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Project: Company Brochure

Client: Craig Murphy president of 

Cambridge Repro-Graphics, Inc. whose 

client, Clennon King of St. Augustine 

Films, represented YoFES (Youth Family 

Enrichment Services). The project 

entailed designing a saddle-stitched 

pocket folder and subsequent tri-fold 

brochures. The design would take 

advantage of the rich hues of the Haitian 

community as well enhancing the brand.

(YoFES website)

 

Our Story

The founders of YOFES were clinicians and 
public health professionals dedicated to the 
community who wanted to respond with 
cultural competence to the health challenges 
facing new Haitian immigrants. Their initial 
efforts led to several programs aimed at  
reducing health-related and social disparities.  
In 2003 they created a new nonprofit aimed  
at creating pathways to leadership and 
healthy, successful lives for Haitian youth 
and their families as well as youth from other 
backgrounds.  They named the new organization 
Youth & Family Enrichment Services, and the 
program everyone now  
calls ‘YoFES’ was born. 

In 2012, the music program expanded its offerings. 
Students of all ages and abilities can now perform 
in small and large string chamber ensembles. In 
fact, on any given Sunday, YoFES hosts orchestra 
rehearsals for elementary school-aged musicians, 
middle school-aged musicians and youth  
and adults. 

It is out of this talent pool that YoFES organized 
and formed The Boston Haitian String Ensemble. 
This elite group of youth musicians is comprised 
of the best and brightest from our signature music 
program. They have represented us before a variety 
of audience, including on Beacon Hill for  
Massachusetts’ 71st governor, The Honorable  
Deval Patrick. 

Our Offerings

•  One-on-One instrument instruction available

•  Orchestra performance opportunities available

•  Exposure to most of the finest performances  
in the Boston area 

• Musical instrument loaned to students

• Accepting ages six and up 

• Registration: $20 fee (non-refundable)

•  Tuition: $80 monthly fee for four  
30-minute lessons

•  Ensemble Participation Cost: $20 monthly fee

•  Flexible scheduling, where possible:  
Mon-Fri, 3 – 6:30 & Sat., 10 – 2:30 

•  Adjusted tuition available for those who qualify

• Prospective students can apply online

A Note To Prospective Parents
Parents should be aware that the real cost of 
our music programming is not covered by their 
monthly tuition and fees. The true cost per child 
per year totals over $3,000 of which you are asked 
to contribute only a portion. As a result, all music 
students receive a partial scholarship thanks to the 
contributions of our donors, funders and partners. 
Any request for additional scholarship consideration 
must be submitted to the program director. In 
this instance, parents will be required to provide 
the following: a recent pay stub or W-2, any Mass 
Health base program, SSI/SSDI, Food Stamp, BPS 
school lunch or unemployment insurance. 

Preliminary
Registration/Contact
Information/Follow-Up: 

Child’s Name

Address

City, State, Zip

Mother’s Name

Mother’s Cell

Mother’s Email

Father’s Name

Father’s Cell

Father’s Email

Child’s Date of Birth

Instrument of Interest

Please Return To: 
YoFES, Youth & Family Enrichment Service, 
1234 Hyde Park Avenue, Suite 104, Boston, 
MA 02136

Learn More at our website, or Call or 
Email Us at:  
617.364.0370, www.yofes.org, 
yofesyouth@yofes.org

Their initial efforts led to several programs 
aimed at reducing health-related and social 
disparities. In 2003 they created a new 
nonprofit aimed at creating pathways to 
leadership and healthy, successful lives for 
Haitian youth and their families as well 
as youth from other backgrounds.  They 
named the new organization Youth &  
Family Enrichment Services, and the program 
everyone now calls ‘YoFES’ was born. 

Our Mission
For more than a decade, with a dedicated 
staff and a committed board of directors, 
Youth & Family Enrichment Services  
has been impacting and serving Greater  
Boston’s Haitian community, the  
third-largest in the U.S. after New York  
and South Florida. We support these  
families reaching their full potential by  
providing quality programs such as  
after-school, music education, summer  
enrichment, parenting and health  
education, and multiple pathways to  
leadership for youth and young adults. 

Our Vision
The vision of Youth & Family Enrichment 
Services is to become a thriving center that 
fosters lifelong learning, helps break the  
cycle of poverty, and transforms the  
Haitian community in its quality of life. 

OURStory

www.yofes .o rg

The founders of YOFES were clinicians 
and public health professionals dedicated 
to the community who wanted to respond 
with cultural competence to the health 
challenges facing new Haitian immigrants.

AfterSchool Music
Enrichment is at the heart of our After 
School program. It’s tailored for English 
language learners, complementing  
classroom instruction. In addition to 
homework assistance for both middle and 
high school students, we provide a host of 
indoor and outdoor enrichment activities 
designed to stimulate learning.  

www.yofes .o rg

Our music education program instills 
important core values irrespective of the 
professional path our students ultimately 
chose. They include discipline, creative 
thinking, perseverance and teamwork.  We 
are currently using the El Sistema method 
as a way of expanding our leadership  
program that trains and uses teens as  
instructors and mentors, broadening  
instruction (more instruments, more types 
of music); expanding our focus on learning 
and providing more support for highly  
talented and driven youth. Among our  
offerings, we provide private lessons in  
violin, viola, cello, bass, guitar, clarinet, 
flute and saxophone, piano, as well as  
performance opportunities, regardless of 
age or skill level. 

