
Stanford study of
student ability to
evaluate and reason
about information found
online, students at all
grade levels were found
to have a “stunning and
dismaying consistency”
to be unable to
determine the veracity
of an online source." 
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