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M YOFES

Strengthening Haitian-American families
by enriching youth

Project: Company Brochure
Client: Craig Murphy president of

Cambridge Repro-Graphics, Inc. whose

client, Clennon King of St. Augustine
Films, represented YoFES (Youth Family
Enrichment Services). The project
entailed designing a saddle-stitched
pocket folder and subsequent tri-fold
brochures. The design would take
advantage of the rich hues of the Haitian
community as well enhancing the brand.

(YOFES website)
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leadership and healthy, successful lives for

to the community who wanted to mspoml 5
’ named the new organization Youth &

with cultural competence to the health Family Enrichment Services, and the program

everyone now calls YoFES' was born

challenges facing new Haitian immigrants.

Our Mission

For more than a decade, with a dedicated
staff and a committed board of directors,
Youth & Family Enrichment Services
has been impacting and serving Greater
Boston’s Haitian community, the
third-largest in the U.S. after New York
and South Florida. We support these
families reaching their full potential by
providing quality programs such as
after-school, music education, summer

enrichment, parenting and health

education, and multiple pathways to

leadership for youth and young adults.

I .
A | e r There is no question immigrant children face I\/I l | S I (
‘ ‘ ’ < ’ challenges in adjusting to a new country. It’'s the

reason YoFES created a quality after school

.
Enrichment is at the heart of our After program that serves newly immigrated children to E d l | ( a tl O l I
School program. It’s mi/()r(.‘({ /})r‘ Enolish Greater Boston. There are two campuses for the
2 e after school program which consists of the
language learners, complementing ol The YoFES music program, also known as
classroom instruction. In addition to “ Open Access to Music Education for Children
¢ s . ) (OAMEC), uses music as a vehicle to empower
o After School Program
homework ass '

istance for both middle and youth leaders to develop the skills of teamwork,

* Weekend Academy

high school students, we )71‘01*11[0 a host of © Summer Program ereative thinking, and perseverance
. - enrichment activities * College Pipeline
indoor and outdoor enrichment activities ge Pl In partnership with the Suzuki Institute of Boston,

. . . ® Parenting Education and Support .
dtmgmud to stimulate /um‘mng. OAMEC was launched in 2003 as a private violin
lesson program. Since 2012, the music program

For Middle School Students

The after school program for middle school

has expanded its offerings tremendously to provide

y . opportunities for students of all ages and ability
students is located at the Church of the Holy o] ’ o £ e
. .\ . evels to perform in small and large ensembles
Spirit, 525 River Street and Cummins Highway, . ! e &
h . Currently, OAMEC offers students weekly private

in Mattapan—the heart of Boston's Haitian ) >
. . music lessons in violin, viola, cello, bass, guitar,
Community. Its faculty assists with homework, -
piano, clarinet, flute, and saxophone. The ensem-
provides tutoring, and offers enrichment and N
. ble program includes three levels of orchestras
recreational opportunities for 40 middle school ‘

(Kreutzer, Viotti, and Berlioz Orchestras), a cello
students

group class, and intimate string chamber ensem-

. bles that meet for intensive weekly rehearsals
For High School Students
Additionally, YoFES partners with Boston Public }
YoFES connects with the community at large by
Schools to host an after school program at the : o
providing quality arts education programs at many
Newcomers Academy at Boston International

High School, 100 Maxwell Street, Dorchester, MA

02124. That program assists 60 English language

partner schools and churches in Greater Bos-
ton: Boston Preparatory Charter Public School,

- TechBoston Academy, Boston International New-
learners ages 15 to 18, who are entering the U.S.

. comers Academy, Mattahunt Elementary School,
school system for the first time or have gaps in . - .
Church of the Holy Spirit and Tabernacle Baptist

their formal education 8
Church

www.yofes.org
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ause playing an instrument
pline, a strong work ethic
and teamwork.