Education
There is no question immigrant children face  
challenges in adjusting to a new country. It’s the 
reason YoFES created a quality after school  
program that serves newly immigrated children to 
Greater Boston. There are two campuses for the 
after school program which consists of the  
following:

• After School Program
• Weekend Academy
• Summer Program
• College Pipeline
• Parenting Education and Support

For Middle School Students
The after school program for middle school  
students is located at the Church of the Holy 
Spirit, 525 River Street and Cummins Highway,  
in Mattapan—the heart of Boston’s Haitian  
Community. Its faculty assists with homework, 
provides tutoring, and offers enrichment and 
recreational opportunities for 40 middle school 
students. 

For High School Students
Additionally, YoFES partners with Boston Public 
Schools to host an after school program at the 
Newcomers Academy at Boston International 
High School, 100 Maxwell Street, Dorchester, MA 
02124. That program assists 60 English language 
learners ages 15 to 18, who are entering the U.S. 
school system for the first time or have gaps in 
their formal education.

The YoFES music program, also known as 
Open Access to Music Education for Children 
(OAMEC), uses music as a vehicle to empower 
youth leaders to develop the skills of teamwork, 
creative thinking, and perseverance. 

In partnership with the Suzuki Institute of Boston, 
OAMEC was launched in 2003 as a private violin 
lesson program. Since 2012, the music program 
has expanded its offerings tremendously to provide 
opportunities for students of all ages and ability 
levels to perform in small and large ensembles. 
Currently, OAMEC offers students weekly private 
music lessons in violin, viola, cello, bass, guitar,  
piano, clarinet, flute, and saxophone. The ensem-
ble program includes three levels of orchestras 
(Kreutzer, Viotti, and Berlioz Orchestras), a cello 
group class, and intimate string chamber ensem-
bles that meet for intensive weekly rehearsals. 

YoFES connects with the community at large by 
providing quality arts education programs at many 
partner schools and churches in Greater Bos-
ton: Boston Preparatory Charter Public School, 
TechBoston Academy, Boston International New-
comers Academy, Mattahunt Elementary School, 
Church of the Holy Spirit and Tabernacle Baptist 
Church.

FOR MUSIC INSTRUCTION REGISTRATION,  
PRICES OR HOW TO DONATE ONLINE,  

PLEASE CONTACT: 

Youth & Family Enrichment Services
1234 Hyde Park Avenue, Suite #104

Boston, MA 02136 
Tel: 617.364.0370   |  Fax: 617.364.0371

Learn more at www.yofes.org 
or call 617.364.0370

Strengthening Haitian-American  
families by enriching youth

Strengthening Haitian-American  
families by enriching youth

Additional Materials Required

• Rosin (violin, viola, cello & bass)

•  Set of Strings (brands preferred:  
D’Addario Prelude or Red Label)

• Sponge (violin and viola)

• Reeds (clarinet and saxophone)

• Music Notebook (all students)

• Music Stand (all students)

•  Red Cummerbund (all students – required 
for Holiday concert attire)

• Pencils (all students) 

•  Music Instruction Book (instructor will  
advise the book to purchase, i.e. Suzuki 
Book, I Can Read Music, Essential Elements)

•  NOTE: All instruments are owned by YoFES 
and must be returned. 

Because playing an instrument  
fosters discipline, a strong work ethic 

and teamwork.

MUSICProgram

<

Strengthening Haitian-American families  
by enriching youth

http://www.cambridgereprographics.com
https://www.yofes.org/


Project: eJournal

Client:Margrethe Kvarenes, President 

Manager at the Language Council of Norway

margrethe.kvarenes@sprakradet.no 

 After submitting a proposal, PLAIN selected PSD 

to design their new templated ejournal. 

A total of 10 writers were selected to publish their 

stories representing interesting issues in their part 

of the world. What made this design so unusual 

was that each story had to be in English and also 

in the native language of the writer. 

This template that I created will serve them for an 

unspecified number of volumes. The covers will 

always be different pertaining to plain  

languages around the world. 

(PLAIN website)

Plain Language Association International
Plain Language Association International

I am proud to be introducing PLAIN’s  
first e-journal to you. And, as PLAIN’s first  

non-native English speaking president,  
I am particularly happy to introduce a truly  

international journal. This journal, written in  
4 languages as well as English, is an accurate mirror  

of PLAIN today. Our organization, which has strong 
roots in the English-speaking plain language world,  
is pleased to now reflect the plain language movement 
at a global level. 

Our e-journal is available to all PLAIN’s members and 
gives exclusive insight on plain language today. I would 
like to thank PLAIN’s two immediate past presidents,  
Dr. Neil James and Joanna Richardson, for putting it 
together. While this is the first e-journal, PLAIN is  
confident that we will continue to publish on a regular 
basis and bring our members plain language insights, 
knowledge, and developments from around the world.  
We welcome suggestions for future contributions and 
look forward to hearing from you.  

Warm regards,

   

PLAIN President

eJOURNAL
The PLAIN e-journal is a publication 
of the Plain Language Association 
International. It is published around 
twice a year for PLAIN members.

Editors:  
Joanna Richardson and Dr. Neil James

PLAIN publications chair:  
Miguel Martinho 

Designer:  
Paul Silva, Paul Silva Design

Copyright
All articles are © 2019. Authors retain 
copyright in their contributions. Anyone 
wanting to reproduce an article in whole 
or in part should obtain the author’s 
permission and acknowledge PLAIN as 
the source. 

