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INTRODUCTION

Welcome to Exciting Central Tampa Baptist Church!

The following guidelines have been assembled to help us establish a consistent and cohesive look among all platforms where our logo 
will live. When producing materials that will contain our visual identity and voice, please refer to the standards within this document 
for proper usage.




To effectively communicate what ECTBC represents, these guidelines should be used as a framework for what is produced, yet still 
offer a significant amount of creative flexibility. If you have any questions about our brand, feel free to connect with ECTBC directly for 
clarification and/or direction.

2923 N Tampa St.

Tampa, FL 33602



(813) 226 - 2923



centraltampa.org



central@centraltampa.org



Vision

Live Christ Together

cORE vALUES
Love



Fellowship



Service

Generous



Holy



Faithful

Follow and Share Jesus



Living Holy with Accountability



Loving and Serving



Sacrificially Together



Growing God’s Family



Faithful in All My Commitments

Mission

BRAND DNA



Wordmark

Color AlternativesPrimary

Icon

Logo: Proper Usage

Below you will see examples of proper use of our logo and its acceptable variations. Ideally, use one of the primary versions of the logo 
whenever posible. If space is limited or the icon would look better somewhere, feel free to use the icon or wordmark version of our 
logo. When contrast is low with the full color version or a color alternative is necesary, use a black version for light backgrounds or the 
white version for dark back grounds.   

On the following page, there are exmples of how not to use the logo in an effort to maintain the ECTBC brand. Please do not squish or 
change the color of the logo. Do not remove the C or feature the C alone when using the icon. The icon should not be cropped into a 
circe. If any of these guidleines need to be adjusted,  please seek permission from the person overseeing the branding on staff.



Hex: #9EE7FE

RGB: 158,231,254

CYMK: 33, 0, 1, 0

Hex: #5EA6D7

RGB: 94,166,215

CYMK: 61,22,2,0

Hex: #427DB7

RGB: 66,125,183

CYMK: 77, 46, 5, 0

Hex: #074373

RGB: 7,67,115

CYMK: 100, 80, 30, 15

Hex: #0B2A68

RGB: 11, 42, 104

CYMK: 100, 92, 31, 21

Hex: #000020

RGB: 0, 0, 32

CYMK: 98, 77, 4, 92

Hex: #FFFFFF

RGB: 255, 255, 255

CYMK: 0, 0, 0, 0

Hex: #0850A0

RGB: 8,80,160

CYMK: 98, 77, 4, 0

Color

Please use the colors below to ensure color consistency throughout all content produced on behalf of ECTBC. These colors are not the 
only colors that can be used in our content but this is a baseline of the colors within our logo. Please contact the church office if there 
is uncertainty of the usage of a colors outside the guidelines.



L

L

L

L

Color Combinations

The color palettes below show how the brand colors can be paired to meet WCAG AA accessibility standards. The “L” means that this 
color can pass if need be but will not meet the contrast standards in all situations. Use those combinations sparingly or only in 
situations where there will be large blocks of the foreground color on the background color. 



Do not rotate or transform the logo.

Please maintain the aspect ratio when 
resizing. We would like to avoid elongating or 
compressing the logo visually.

Do not alter the icon to be featured without 
the “C” or background. Do not crop the icon 
into other shapes such as a circle or square.

Picnic

Do not add symbols or wording to the logo 
that may make it look like it is part of the 
logo.

Do not display the logo in alternate colors 
outside of those approved alternates. Please 
make sure there is enough contrast between 
the logo and its background to meet WCAG 
AA standards. Use an approved alternate 
color to meet this requirement.

Do not place the logo or icon near other 
brands and logos.

Logo: MisusAGE



Typogrophy

Typography helps to center the church’s brand identity and it should be used consistently across all collateral - business cards, 
letterheads, everything. To help ensure that all of our visual communications are consistent, we use a select group of preferred 
typefaces.

Josefin Sans HEADING TEXT
Please use this font capitalized and bolded. Use it primarily as a 
heading. Use discretion if deviating from this recommendation.

Jost
Please use this font in any case or weight. This font will 
supplement the Josefin Sans font. Use it primarily as a heading. 
Use discretion if deviating from this recommendation.

Subheading Text
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm 
Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz 
0123456789

Source Serif Pro
Use this font for paragraphs and large bodies of text. We would prefer 
that this font is not bolded or used in uppercase. Use discretion if 
deviating from this recommendation.

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. 

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm 
Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy 
Zz 0123456789

A B C D E F G H I J K L M N O P Q 
R S T U V W X Y Z 0123456789
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