Strengthening Haitian-American
families by enriching youth

Learn more at www.yofes.org
or call 617.364.0370

Our music education program instills
important core values irrespective of the
professional path our students ultimately
chose. They include discipline, creative
thinking, perseverance and teamwork. We
are currently using the El Sistema method
as a way of expanding our leadership
program that trains and uses teens as
instructors and mentors, broadening
instruction (more instruments, more types
of music); expanding our focus on learning
and providing more support for highly
talented and driven youth. Among our
offerings, we provide private lessons in
violin, viola, cello, bass, guitar, clarinet,
flute and saxophone, piano, as well as
performance opportunities, regardless of

age or skill level
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Plain Language
Association
International

Project: eJournal
Client:Margrethe Kvarenes, President
Manager at the Language Council of Norway

margrethe.kvarenes@sprakradet.no

After submitting a proposal, PLAIN selected PSD
to design their new templated ejournal.

A total of 10 writers were selected to publish their
stories representing interesting issues in their part
of the world. What made this design so unusual
was that each story had to be in English and also
in the native language of the writer.

This template that | created will serve them for an

unspecified number of volumes. The covers will

el

2. Dr. Neil James
Introduction: New networks for the
next generation

8. Beate Wiegard
Plain language in Germany:
A complex matter

1 6 Christian Anker and
Maximiliano Nufiez
Strengthening citizen trust through
plain language

Preface

Margrethe Kvarenes

4. Vera Gergely
Plain language in Hungary

1 2. Machiko Asai and
Sarah Ingmanson Battaglia
The ripple effect: Plain
English in Japan

20. Mariana Bozetti
The Plain Language Network

Plain Language
Association
International

eJOURNAL

The PLAIN e-journal is a publication
of the Plain Language Association
International. It is published around
twice a year for PLAIN members.

Editors:
Joanna Richardson and Dr. Neil James

PLAIN publications chair:
Miguel Martinho

Designer:
Paul Silva, Paul Silva Design

Copyright

All articles are © 2019. Authors retain
copyright in their contributions. Anyone
wanting to reproduce an article in whole
orin part should obtain the author’s
permission and acknowledge PLAIN as
the source.

Submissions

If you would like to submit an article or
advertise in future editions of

the PLAIN e-journal, please write to:
publications@plainlanguagenetwork.org

4 languages as well as English, is an accurate mirror
of PLAIN today. Our organization, which has strong

Margrethe Kvarenes is a
manager at the Language
Council of Norway, the
Norwegian Government's
consultative body on ata
language issues. As plain
language advocate, lecturer,
and author she has played
amajor part in establishing
plain language in Norway’s
civil service - a tep=vear

I'am proud to be introducing PLAIN's
first e-journal to you. And, as PLAIN's first
non-native English speaking president,
I am particularly happy to introduce a truly
international journal. This journal, written in

roots in the English-speaking plain language world,
is pleased to now reflect the plain language movement

global level.

Our e-journal is available to all PLAIN's members and
gives exclusive insight on plain language today. | would
like to thank PLAIN’s two immediate past presidents,
Dr. Neil James and Joanna Richardson, for putting it

initiative which h
new standard for
communication i
Her resume inclu
in international of
and extensive Bo:
experience from
governmental org
and public sector,
great faith in PLA
plan, and her mai
her term as presid
make more value
members and

Nelv netwarks f
the next generation

guag These center

D , the plain

networks.
Chile has been the leader. Christian

South America as tis in Central
Europe or East Asia

the Transparency Council outline
the plain language network of

o PLAINis
launchingits new journal at this
time —and in our 25th year - with

7maj
that country,and how they have

English, Hungarian, German,
d

hosted training,

h. Our thanks

gotoall lped the

PL support the
a s tional

English

e
seminar in Santiago in July 2018
Based on the Chilean model,
Argentina has set up ts own
networkin quick time, with a

Boyum, Torunn Reksten, Masumi
Kitsukawa, Joanna Richardson,
and Emilia Ghelf

“The journal willcontinue to
ide short,

guiding

Mariana Bozetti

about plain
the world dinf
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Dr. Neil James