Submissions 
If you would like to submit an article or 
advertise in future editions of  
the PLAIN e-journal, please write to: 
publications@plainlanguagenetwork.org

Margrethe Kvarenes is a  
manager at the Language 
Council of Norway, the 
Norwegian Government’s 
consultative body on 
language issues. As plain 
language advocate, lecturer, 
and author she has played 
a major part in establishing 
plain language in Norway’s 
civil service – a ten-year 
initiative which has set a 
new standard for public 
communication in Norway.
Her resume includes positions 
in international organizations 
and extensive Board 
experience from both non-
governmental organizations 
and public sector. She has a 
great faith in PLAIN’s strategic 
plan, and her main goals for 
her term as president are to 
make more value for PLAIN’s 
members and  
to professionalize the 
organization and the field  
of plain language further.

Preface 
Margrethe Kvarenes

4.   Vera Gergely 
Plain language in Hungary

20.   Mariana Bozetti 
The Plain Language Network 
in Argentina 

12.   Machiko Asai and  
Sarah Ingmanson Battaglia 
The ripple effect: Plain  
English in Japan

24.  Betsy Perafán Liévano and 
Germán Jair Arenas Arias 

Plain language in Colombia

2.  Dr. Neil James 
Introduction: New networks for the 

next generation

8.  Beate Wiegard 
Plain language in Germany:  

A complex matter 

16.  Christian Anker and  
Maximiliano Nuñez 

Strengthening citizen trust through 
plain language

We would like to 
acknowledge PEF as 
founding sponsor of 
PLAIN’s e-journal.
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Dr. Neil James 
Plain English Foundation

In 1993, when 2 Canadians founded 
the professional network that 

became PLAIN, its first members 
were mostly from English speaking 
North America. Twenty five years 
later, PLAIN now has members from 
over 30 countries working in some  
15 languages.

Much has progressed in those 25 
years. Plain language has become 
increasingly mainstream in many 
countries, and new countries 
and languages embrace clearer 
communication every year. And 
by learning from the previous 
generation, some have achieved  
in just a few years what took  
decades elsewhere.

For example, the September 2019 
PLAIN conference in Oslo will 
highlight how Norway has gone from 
a plain language newcomer to  
a world leader in less than a decade.

This first issue of PLAIN’s e-journal 
highlights the next generation to 
join our growing network: 6 more 
countries setting out on the plain 
language journey. So sit back, buckle 
up, and get ready for a flight right 
around the plain language globe.

Simple and complex
Our journey starts in Hungary, 
where in 2014 Vera Gergely started 
a one-woman band at a time 
when “nobody had heard of plain 
language”. Exactly how does one 
person reform the communications 
of an entire language and country? 
You start a blog, of course, and 
publicly share your journey as you 
learn.

Still in Europe, we find the situation 
is more complex in Germany, where 
Beate Wiegard surveys current  
efforts to improve clarity. She 
outlines exciting developments in 
the government, health, and legal 
sectors, and how the university sector 
is getting involved.

Of particular interest in Beate’s article 
is the debate over the differences 
between “einfache Sprache” (plain 
language) and “Leichte Sprache” 
(easy-to-read) German, which in 
some respects are competing  
for focus.

Hopping back on our plane, we travel 
east to Japan, where the concept of 
plain language is largely unknown. 
But in a shrinking economy and a 
globalized environment, it is the 
push for clearer English rather than 
plain Japanese that is creating the 
first “ripple effect” towards plain 
language.

Machiko Asai and Sarah Ingmanson 
Battaglia outline how a new 
consortium is about to launch in 
Japan and raise awareness of the 
benefits of clearer communication.

The new networks
The final leg of our journey takes us 
to South America, where some of the 
most exciting developments have 
been happening in the plain 

New networks for  
the next generation

language world. These center 
around some powerful new 
networks.

Chile has been the leader. Christian 
Anker and Maximiliano Nuñez of 
the Transparency Council outline 
the plain language network of 
7 major public institutions in 
that country, and how they have 
hosted events, provided training, 
and promoted plain language. 
PLAIN was pleased to support the 
Chilean network’s first international 
seminar in Santiago in July 2018.

Based on the Chilean model, 
Argentina has set up its own 
network in quick time, with a 
wonderful model for guiding 
institutions through the plain 
language process. Mariana Bozetti 
is the coordinator of its technical 
committee and takes us through 
how they will work.

Our journey ends in Colombia, 
where Betsy Perafán Liévano 
and Germán Jair Arenas Arias 
discuss the new plain language 
bill and manual that are helping 
institutions communicate more 
effectively with their citizens. 
The university sector is getting 
involved, and a Colombian 
network was launched in October 
2018 to create a plain language 
culture that “puts citizens at  
the center”.

Our international impact
These stories suggest plain 
language is poised to reach 
a critical mass of countries 
globally in the decades ahead. 
Each country that sets out on 
that journey draws on the work 
of previous generations, but is 
adapting that experience to its 
own language and institutions.

Despite this diversity, the plain 
language message is as clear in 
South America as it is in Central 
Europe or East Asia.

So it seems fitting that PLAIN is 
launching its new journal at this 
time – and in our 25th year – with 
a multilingual issue in 5 languages: 
English, Hungarian, German, 
Japanese, and Spanish. Our thanks 
go to all those who helped the 
authors with translations to and 
from English: Janine Schaller-
Boyum, Torunn Reksten, Masumi 
Kitsukawa, Joanna Richardson, 
and Emilia Ghelfi.

The journal will continue to 
provide short, informative articles 
about plain language around 
the world to inspire and inform 
our members. In this way, PLAIN 
continues to fulfill its own vision 
as a network of practitioners 
supporting each other and 
promoting plain language.

