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WEBEDIA CONTINUES ITS U.S. EXPANSION THROUGH 
THE ACQUISITION OF WEST WORLD MEDIA 

 
 
Ridgefield, CT / Levallois-Perret, France (December 3rd, 2015) – Webedia continues its 
expansion into the United States through the acquisition of West World Media, a global leader in 
cinema data syndication and a digital marketing partner of numerous cinema circuits across the 
United States. This operation marks the next stage for the French group’s international expansion, 
which now reaches an audience of 80 million unique visitors a month around the globe. 
 
West World Media operates several databases serving the entertainment industry, most notably its 
showtimes platform CinemaSource (covering 80 countries in 24 languages) and live-event listing 
service EventSource. These solutions make the company a trusted partner of some of the largest 
media groups in the United States and around the world. 
 
The company also focuses on providing digital marketing services (websites, mobile apps and 
social media management) to a significant number of U.S. cinema circuits. West World Media 
aggregates nearly a hundred U.S. cinema circuits through its MovieGoer Network brand, generating 
a combined traffic of more than 6 million unique visitors per month, primarily consisting of 
consumers looking to buy a ticket to the movies. 
 
With this transaction, the Webedia group reinforces its presence in the American market, where it 
currently employs more than 100 professionals in Los Angeles, New York, and Ridgefield, Conn. 
This move follows Webedia’s April 2015 acquisition of BoxOffice Media and the October 2015 
capital investment in MoviePilot.com, one of the leading cinema websites in the United States.  
 
“This acquisition will accelerate our growth in the United States,” said Véronique Morali, president 
of Webedia’s board of directors. “Webedia has already reached leadership positions in the cinema 
industry in Europe and South America. The U.S. market is now a priority for us, and this move will 
allow us to further grow our global presence, currently the second largest cinema audience in the 
world.” 
 
Julien Marcel, CEO of Webedia U.S. cinema operations (West World Media and BoxOffice 
Media), added, “We believe our partnerships with cinema exhibitors should be a key component of 
our future development plans. With innovation being our top priority, our newly established 
presence on the West Coast will allow us to work more closely with studios and our technology 
partners in Silicon Valley.” 
 

### 
 
About Webedia 
 
Founded in 2008, Webedia joined the French investment company Fimalac, led by Marc Ladreit de 
Lacharrière, in May 2013. Operating 20 websites (including Allociné, PurePeople, Puretrend, 
jeuxvideo.com, 750g.com and EasyVoyage) and generating more than 22 million unique visitors 
per month in France and 80 million internationally, Webedia is the largest digital media group in 



France. Webedia also assists its clients in the definition and implementation of their digital, CRM 
and brand publishing strategies. 
 
 
About West World Media 
 
Founded in Connecticut in 1995 by Brett West, West World Media is a global leader in syndicated 
entertainment listings and venue marketing services. It is also the digital marketing partner of 
multiple cinema circuits across the United States.  
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