Dr. Neil James is Executive Director
of the Plain English Foundation

in Australia, which combines
plain English training, editing,
and evaluation with a campaign
for more ethical public language.
Neilhas published 3 books and
over 90 articles and essays on
language and literature. From
2008t0 2015 he served as chair of
the Interational Plain Language

andfrom 2015

alwavs be different pertainina to plain in Argentina and - Isthecoordinator of s techical  our members.Inhisway PLAN otk Groun and fom 201s
y . . to professionalize| Dr. Neil James Thisfirstissue of PLAING ejournal  Of particularinterest n Beates article d takes us through fulflts own vision 2018, Neil won the Nancy Keesing
. Plain English toprofessonalzel - or neiiames ., | Bt et i
w2 s ® 9 join our growing network: 6more  betweeneinfache Sprache” (plain Ourjourey endsin Colombia,  SuPPorting each other and New South Wales to complete the
eV Foundation of plain language [ s ot o tonthe pian dtachiesproche” inticvn Tesarchfor st ook
anguages aroun e Worlda. o\ 24 getsy perafin Lic d e profesional etwork that sitback, buckle  whichin and German it ArenasAras Ithereis one thing our history has
+ Betsy Perafan Liévano an We would like to became PLAIN tsfrstmembers  Up,and get ready foraight right  some respects are competing discuss the newplainlanguage  taught us,itis that a handlul of
German Jair Arenas Arias were mostly from English speaking  around the plan language globe. for focus helpi h ficant
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Plain language in Colombia

Plain Language Association International

acknowledge PEF as
founding sponsor of
PLAIN's e-journal.

North America, Twenty five years
later, PLAIN now has members from

Much has progressed in those 25
sears. Plain

Simple and complex

over 30 counties working insome  Ourjourney starts in Hungary,

15 languages. where in 2014 Vera Gergely started
aone-woman band ata time

when “nobody had heard of plain

Hopping back on our plane, we travel
eastto Japan, where the concept of

effectively with their citzens

Butina shrinking economy and a
globalized environment, itis the
push for clearer English rather than

is getting
Ived, and a Colombian

impact!
theirinstitutions, their countries,
and even their languages

thatimpactis

network was launched in October

even greater when we connect

Vera Gergely
ackin 2014, nobody in Hungary
had heard of PLAIN language.

We just accepted thatleters fiom the

Plain language in Hungary

award (we didn't have witten criteria or Most TPBank,  Ive projects with
such), but we designed it get people's the largest bank in Hungary. OTP is the Hungarian Helsinki Committee,
attention and raise awareness. to ights NGO. In one of

We asked readers to send us the worst

t, banks, and other provider

While
With aMastersin there s along way to go, customers
d

and best y
and they sentusa lot - most of which Achieving sor
were bad examples. Together, the articles

Economics,

make it user-riendly, accessible, and (last  them, we've rewitten the Letter of Rights
but not least) comprehensible.

tomake it more comprehensible This is
me firsts the document that people receive before
they are questioned by the police.
Continuing the work

Inthe meantime, | wrote the frst guide
to plain language in Hungarian, and

PLAIN
and those now being established
by the next generation.

Plain Language Association International

Whatt abautplanlanguage. was asad todve published it on the web. My reasoning was A former clent of mine got so enthusiastic
. interviews to other ftets, thus that I wanted tospr 5
; [ But uphere?  spreading Hungary, and the onl

unequivocal wiiting i o Working with cli were in otherlanguages. Hungarian projects. We developed and delivered
in in fer, my first clent approached that o ora state-
ambitious task of introducing  the field here. My aim is not to boast, but e, | had used one of their texts on my  which trained

of d perh blogas aby d-after example, and 2017 brought some further firsts: over 800 of thei customer service people
Since then, p they wanted my help to rewrite their < 1had my frst clients from the in plain language.
asa freelancer offering plain language is unheard of. letters. This was my first real-world lesson public sector. Of course, there is along way to go. But
language editing, training, Starting 3 N now thatit has started, the move to plain
and coaching to banks, adhering to regulations,and so on. . bl

[ f - fol

nsurnceconpanics ity Inthe beginning, | faced a three-fold e

problem. | had to: lalso 9

companies,and also human part of arecurring“Introduction t

rights NGOs. With the helpof 1+ leam plain language myself Experience” course,which helped R PLAIN
2 st : s i Arenas Aras OSLO - NORWAY
the iggest iy ompany couldsolve Second. 1ot more prospecive cu Gamin Aerashasa degres 25-27 SEPTEMBER 2019
inHungary 3. make alvi i Mostof Plain language in Colombia o teoraflstons and —
n 3 by thei dseveraof