If there is one thing our history has 
taught us, it is that a handful of 
individuals can have a significant 
impact in changing the way 
their institutions, their countries, 
and even their languages 
communicate. But that impact is 
even greater when we connect 
through networks such as PLAIN 
and those now being established  
by the next generation.

Dr. Neil James
Dr. Neil James is Executive Director 
of the Plain English Foundation 
in Australia, which combines 
plain English training, editing, 
and evaluation with a campaign 
for more ethical public language. 
Neil has published 3 books and 
over 90 articles and essays on 
language and literature. From 
2008 to 2015 he served as chair of 
the International Plain Language 
Working Group, and from 2015 
to 2017 as President of PLAIN. In 
2018, Neil won the Nancy Keesing 
Fellowship at the State Library of 
New South Wales to complete the 
research for his next book.
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Most notable among them is OTP Bank, 
the largest bank in Hungary. OTP is 
redesigning its website completely to 
make it user-friendly, accessible, and (last 
but not least) comprehensible.

Achieving some firsts
In the meantime, I wrote the first guide 
to plain language in Hungarian, and 
published it on the web. My reasoning was 
that I wanted to spread plain language in 
Hungary, and the only available resources 
were in other languages. Hungarian 
resources meant that those who want to 
learn more could do so.

2017 brought some further firsts: 

•   I had my first clients from the  
public sector.

•  I started doing training.

•  I presented at TEDx Danubia. 

The most notable public sector client was 
the National Office for the Judiciary, which 
organized a conference on plain language 
in public administration. It dedicated 2017 
to plain language in its work.

Moving into training
I had been thinking of doing training for 
a while, because it’s a much better way of 
spreading the use of plain language than 
rewriting documents alone. I practiced 
my first training plan with a human rights 
NGO. This was a win for both of us, as I got 
to try out my ideas, and they got plain 
language training for free. 

Since then, I have delivered over  
30 training events at different companies 
– always tailored to their needs and  
using their own materials (letters, 
brochures, web pages, and so on)  
for hands-on practice.

I’ve also worked on several projects with 
the Hungarian Helsinki Committee, 
another human rights NGO. In one of 
them, we’ve rewritten the Letter of Rights 
to make it more comprehensible. This is 
the document that people receive before 
they are questioned by the police.

Continuing the work 
A former client of mine got so enthusiastic 
about plain language that she joined me, 
so we work together now on different 
projects. We developed and delivered 
a train-the-trainers program for a state-
owned utility company, which trained 
over 800 of their customer service people 
in plain language.

Of course, there is a long way to go. But 
now that it has started, the move to plain 
language seems unstoppable.

Vera Gergely 

Back in 2014, nobody in Hungary 
had heard of PLAIN language. 

We just accepted that letters from the 
government, banks, and other providers 
were mostly incomprehensible. While 
there is a long way to go, customers 
and citizens have started to expect clear 
communications. What’s more, several 
large companies have embraced plain 
language. But how did we end up here?

This article outlines my efforts to promote 
plain language in Hungary as the first in 
the field here. My aim is not to boast, but 
to give an account of events and perhaps 
inspire others in countries where plain 
language is unheard of.

Starting the conversation
In the beginning, I faced a three-fold  
problem. I had to:

1.  learn plain language myself

2.   educate other people that there  
is a problem that plain language 
could solve

3.   make a living by persuading people 
to hire me to solve the problem. 

So how do you learn, practice what you’ve 
learned, and educate others all at the 
same time? You write a blog, obviously.

I started a blog called Világos beszéd  
(“clear speech”), where I shared what I 
learned from my studies, some tips and 
tricks, as well as before-and-after examples 
that I practiced with.

In 2015, I partnered with the news portal 
444.hu, which found the topic interesting. 
They wrote a couple of articles about 
plain language and we launched a plain 
language award. This wasn’t a professional 

award (we didn’t have written criteria or 
such), but we designed it get people’s 
attention and raise awareness. 

We asked readers to send us the worst 
and best texts they have encountered, 
and they sent us a lot – most of which 
were bad examples. Together, the articles 
and awards helped start a conversation 
about plain language. I was asked to give 
interviews to other media outlets, thus 
spreading the word further.

Working with clients
Soon after, my first client approached 
me. I had used one of their texts on my 
blog as a before-and-after example, and 
they wanted my help to rewrite their 
letters. This was my first real-world lesson 
in navigating corporate departments, 
adhering to regulations, and so on. 

I also started teaching web writing as 
part of a recurring “Introduction to User 
Experience” course, which helped me in 
two ways. First, I developed ties with the 
user experience community in Budapest. 
Second, I got more prospective customers. 
Most of the participants were sent there 
by their company, and several of them 
approached me later saying that their 
company could use my services.

In 2016, I started to work with more and 
more companies – mostly banks and 
insurance companies. These were the  
ones who:

1.   understood how much it costs when 
they are not clear

2.  wanted to fix it

3.  had the budget to fix it. 

Vera Gergely 
With a Master’s in 

Economics, Vera worked as 
 a software tester for years, 
during which she recognized  
the importance of clear, 
unequivocal writing.

In 2014 she embarked on the 
ambitious task of introducing 
plain language in Hungary. 
Since then, she has worked 
as a freelancer, offering plain 
language editing, training, 
and coaching to banks, 
insurance companies, utility 
companies, and also human 
rights NGOs. With the help of 
a colleague she developed a 
train-the-trainers program for 
the biggest utility company  
in Hungary.

In 2015 she partnered up with 
a news portal and launched 
a plain language award. Vera 
also wrote a comprehensive 
guide on how to write clearly 
in Hungarian.

