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Our impact at a glance
The very first plastic straw you ever used is 
still somewhere on Earth. That’s why every 
straw we remove from circulation reduces 
the catastrophic effect of plastic on our 
ocean’s ecosystem.

13.2 million 
straws saved

38%
of our members have gone 
completely straw free. 62% offer 
alternatives (e.g. metal, paper etc)

7,000
the average number of straws 
saved by our medium sized 
businesses each month 

700,000
the approximate number of  
straws Grill’d have saved since 
signing up in July 2018

2,600km of straws =
Melbourne to Townsville

or the weight  
of 50 cars

“You often forget 
what that one straw 
is adding up to. If 
everyone was saying 
no, imagine how many 
we’d be saving.”

— James, small business owner 

by our 474 members in 2018

That equates to:
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Spreading the word
How did we do it?

#wins
What’s been happening on our social media 
campaign in 2018

Features
What  did we feature in this year?

What our members and friends been saying?
Our favourite moments

“After watching the war on waste 
I have decided to approach all 
our local pubs and clubs and ask 
them to put straws away with the 
hope of eventually banning them 
completely.”

— James 

“We’ve lead the charge and 
hopefully the businesses around 
town will now pick up on that and 
evaluate whether they need them 
[straws], too.”

— Kerry 

“The staggering stats about plastic 
pollution is astounding. We had to 
do something.”

— Harriet 

“I have four young children, and 
I want to set an example to them 
that we can make a difference.  
We live in a global business 
environment, and corporate 
responsibility shouldn’t just be a 
catch-cry – it should be a call to 
arms to be accountable for the 
environmental footprint we leave.”

— Alice 

Virgin Magazine

National Geographic

ABC:War on Waste

Triple J: Hack

The Project

SBS

1,418
ambassador packs  
were downloaded

29%
the percentage our social media 
channels grew this year

474
official total members

7.7%
the average engagment across our 
social media.  The industry average 
for not-for-profits is 0.17%
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Max Taste, Minus the Waste
In July 2018, we partnered with Grill’d 
to eliminate straws from their 135+ 
restaurants. Since July, Grill’d have  
saved approximately over 700,000  
straws, and are expected to save 1.6 
million straws per year going forward. 

A deep concern for sustainability and the 
environment has always been part of the Grill’d 
DNA. The results of an internal survey with staff 
to understand what causes mattered most to 
them, showed overwhelmingly that sustainability 
was the highest priority for their team. 

As part of their long-term sustainability program, 
Grill’d reached out to The Last Straw to partner 
on their removal of straws. Grill’d announced 
the Max Taste, Minus the Waste campaign, and 
were featured on ABC’s War on Waste program in 
August in association with The Last Straw.  

Grill’d is our biggest partner to date and we were 
excited to welcome them, along with the many 
hospitality venues who have joined in recent 
years, to our movement. We look forward to 
continuing this partnership and supporting Grill’d 
on their future plastic-free endeavours.

“Our 4,336 employees 
participated in a survey and 
nominated ‘environmental 
impacts’ as a cause closest to 
their hearts. By removing single-
use plastic straws from our 
restaurants we’re now saving 
1.6 million single-use plastic 
straws from going to landfill 
each year. This is why the 
decision was an easy one. We’re 
on a sustainability journey and 
we’re always looking for ways to 
improve our practices.”

— Col Kennedy,  
      Marketing Director, Grill’d

“Grill’d was the moment I knew 
we’d really hit a chord in the 
waste narrative in Australia. 
It was amazing that such 
a widespread, well-known 
company was approaching us 
about a process to tackle their 
plastic straw use. Having Grill’d 
on board really legitimised the 
movement and represented such 
an incredible win.”

— Eva Mackinley,  
      Founder, The Last Straw
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The Archie Rose
The moment we knew we had to change

At the start of 2018, we decided to 
go straw free. We made the decision 
when one of our staff, who was 
taking out the rubbish at the front of 
the venue, accidentally tripped and 
the contents were sprawled across 
the footpath. 