Universidad Miitar Nueva
(Granada de Bogots. He then
went on to specalize in Public
Policy and Development

and eamed a Master in

anews portaland launched
aplain language award.Vera
also wrote a comprehensive

quide on how to write learly

approached me later saying that tf
company could use my services.
In2016,1

Betsy Perafén Liévano

Sohow do you lear, practice what you've
learned, and educate othersal at the
same time? buioush

PR 5 usually provide does ot
Iore compantes. mostly banks a German Jair Arenas Arias VP

~guarantee citizen participation
in Hungarian, Itarted a blog called Vildgos beszéd insurance companies. These were House of Representatives o "particpatio Consttutonal Lawi from the
(clear speech), where I shared what «provide the conditions for citizens Centrode EstudiosPolticos
Vera has served onthe ones who: Overthelast 10years, withinabroader ~go o S
Communications Committee learned from my studies, some ips and Py framework to renew the public sector, realize thefrri The academy y Consitucionales in Madrid,
Pt tricks, as well a before-and-after examples 1+ or. Foritspart, the academic worid has | SPaI
ins Languag . that | practiced with. they are not clear Liévano
Association ntenationals 2. wantedtofixit "
(PLAIN) Board since 2016, 102015, I partnered with the news portal 2. Want i its !
a4y, 3 i Stronger measures dutes through plain language. Representatives, Colombia
. They wrote a couple of articles about listof to t Heis Clarity country
José de Cldas, and L Thisis 12018 lled"The
language award. This wasn't a professional and 9 and
in Colomba. © anquage | L Colom
the Universidad delos Andes.  influence of this work. understand as a basic democrati ight Networkin Colombiato faciitate | andithe Universidad de os
sheis Assodate Professorand & poli [ “the
4 lain Language Association Interational policy platform o I8
Plaintanguage & h Head ofthe Department of o democracy’ This project working | righttounderstand”
ver 2

| with the Universidad Eafit and the

email
Insttuto Caro y Cuervo, has been key

Plain Language
Network Colombi

country's entities - both federal and local

Faculty of the Universidad de
oo oot being closer totscitzens

i y and Chile.
soneof the co-founders of +national policy of Along the same lins, the Colombian _
the Plain Language Network, administrative efficiency at Department of Planning (ONP afer The Colombian network
Colombie its Spanish acronym) designed a plain The Plain Language Network
Aspartof the” allthese
language" del plainer. efforts, and its members are working
email tosimplify the intandem
P been taken by and projects that will promote
citizens interacted with the state. 28676 public empl
Atthe same time, the 2018 Sunvey of throughout Colombia. own nstitutions and within other
o otbyhe Furthesimpl ps"have state entities. The overallaimis to
Brogram of Nation transfoumed fstate
Gitizen found that 9 out of 10 Colombian
by d information.
tober 18, 2018 in Bogots. Plain Language
rage culture” Association
International
of the.
itsservices to the public.
Would youlike to sponsor the conference?
Contact us at sponsor@plainlanguagenetworkorg to
receive our sponsor package and discuss
Your options.
2 Plin Language Association Inemational Plain Language Assocition Intemational

IN
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AMERICAN
DENTAL
SOCIETYor
ANESTHESIOLOGY

Project: Logo design &

Journal Cover

Client: Mort Rosenberg, DMD
Create a new global brand PRESS RELEASE
identity to be used on all
print and digital entities.
PSD also designed the cover
format for the quarterly

journal.

Morton Rosenberg, DMD
Professor (Emeritus)
Department of Oral and
Maxillofacial Surgery
Tufts University School of

ANESTHESIA PROGRESS

Professor of Anesthesiology

The Journal for Sedation and Anesthesiology in Dentistry

and Perioperative Medicine
Tufts University School of
Medicine

(link to website)
(publications)

(events)

AMERICAN
DENTAL
SOCIETYoF
ANESTHESIOLOGY
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Project: Corporate Brochure

Clientt: Robert Linsky, President

The goal of the design was to balance
the knowledge of information design
with the knowledge of artisitc design.