Vera has served on the 
Communications Committee 
of Plain’s Language 
Association International’s 
(PLAIN) Board since 2016.

email:  
info@vilagosbeszed.hu

Plain language in Hungary

24 |  Plain Language Association International Plain Language Association International

The academy
For its part, the academic world has 
also showed interest in fulfilling 
citizen rights and constitutional 
duties through plain language. 
The Universidad de los Andes set 
up a research project called “The 
right to understand: set-up and 
development of a Plain Language 
Network in Colombia to facilitate 
access to justice and strengthen 
democracy”. This project, working 
with the Universidad Eafit and the 
Instituto Caro y Cuervo, has been key 
to consolidating the Plain Language 
Network Colombia, which is inspired 
by the experiences of Argentina  
and Chile. 

The Colombian network
The Plain Language Network 
Colombia is the sum of all these 
efforts, and its members are working 
in tandem to generate initiatives 
and projects that will promote 
plain language – both within their 
own institutions and within other 
state entities. The overall aim is to 
increase efficiency in the use of state 
resources and promote transparency 
and access to public information.

Betsy Perafán Liévano
Universidad de los Andes

Germán Jair Arenas Arias
House of Representatives

Over the last 10 years, within a broader 
framework to renew the public sector, 
the Colombian Government has been 
working to improve the communications 
and relationship with its citizens. Its 
efforts have formed part of a growing 
list of programs and policies related to 
transparency and governance. This is 
also linking with the university sector 
and a new network that will increase the 
influence of this work.

A policy platform
Over the last decade, 2 particular policies 
demonstrate the government’s interest in 
being closer to its citizens:

•  policy of accountability in the  
Executive Branch (2010) 

•  national policy of 
administrative efficiency at  
t he service of the citizen (2013).

As part of the “certainty and plain 
language” principle that started in these 
documents was the idea to simplify the 
form and mechanisms through which 
citizens interacted with the state.

At the same time, the 2018 Survey of 
Citizen Perception carried out by the 
Program of National Service to the 
Citizen found that 9 out of 10 Colombian 
citizens think the government does not 
communicate clearly and comprehensibly. 

The information that state employees 
usually provide does not:

• guarantee citizen participation

•  provide the conditions for citizens  
to realize their rights

•  make it easy to control the  
state’s activities.

Stronger measures
Faced with these results, on August 
1, 2018, a bill on plain language was 
presented to the House of Representatives 
in Colombia. This considers the right to 
understand as a basic democratic right – 
especially in public communications, laws, 
and some judicial rulings. 

The new law sets out that all of the 
country’s entities – both federal and local – 
should make a genuine effort to transform 
the information they produce into plain 
language that citizens can understand.

Along the same lines, the Colombian 
Department of Planning (DNP after 
its Spanish acronym) designed a plain 
language manual, presenting the main 
guidelines that help to make texts plainer. 
It also launched an online plain language 
course, which to date has been taken by 
28,676 public employees from 615 entities 
throughout Colombia. 

Further, “simplicity workshops” have 
transformed 50 texts that citizens 
commonly use. And we have verified the 
effectiveness of the transformed texts by 
developing a simplicity index. 

Plain language in Colombia   

Dr. Betsy Perafán 
Liévano  
Betsy Perafán has a degree 
in Mathematics from the 
Universidad Distrital Francisco 
José de Caldas, and a Law 
degree and a master’s and 
Doctorate in Education from 
the Universidad de los Andes. 
She is Associate Professor and 
Head of the Department of 
Legal Education at the Law 
Faculty of the Universidad de 
los Andes, Bogotá. 

She heads up the research 
team into plain language and 
is one of the co-founders of 
the Plain Language Network, 
Colombia. Betsy is particularly 
interested in civic education 
and communications. 

email:  
bperafan@uniandes.edu.co

Germán Jair  
Arenas Arias 
Germán Arenas has a degree 
in International Relations and 
Political Science from the 
Universidad Militar Nueva 
Granada de Bogotá. He then 
went on to specialize in Public 
Policy and Development 
and earned a Master’s in 
Constitutional Law from the 
Centro de Estudios Políticos 
y Constitucionales in Madrid, 
Spain.

Germán is a Legislative 
Adviser in the House of 
Representatives, Colombia. 
He is Clarity country 
representative for Colombia 
and a member of the Plain 
Language Network, Colombia 
and the Universidad de los 
Andes Research Project “the 
right to understand.”  

 email:  
gj.arenas75@uniandes.edu.co

Would you like to sponsor the conference?  
Contact us at sponsor@plainlanguagenetwork.org to 

receive our sponsor package and discuss  
your options.

The network came into being officially on October 18, 2018 in Bogotá. 
Its objective is to create a new “plain language culture” so the state will 
put citizens at the center of the democratic and legal spheres through 
its services to the public. 

eJOURNAL

Published by PLAIN, the international association  

promoting plain language around the world.   

volume 1, No 1 2019
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Project: Logo design & 

Journal Cover

Client: Mort Rosenberg, DMD

Create a new global brand 

identity to be used on all 

print and digital entities.

PSD also designed the cover 

format for the quarterly 

journal. 

Morton Rosenberg, DMD

Professor (Emeritus) 

Department of Oral and 

Maxillofacial Surgery

Tufts University School of 

Dental Medicine

Professor of Anesthesiology 

and Perioperative Medicine

Tufts University School of 

Medicine

(link to website)

(publications)

(events)
Proud sponsors of the Financial Communications Forum & Healthcare Forum

Visit www.InsightForums.com

Case Studies

• A leading North American financial firm came to us to
redesign their annuity claims process.
Measurable result: Reduced claims process errors
by 60% and improved customer satisfaction as
demonstrated by a 30% increase in asset retention.

