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 Gone are the days in which indecent or embarrassing photos would stay on the disposable 

camera film, never to be seen. According to the article Can Science Make Facebook More 

Compassionate, by Jason Marsh, the most prevalent cases of Facebook users pressing the 

“report” button are people who appear in the photo they report. Whether the report stems from an 

aesthetic or a personal issue, Facebook has recently changed the means of reporting a photo. By 

utilizing more specific language in the report menu, Facebook now allows users to specify a 

particular feeling and to facilitate a conversation with the user who posted the photo. Although it 

is not a face to face confrontation, this method is a great example of how to communicate with 

another person effectively. Jason Marsh who is an accomplished author and editor of a political 

journal, interviews the Facebook team in his article as well as several psychologists and 

researchers. He exposes their work in creating an overall more enjoyable experience for all users. 

What Facebook is in the process of doing is using its site as an easy means to reach adolescents 

and teach them how to communicate effectively with one another. Although it is not a face to 

face confrontation, this method is a great example of beneficial communication. This method of 

communicative problem solving on Facebook is a valid microcosm of how real world problems 

should be handled. 

 What happens if you do not approve of a photo that someone posts? Do you ask them 

personally to remove it? Report it? Block them? This Facebook issue is often paralleled in the 

real world. What happens when a person does something you do not approve of? Do you 

confront them? Walk away? This posed an issue on Facebook about a year ago, when the only 

resolutions were to unfriend the user or completely block him or her from contact through 



Facebook. However, “One thing that we learned is that if you give someone the tool to block, 

that’s actually not in many cases the right solution because it ends the conversation and doesn’t 

necessarily resolve anything-you just sort of turn a blind eye to it,” (Marsh 2) says Jacob Brill, 

who is a product manager on Facebook’s Site Integrity and Support Engineering Team. This is 

not a demonstration of good interpersonal problem solving to adolescents to simply “turn a blind 

eye to [the problem]”, a problem which certainly will not be solved without communication. This 

goes for any interpersonal issue, regardless of its online nature. The old manner of reporting 

allowed the user to create a message, which only 20 percent did. Facebook later provided a 

generic default message to send that generally said “Hey, I don’t like this photo. Please remove 

it.” With such an emotionless, generic message to describe a sentiment, it is no surprise that 

users would not receive a response and nothing would get deleted. The truth of the matter is that 

it is much easier for users online to be “insensitive or even oblivious to how their actions affect 

others” (Marsh 4), which is an issue that cannot be resolved without some mutual 

correspondence. Without the ability to communicate effectively about problems, we reside in a 

community in which issues are swept under the rug and will continue to emerge until resolved.  

 Marsh claims that the aim of these changes is not simply to dispel embarrassing photos, but 

to create a more positive Facebook experience. I also conclude that the changes are to set an 

example for users on how to solve conflict and communicate effectively. The changes made have 

made these emotions more specific. Following of the simple statement of “I don’t like this 

photo” is now five different options as to how it makes the person feel. Reportedly, this change 

resulted in a 50 percent increase from the number of people who sent the previous generic 

message. This elucidates the importance of not only dialogue, but selective word choice in fixing 

a problem. Brill is underlining the importance of the dialogue between users, rather than the fate 



of the actual photo.  

 The actions and ideas presented in Marsh’s article are concrete evidence of the changes 

made to Facebook and their effects on its users. Although I strongly agree with Marsh’s take that 

the Facebook experience should be a positive one, he does not expand much on the significance 

of these changes and their impact on its users. The research team talked with many 13-14 year 

old adolescents and pinpointed problems with the language that Facebook used. The word 

“Report” was perhaps too harsh and “meant that the police would be called” (Marsh 7), and 

many felt like the word “harassed” did not accurately describe what they were experiencing. By 

changing the language from “Report” to “This post is a problem”, the team altered the language 

to make it more age appropriate. This change not only improves means of reporting an issue, but 

underlines the importance of language use. For adolescents, it is often difficult for them to 

describe their emotions towards an issue. So, when Facebook can provide options for them more 

effective problem solving occurs. In being able to specify the root of an issue, adolescents are 

already halfway there in solving it. Brill claims that “we’re giving [kids] the language and 

resources to help with a situation,” (Marsh 7) but what he does not mention is the knowledge of 

language significance and emotional recognition that it will imbue.  

 Although the Facebook project is still in its beginning stages, Marsh claims that it has the 

ability to reach many thousands of adolescents at a time, numbers that individual classroom 

teachers could not even imagine. When solving a problem online, specific choices are now 

provided to describe how the photo made the reporter feel, which demonstrates the significance 

of word choice in communication. Social networking sites have become such a powerful 

leisurely entity, that there may be no better means to teach adolescents how to connect 

effectively in a social environment. What these Facebook research teams have realized is that 



times have changed and that teaching the youth the importance of language in a classroom is no 

longer an adequate method. Today, we must begin administering positive interactions where 

many friendships nowadays begin, on Facebook. 
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