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Truth is a point of view,
but authenticity can't be faked.
Peter Gruber
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Digital Transformations



Power Metals Corp
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Objectives
Social media Management

Content Management
Brand Improvement



Some examples of social media results and the content created for Power Metals Corp.
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During our engagement, Power Metals Corp. ended up being on 
the list of 50 top performing companies in the TSX venture 
exchange and one of top 5 in the Canadian mining industry 
according to the TMX Money portal. TSX:PWM stock price rose 
by 20% within the first two months after the improvement of their 
online presence.

PWM landing page created by theAsianIR went up to the third 
spot on the google search engine. We helped them reach over 
120K people within the first month of our operations and over 1 
million people by the time project ended; we also attracted over 
1000 organic followers across their social media channels 
(including key influencers in the field), with numbers rising 
exponentially each additional month of their online presence. 
TheAsianIR also got dozens of new investors to tout PWM 
looking for more information on how to invest and current lithium 
drilling activities.

Results
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Achilles Properties Pte Ltd

Objectives
Lead Generation

Social Media Consultations
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An example of lead generation results for Achilles Properties Pte Ltd
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Achilles Properties Pte Ltd got over 400 leads within the first two 
months of our engagement. With 132,000 impressions in total, 
we managed to reach over 93,000 people over seven different 
locations across South Eastern Asia.

Results
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Ctrip.com International Ltd.

Objectives
AI Chatbot implementation
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Examples of Ctrip WeChat Chatbot use - For the domestic travelers; international travelers; flights, trains, coach and hotel bookings; 
group accommodations and personal particulars input and updates.
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Ctrip continues to invest more than 15% of revenue to invest in 
technology. One of the investment is in AI, where the Ctrip online 
chatbot has been helping customers solve their problems, 
serving 70% of Ctrip’s total hotel-related customer services 
and 40% of flight ticket-related customer services. On a per 
day basis, Ctrip Chatbot can complete 500,000 Q&As at 95% 
accuracy. The Chatbot comes with a human-machine interface, 
where customers can talk directly to a human Ctrip customer 
service staff at certain phases in a conversation. 

We helped Ctrip built 3 types of Chatbots, WeChat, Website and 
APP. Each comes with 23 fully customised service scenarios, to 
cover all the key services offered by Ctrip including flights, 
attractions, accommodation, train and coach, group and 
free-and-easy tours. 

The Chatbot is a combination of information provider, sales agent 
and customer support. For the domestic traveler the Chatbot 
provides information about group tours, answers order inquiries 
and recommends activities. While for the international traveler, the 
Chatbot acts as a one-stop-shop for any information, including 
visa applications, that an outbound traveler will require and 
appreciate.

Results



We Are theAsianIR

In a world where you
can be anything, be yourself.
Etta Turner
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Some of Our Clients
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What We Do

Brand Strategy
& Development

Brand Identity Design
& Development
Cross-Platform Design
Copywriting & Editorial
Content Design

Smart Technologies

Big Data Solutions
Programmatic Advertising
AI Chatbots
Blockchain

Corporate
Consultancy

Social Media Consultancy
Brand Consultancy
Corporate Trainings
and Workshops

Digital Marketing
& Communications

Social Media Management
Online CSR
Content Creation
Copywriting
Graphic Design
Videography
Online Advertising
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Thank You

theAsianIR and Kimbo Corporate are a 
part of the InProved Group

theAsianIR is an independent, 
privately-owned full-service 
digital-enablement consultancy to 
SMEs and corporates in Singapore. We 
deploy technology solutions such as big 
data, blockchain, digital marketing and 
programmatic advertising to build 
capabilities within your organisation.

For more information on our work, visit 
www.theasianir.com

theAsianIR Pte Ltd 

T +65 8371 3426
M teo@theasianir.com