• A leading health benefits processing firm turned to us to
streamline print and electronic delivery processing for
Explanations of Benefits and bills.
Measurable result: Within 4 months, converted to
a new provider who continues to delight the client and
achieved over $1 million in annual cost reductions.

• A major provider of integrated retirement services asked
us to redesign their Total Retirement Statement and
implement a production solution.
Measurable result: Saved over $1 million annually,
drove increased investments, and earned the firm
numerous industry awards.

• A multi-financial product firm asked us to lead the
development of a successful personalization strategy
on their monthly statements.
Measurable result: Promoted brand awareness,
customer recognition, and cross marketing efforts on
their personal business documents.

• A major mutual fund complex relied on us to document
their communications workflows and evaluate vendors.
Measurable result: Led to vendor consolidation,
process redesign, and over $3 million in
annual savings.

• A top-ten insurance firm worked with us to redesign their
enterprise new business processes, including application
forms for all distribution channels.
Measurable result: Yielded a 100% improvement
in agent satisfaction and will net the firm over
$2 million in savings.

K N O W L E D G E    C R E A T I V I T Y    T E C H N O L O G Y

To really get the 
big picture, it 
takes knowledge, 
creativity and
technology.

You need knowledge of 
information design and how 
it can make data relevant to 
the customer. You need 
creativity in looking at a 
problem from all angles 
and in utilizing all of a 
company’s internal 
resources.  And you need 
the technological skill to 
make the design work. APT 
has honed these skills 
working on challenging 
projects with diverse goals 
and achieving measurable 
results. 

Complex problems require thoughtful solutions.  
APT can give you the measurable results you’re looking for. 

w w w . a r t p l u s t e c h n o l o g y . c o m

Fine art moves us to feel.  
Information design moves us to act.
Art Plus Technology moves you to view business communications
from a whole new perspective.

At APT, we understand the creativity, the vision, and 
the acumen involved in conveying intricate informa-
tion to a broad range of audiences. We use all the 
tools in our palette to take multi-layered business 
documents and craft them into useful products for both 
the customer and intermediaries. Drawing 
on our knowledge of information design, plain 
language, business processes, and technology, 
we create a unified communications strategy 
that resonates with the organization and 
with the customer. 

It’s an involved process—one that requires experience, 
research, and talent to organize pertinent information 
for the reader.  It’s also an important process.  A huge 
opportunity exists to make a lasting impression on a 
customer through the documents they use most. With 
nearly two decades of experience transforming 
financial and healthcare communications, we know 
how to walk our clients through this process and 
achieve measurable results.

A

K N O W L E D G E    C R E A T I V I T Y    T E C H N O L O G Y

T he information 
designer and the 
artist have a lot 
in common. 
Starting with

raw materials, both mold 
their message into 
something meaningful and 
compelling. Both focus on 
process to drive them to the 
right solution. And in the 
hands of a skilled artisan or 
designer, a complex process 
looks simple. 

KNOWLEDGE

CREAT IV ITY

TECHNOLOGY
Contact:

Art Plus Technology, Inc.
186 Lincoln Street
Boston, MA 02111-2403

617-646-4000

marketing@artplustechnology.com

www.artplustechnology.com

Achieving simplicity 
by managing complexity.

Project: Corporate Brochure

Clientt: Robert Linsky, President

The goal of the design was to balance 

the knowledge of information design 

with the knowledge of artisitc design.  

To create an appealing look-and-feel that 

would enhance the brand and stand  

on its own against the competition.

<
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Introducing   
Putterham Grille 

& Catering
 Our talented team strives hard each and 
every day to meet all of your expectations. At 
Putterham Grille you will see and taste the difference 
as our Chef prepares each day with the finest 
ingredients, purchasing spices from around the 
world and personally shopping at local farms and 
markets.“Healthy” has been the way to go for some 
time now and when dining or having meals catered 
through Putterham Grille you are receiving that. Our 
very knowledgeable staff will always be ready and 
available to assist in seeing that you truly have a divine 
dining experience.

 Our catering crew is top in their class, 
providing for all of our corporate and retail clients’ 
functions. It is word of mouth that has developed 
Putterham to the level we are at today, we offer 
service for all of your catering needs and are very 
precise with the details that you provide us with. 
Events such as BBQ’s, Clambakes, Bar Mitzvah’s, 
Weddings, Graduations and Birthday Parties are all 
planned out for you. Corporate catering is where we 
separate ourselves from everyone else as we follow 
the strictest guidelines to assure the highest level of 
quality for you. 

 Customer service is perhaps the most 
important reason our friends and customers have 
been with us for so many years. We guarantee 
that you will always receive a return phone call and 
someone on the Putterham sales team will be eager 
to create and take time to go over your catering 
needs. We look forward to hearing about your 
inspiring experience with Putterham Grille.