What lay on the floor was about 
2000 pieces of lemon and lime and 
500 black plastic straws. It was very 
embarrassing. That was the moment 
that I suddenly realised that all the 
waste of a bar is all biodegradable 
except for the straw. We changed our 
policy the next week. 

The Currumbin RSL
Going circular: the next evolution

We’ve spent the last couple of years 
transitioning all of our consumables 
from biodegradable to compostable 
as biodegradable plastic still doesn’t 
cut it. 

Even though we were trying to 
compost 100% of our organic 
waste, we were still throwing away 
thousands of plastic consumables 
like straws, bleached napkins, 
takeaway containers etc. We 
changed our procurement processes 
and began ordering takeaway 
containers made of bamboo and 
straws made of sugar sap. As part of 
that process, we upgraded our Biobin 
to a liquefier. 

It liquifies our organic waste in 40 
seconds. It’s collected and taken to 
a nearby facility where it’s then sold 
as compost at Bunnings. In return, 
we receive the compost to add to 
our grounds and donate the rest to 
the local community. It’s entirely 
circular. We now don’t have any 
plastic waste across our facility. 

“You have to have 
champions in each 
venue, who is the 
watchdog? You 
have to negate any 
complications (waste 
sorting) and stay 
vigilant on training. 
It’s a constant 
process.”

— Harriet 

“The image of 
the turtle really 
pinpointed the issue 
for us. Our actions 
are really impacting 
innocent animals 
and I think that 
motivated our team to 
get involved. At least 
one-third of our staff 
signed a petition to 
make it happen.”

— Kerry 
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What’s next?
Things have been busy at The Last Straw 
since 2015, with 2018 being our busiest 
year yet. It’s been incredible to see this 
little project transform into a movement 
with real impact. 2019 will see The Last 
Straw focusing on two particular areas.

Our Story 
Too many straws are making their way  
into our landfill and ocean ecosystems.

The first is to continue collaborating and 
consulting with the disability sector on how 
to best keep accessibility central to the 
conversation of environment and reusables. This 
ensures that the campaign remains as inclusive 
as possible, and nobody gets left out of the 
discussion.

The second focus from here is to expand our 
reach from looking solely at straws, to addressing 
waste and ethical consumption in events around 
Australia. We believe there is a great opportunity 
for the planning of every event to be socially 
and environmentally conscious from concept to 
completion, including food, drink, collateral and 
gifts. Keep your eyes peeled for Ushr in 2019.

Finally, we hope to continue partnering with 
and supporting all the amazing individuals, 
communities, venues organisations and 
councils that have been a key part of driving this 
movement forward.

In 2015, Eva Mackinley launched The Last Straw. 
While Eva passionately pursued solving issues of 
social change she found herself working nights 
in hospitality venues in Hobart, the capital of 
Tasmania. It was here that she saw first hand the 
waste produced in the hospitality industry.

One part of that waste, the sucky use of straws, 
was something she decided she could change. 
A plastic straw in your gin and tonic might seem 
innocent enough, but multiply that by the billions 
of people that buy billions of drinks across the 
world every single day, and you start to get an 
idea of the scale of the problem we’re looking at. 
That straw you threw away after stirring my drink 
will outlive you, me and everyone else on this 
planet. Unless we do something to change.

At The Last Straw, we work with venues and 
consumers across Australia to change the culture 
around unnecessary plastic straw use. We exist 
to tackle the issue from both sides—encouraging 
consumers to opt out of plastic straws and 
encouraging businesses to give out fewer straws 
through staff training and information.

At The Last Straw, we believe that it makes no 
sense to use plastic straws at the volume we do, 
and that big change can be created through small 
everyday actions driven by all of us.



Members, thanks a bunch!

We have really appreciated your support 
in 2018. Keep spreading the word, and 
let’s continue to remove straws from 
circulation.

www.laststraw.com.au 


