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How to approach a venue: 
1. Read over this pack and get familiar with the pitch. Practice in the 
mirror a couple of times. Don't worry if you're worried about your 
public speaking prowess- people tend to respond to passion rather 
than precision.  

2. Once you feel prepared, list out the venues in your area that you 
know. Divide them into two categories- 'responsive' and 'might need a 
little convincing'. Start with the 'responsive' list first. A 'responsive' 
venue could be anything from 'they run some fundraising events' to 
'they recycle' 

3. Make an actual meeting time. Call up or drop in and ask to make a 
time to meet with the appropriate person. Venue managers are busy 
people and prefer to be able to schedule meeting times.  

4. Once you have your time, make sure you have something to give 
them- the Venue Pack is one we've prepared for you to make things 
easier. This gives the person you're meeting with the ability to take the 
information away and think about it. Not everyone will be convinced 
on the spot.  

5. If they say yes on the spot, tell them to sign up over the website and 
they will be sent an info kit. If they say they'd like time to think about it, 
try and follow up with them in the following week. If they say they're 
not interested, thank them for their time and leave with a smile.
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The Pitch 
This is an example of how you can use the messaging guide to make a short, 
sharp pitch to a venue.  

Here we go!  
"My name is _ _ _ _ _ _ _ _ and I am a local person chatting with a few venues 
around town about becoming plastic straw-free.  
Why straws? Plastic waste is a huge problem across the world. Every day over 
500 Million plastic straws are used and thrown away. These straws end up in 
landfill where they sit for minimum 450 years before they begin to degrade, or 
they end up in the ocean where they affect the ecosystem from the bottom up. 
It's estimated by 2050 there will be more plastic in the ocean by weight than fish.  

The good news is that there is a really easy way to help change these statistics. 
Venues around the country are becoming plastic straw-free by making one 
simple change- adopting a policy of giving straws out on request only. This move 
can reduce straw use in a venue by up to 50% immediately. Eventually you can 
look at transitioning to a re-usable straw alternative, but reducing use is the 
primary idea to start with. 
Hundreds of venues across the country are already getting on board. We're 
finding that customers are incredibly supportive of venues trying to reduce their 
waste.  It's completely free of charge to sign up, just pop your information into 
laststraw.com.au and you'll receive a pack with everything you need to get 
started. 
As a member of _ _ _ _ _ _ community, I would strongly support any venue willing 
to make a positive change for the future. Thanks for your time! " 

   *Just remember this is a guide only- once you get confident with the                     
    messaging, feel free to use wording that works for you!  
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Top tips: 

1. Not every venue is going to want to come on board straight away. 
Change is hard for many venues and if they aren't keen straight off the 
bat, there is every chance they will get on board further down the track, 
when it is more of an industry standard to not use plastic straws.  

2. Start by approaching venues that you have pre-existing contact with, 
or that you know will be responsive to change- maybe venues that 
already have some sort of environmental or sustainable focus. This not 
only brings the early adapters with you from the start, it also helps build 
your confidence in talking about the campaign and bringing people on
board.  

3. Be hospitable. The Last Straw is all about bringing people along with 
the journey, not making them feel like they are wrong. Briefly outline the 
problem but make sure you focus on the opportunity for them to make 
positive change.  

4. If a venue doesn't want to come on board, that's absolutely fine. 
Chances are that as more and more venues jump on the bandwagon, 
and more patrons start asking for no straw in their drink, the more 
difficult venues will come aboard as time passes. They'll get there 
eventually.