Thank You in Advance!
Putterham Grille’s Friendly Team  

(Add these to any package deal)
Braised Asparagus
with Greek Olive Oil & Fresh Lemon

String Bean Almandine
Sautéed with Sweet Cream Butter 
& Toasted Almond

Glazed Baby Carrots
Steamed Baby Carrots, Brown Sugar,
Amaretto  Reduction 

Steamed Vegetable Medley
Broccoli Floret, Cauliflower, Carrot & Red Pepper, 
Sweet & Spicy Asian Chile Sauce

Fresh Peas
with Butter & Sautéed Shallot

Brussels Sprouts 
Sautéed with Sliced Mushroom, Chablis 
& Grated Romano Cheese

Mashed Red Bliss Potato 
Roasted Garlic & Horseradish, Danish Bleu Cheese & 
Crumbled Bacon, with Local Goat Cheese

Bleu Cheese & Broccoli Potato Gratin Sliced 
Red Bliss Potato, Baked with Danish Bleu Cheese 
Crumbles, Broccoli Floret, Béchamel Sauce
Roasted Idaho Potato Wedges
Golden Idaho Potatoes, Greek Olive Oil, Paprika, 
Hint of Roasted Garlic 

Homemade Rice Pilaf 
Browned Egg Noodle, White Rice, 
Homemade Chicken Stock

Organic Basmati Rice
with Sautéed Portabella Mushroom 
& Baby Spinach 

Long Grain Wild Rice
Olive Oil, Sautéed Onion, Fresh Herbs

Dirty Rice
Homemade Rice Pilaf Tossed with Black Beans,  
Bell Peppers, Red Onions, Sweet Corn 
& Mild  Tomato Salsa

Stuffed Silver Dollar Mushrooms
Aged Cheddar, Baby Spinach, Sherry 
Maple  Reduction

Asparagus & Prosciutto Cigars
Crisp Asparagus, Sliced Prosciutto,  
Citrus Chevre Mousse 

Queso & Carne
Ground Sirloin, Fresh Jalapeno, Cheddar & Tomato 
Fondue. Served with White Corn Tortilla Chips

Classic Tahini Hummus
Roasted Chickpea Puree, Tahini Paste, Greek Olive 
Oil, Fresh Lemon & Garlic. Served with Warm 
Pita Bread
Tsatziki
Organic Greek Yogurt, Cucumber, Dill & Extra Virgin 
Olive Oil. Served with Warm Pita Bread

Taboulis
Cracked Bulgur Wheat, Diced Tomato,  
Spanish Onion, Fresh Mint, Parsley & Fresh Lemon. 
Served with Warm Pita Bread

Mezze Platter
Classic Tahini Hummus, House Tsatziki, Bulgur Wheat 
Taboulis, Kalamata Olive. Served with Warm Pita 
Bread

Vegetarian Stuffed Grape Leaves
Diced Tomato, Chickpea, White Rice, Mediterranean 
Spice Blend, Fresh Lemon, Garlic & Extra Virgin 
Olive Oil

Mediterranean Pita 
Greek Pita Bread, Demi Horiatiki Salad, Imported  
Feta Cheese
Shaved Beef Tenderloin Crostini
Balsamic Crostini, Horseradish Crème  

Homemade Chicken Tenders
Standard, Buffalo Style, BBQ, or Teriyaki Glazed

Shrimp Cocktail
Poached with Fresh Lemon, Peppercorn & Bay Leaf, 
Classic Tomato Horseradish Dipping Sauce

Spinach Pie
Organic Baby Spinach, Imported Feta & Caramelized 
Onion. Baked In Crisp Phyllo Dough

Appetizers

Mediterranean Inspired Cuisine

Project: �Catering Book Design  

Putterham Grille

Client: Craig Murphy, President, 

Cambridge Repro-Graphics, Inc.

Description: Using food photographs 

supplied by the client and stock images 

supplied by Adobe Stock, design a 

catering book with a Mediterranean flair. 

Reminding the client that most food 

related books and magazines show full 

shots, we convinced the client to devote 

a full food shot to the left panel and 

devote the right for the text content.  

To achieve success in today’s
highly competitive environment,
real estate investment and man-
agement companies must have
all of the right ingredients: out-
standing properties, seasoned
real estate experience in all
market environments, innovative
business processes and organi-
zational depth.

Welcome to Sawyer Realty
Holdings LLC, where these
ingredients enable us to create
exceptional value for our most
important constituents - resi-
dents, employees, investors and
lenders.

Come on in…

w w w . s a w y e r a p t s . c o m
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Sawyer Realty Holdings LLC is a pri-
vately-held real estate investment and
management firm with offices in
Massachusetts, Maryland and Florida.
Founded in 1993, the Company cur-
rently owns and manages a
rapidly expanding portfolio of
multifamily apartment buildings
along the eastern seaboard,

with a large concentra-
tion of properties in

Maryland, suburban
Washington D.C. and
Florida.We are a 
full-service, award-winning

firm that seeks to purchase
and manage overlooked or

under performing multifamily real 
estate assets.  

Utilizing our broad real estate experi-
ence, we strive to anticipate market
trends to capture outstanding opportuni-
ties.  Then, applying an effective set of
managerial techniques, our in-house

property and management
team goes to work.  We
improve the property, create
operating efficiencies 
and manage it with a high

level of quality control.
The result is a Sawyer community, a
vibrant, exciting place to live for our
residents, and also a valuable Sawyer
asset, returning exceptional value to 
our investors.

We apply an

investor’s perspective to

the practice of real estate 

management.

“Sawyer Realty is

among our most 

valued real estate 

partners.

They treat our

money as if it 

were their own.”

Jackie Jones,

X Real Estate Fund,

investor  

w w w . s a w y e r a p t s . c o m
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Project: Viewbook 

Client: TR Productions 

Description: Create a brochure 

illustrating the number of successful 

properties Sawyer Realty Holdings

have refurbished thoughout.  

We wanted to highlight these properties 

in an architectural format. The brochure 

was submitted by SRH in a real estate 

media contest and received a best of 

category award. 

