
	

	

Ideas for Carbon Free 
Brewing with The Good 
Traveler  
 
 

 

Why The Good Traveler program? 
The Good Traveler (TGT) program was created by organizations whose 
businesses depend on travel (airports …) to reconcile an essential part of 
what they do with the reality of climate change and our responsibility to act. 
 
For travel that can't be avoided, the goal is to make it as efficient and non-
impactful as possible and to offset the impact that can't otherwise be avoided 
with investments into projects that reduce carbon.  
 

Why Breweries? 
Honestly … we love beer … and we recognize that for The Good Traveler to 
be effective we must establish a brand that is pervasive and fun.   
 
Craft brewers tend to be forward looking, have a tradition of sustainability and 
have been great at engaging with customers in an authentic way.  Also, we 
have found that travelers tend to be more open to spending money on doing 
the right thing after a beer or two.   
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Another important factor is that brewers have a significant carbon footprint 
from their deliveries of beer and from the journeys their customers make when 
they visit. 
 
Lastly, no likes too much carbon in their beer. 
 

12 Ways Breweries Can Get Involved 
It’s early days, so these are just a few ideas.  Pick and choose what makes 
sense.  Come up with your own ideas and please share them.  Let us discuss 
these and explain what we have in mind. 
 

1. Put up a sign that directs visitors to the TGT offset purchase page 
using: 

a. URL 
b. QR Code  
c. NFC Sticker  
d. Bluetooth Beacon 

2. Add a TGT link to your web site 
3. Put carbon offsets on the menu  
4. Sell offset tags in the gift shop 
5. Sell special merchandise with a TGT offset included in the brand 
6. Include an offset component in one or more beers 1c = 2 miles 
7. Brew a “low carbon” beer to do it with 
8. Give offsets/stickers to visitors 
9. Offset the footprint from your sales people and/or delivery trucks 
10. Offset the footprint from your brewer visitors 
11. If you have an existing charity fund raising program, include TGT in 

your causes 
12. Tell the world what you are doing and use it as a differentiator.  We tree 

huggers love an excuse to go drink beer. 
 

 


