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Create Your Own Professional Website

The logistics of creating your own website are not that hard. With the latest generation of website
building tools, you can do this yourself with no coding or design skills required. You may not build a
Picasso from Day 1. But you can build a professional looking website that has the all standard features of
most and that will deliver what you need. These websites are suitable for startups and many SMEs.
To help you make the most of your website, whether you build it yourself or you get someone to make
one for you, I’ve put together this questionnaire to get you started. Answer these questions as best as
you can. You’ll be 80% there. Teri
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Website Goal

What's your main goal for this website? Your answer should tell the website visitor "Why should I spend
time on your site?"

It's important to think about what you want to accomplish with your website. Websites often try to do
too much and end up with far too much information on them often confusing the visitor. Think about
your customer journey and the most important goal that you want to accomplish. Focus on this and we
can discuss how you might accomplish secondary goals.

Mood Board

If you were to create a mood board about your website, what thoughts, images, ideas would be on it?
List those words that represent this.

Your mood board can help you greatly to define your brand. Oftentimes students, who build their own
websites, spend too much time thinking about words or images that should go on the site. Clearly define
your brand and what you’re about on your mood board. This will make it much easier. If an image or text
is consistent with your brand, you can add it. If not, you shouldn’t. Like everything else on your website,
think about what you add to your site. Does it help with your goal or not?

Tagline

Have you a tagline that describes who you are? What you do? And who it’s for? Make it easy for visitors
to get you and what you do.
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RESEARCH

It’s important to do a bit of research before starting your site. It will give you a better idea of what is
right for you.

Competition

List the name and website address of your competitors. What do they do right? What do you not like
and why (don’t do this on your site!)?

Unique Selling Point

What makes you different from your competitors? What makes you stand out?

Websites You Like

List a website you like. This does not have to be a competitor. What do you like about it?

SECTIONS

Think about sections for your website. Get the basics first. Does it help with your main goal?
Assume that you will have a 'Header' and 'Contact Us' section. Choose 3 more. Typically, these are: About
Us, Product/Services, Information/Gallery/News or Blog. List the main points for each section. Do not
spend too much time on it. Our first thought is often the best.

Section 1

What is the name or title of this section?
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Briefly list the main points of this section.

Section 2

What is the name or title of this section?

Briefly list the main points of this section.

Section 3

What is the name or title of this section?

Briefly list the main points of this section.

Anything else

If there is anything else that is important that you want to include on your website, list it here.
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