Putterham Grille Sawyer Realty Holdings

<



25 Boylston Street, Suite 312

Chestnut Hill, MA 02467

617 • 307 • 3200

w w w . p e r s o n a l m d s . c o m

Care       

Access

Expertise
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Project: Patient Practice Brochure  

Client: Ronald Katz, MD

Description: Designed to be a part of 

a campaign to brand PersonalMDs 

private practice as alternative to ordinary 

patient-centered care.

Project: Recruitment Packet 

Client: TMP Worldwide

Description: Design a recruitment  

gate-fold information pocket brochure 

outlining benefits and services. Rather 

than just slip-sheeting information in 

a pocket, we designed a step method 

to make the benefits services easier to 

select and identify. The cover art was 

selected to embellish the gate-fold idea 

and to symbolize opening the door to a 

new and more rewarding career.

PersonaMDs Mayo

<



Project: �Corporate Identity Package

Client: �Ann Dalrymple

Marketing Communications Manager

A Create a trademark for GlassHouse Technology,  

B corporate usage guideline, C pocket folder,  D Data Sheet 

templates, E Direct Mailing Postcards, F Corporate Stationery.

Typography

The letter style of words.
GlassHouse xxx graphic element used in many
publications and collateral,
ie. stationery package

The GlassHouse Technologies, Inc.

Logo or Brand 

The GlassHouse Technologies, Inc Logo or Brand is comprised of 
the triangular stained-glass symbol and the logotype. These two 
trademarks combine to form a unique graphic expression that 

and unifying feature of the identity program and should be used 
on all aspects of visual communication.

-
marks and make up the GlassHouse Logo. Key to establishing a 
strong brand identity, it is important that the use of this brand 
be limited to the styles shown in this manual.

The logo must always be used in the proportions, orientations, 
and distances shown in this manual, with no exceptions.

Use of Legal Name

The GlassHouse Technologies, Inc.logo is a combination of 
two valuable trademarks and is the exclusive property of 
GlassHouse. Its use by any person or organization other than 
GlassHouse is strictly prohibited without prior review from the 
GlassHouse Corporate Marketing Department and written autho-

-
duced exactly as they appear in the reproduction proofs in the 
technical section of this manual. GlassHouse is the only accept-
able abbreviation. (ie, never use GH, or GlassHouse Tech.)

Note: The ® character must always appear as shown after logo-
type and the ™ character must appear as shown beside the sym-
bol. Additional or replacement materials can be ordered from:

GlassHouse Technologies, Inc.

Corporate Marketing Department

200 Crossing Boulevard, Framingham, MA 01701 508-879-5729

ABCDEF
GHIJKLM
NOPQRSTU
VWXYZ

123456
7890

The Root Typography for The GlassHouse logotype is BankGothic Medium

CORPORATE ID 

VISUAL BRAND MANAGEMENT GUIDE

GLASSHOUSE TECHNOLOGIES, INC.

A

D

B

E

F

C
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PictureTel

Project: �Diversity Brochure

Description: Design a brochure highlighting 

that diversity, technology, and opportunity

can be found at PictureTel. This was a 

spin-off of a recent ad campaign using the 

illustrator David Cutler. I re-hired David to 

illustrate “The Power of Vision”. To save 

some budget money, I split the illustration 

used on the cover into smaller vignettes to 

balance the text content internally. 

<



Project: Law Firm Brochure  

Client: TR Productions

Description: Create a brochure with 

the flavor of the Boston area and to 

highlight the senior partners of the firm. 

Also to draw attention to many of the 

companies they support. The pocket 

allows for attortney updates and  

cover letters.

<



Project: Alternatives Annual Report 

��Client: Karen Goldenberg 

Marketing Communications Manager 

Description: Create an annual report that 

would draw attention the ampersand 

trademark and emphasize the ideals of the 

company.  The non profit company always 

had a number of thought provoking 

stories about the inviduals who privately 

had an uphill climb back into society. I 

have listed only a few spreads but here are 

many great stories.

Community Life for People of All Abilities
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Project: Alternative Annual Report 

��Client: Karen Goldenberg 

Marketing Communications Manager 

Description: Create the 2016 Alternatives 

Annual Report to reflect on their 40 years 

of service to the community.

Community Life for People of All Abilities

<



Project: Alternative Annual Report 

��Client: Karen Goldenberg 

Marketing Communications Manager 

Description: Create the 2017 Alternatives 

Annual Report highlighting achievements 

of Alternative’s clients. Each year the 

annuals speak more about what it does 

for the community and individuals lesss 

fortunate than the company in it of itself.

Community Life for People of All Abilities

<



Project: Corporate Brochure 

��Client: Fed Studley, President

First Stage: Trademark redesign for Transition Solutions. 

The original logo was based on a pyramid... a realistic pyramid. 

Client wanted to retain the strength of the symbolism behind the 

pyramid but simplified. We created the mark to apprear to have a 

rebirth and be simple enough to work in every situation.

Second Stage: Corporate System Design: Brochure,  

and Stationery, Literature.

  

Transition Solutions’ GlobeNet Partners Offer Global Reach

A Studley Group Company<



Projects:  

A ��Client: Lupus Foundation 

Description: Post Card Fund 

Raiser Event

B ��Client: Lupus Foundation NE 

Beverly Goodell 

Description: Direct Mail with 

Donation Component

C ��Client: Lupus Foundation NE 

Beverly Goodell 

Description: Newsletter

D ��Client: Lupus Foundation NE 

Beverly Goodell 

Description: Annual Walk Event

A

B

C

D
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Paul Silva Design   |   27 Maugus Hill Road   |   Welllesley, Massachusetts, 02481   |   781 974 7152   |   silvadesign@comcast.net 
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