To create an appealing look-and-feel that
KNOWLEDGE

would enhance the brand and stand

on its own against the competition.
CREATIVITY

art plus technology*

. TECHNOLOGY

” Case Studies

o really get the A leading North American financial firm came fo us fo
big picture, it redesign their annuity claims process.

takes knowledge, Measurable result: Reduced claims process errors
creativity and by 60% and improved customer satisfaction as
technology. demonstrated by a 30% increase in asset retention.

You need knowledge of
information design and how
it can make data relevant fo
the customer. You need
creativity in looking af @
problem from all angles
and in utilizing all of a

® A leading health benefits processing firm tuned fo us fo
streamline print and electronic delivery processing for
Explanations of Benefits and bills
Measurable result: Within 4 months, converted to
a new provider who continues to delight the client and
achieved over $1 million in annual cost reductions.

company’s internal * A major provider of infegrated refirement services asked
resources. And you need us fo redesign their Total Refirement Statement and

the technological skill to implement a production solution.

make the design work. APT Measurable result: Saved over $1 million annually,
has honed these skills drove increased investments, and earned the firm
working on challenging numerous industry awards.

projects with diverse gools « A multifinancial product firm asked us fo lead the

and achieving measurable development of a successful personalization sirategy
results on their monthly statements

Measurable result: Promoted brand awareness,
customer recognition, and cross markefing efforts on
their personal business documents.

* A major mutual fund complex relied on us to document
their communications workflows and evaluate vendors
Measurable result: Led to vendor consolidation,
process redesign, and over $3 million in
annual savings.

® A fopten insurance firm worked with us to redesign their
enterprise new business processes, including application
forms for all disiribution channels
Measurable result: Yielded a 100% improvement
in agent satisfaction and will net the firm over
$2 million in savings.

Complex problems require thoughtful solutions.

APT can give you the measurable results you're looking for.

KNOWLEDGE CREATIVITY TECHNOLOGY

Fine art moves us fo feel.
Information design moves us fo act.

Art Plus Technology moves you fo view business communications
from @ whole new perspeciive.



http://adsahome.org
http://www.adsahome.org/publications
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SAWYER REALTY HOLDINGS

Project: Viewbook

UTTERHAM GRILLE

Project: Catering Book Design

Putterham Grille Client: TR Productions

Client: Craig Murphy, President, Description: Create a brochure

Cambridge Repro-Graphics, Inc. illustrating the number of successful

Description: Using food photographs properties Sawyer Realty Holdings

supplied by the client and stock images have refurbished thoughout.

supplied by Adobe Stock, design a We wanted to highlight these properties

catering book with a Mediterranean flair. in an architectural format. The brochure

Reminding the client that most food was submitted by SRH in a real estate

PUTTERHAM GRIELILES

related books and magazines show full media contest and received a best of

shots, we convinced the client to devote category award.
a full food shot to the left panel and

devote the right for the text content.

Introducing
Putterham Grille
& Catering

Our talented team strives hard each and
every day to meet all of your expectations. At
Putterham Grile you will see and taste the difference
as our Chef prepares each day with the finest
ingredients, purchasing spices from around the

world and personally shopping at local farms and
markets.“Healthy” has been the way to go for some
time now and when dining or having meals catered
through Putterham Grille you are receiving that. Our
very knowledgeable staff will ahways be ready and
available to assist in seeing that you truly have a divine
dining experience.

To achieve success in today’s  Welcome to Sawyer Realty
highly competitive environment, Holdings LLC, where these

real estate investment and man-  ingredients enable us fo create.
agement companies must have exceptional value for our most
all of the right ingredients: out.  important consituents - resi-
standing properties, seasoned ﬁe':s’ employees, invesfors and
real estate experience in all enders.

market environments, innovative
business processes and organi-
zational depth.

Come on in...

Our catering crew is top in their class,
providing for all of our corporate and retail clients’
functions. It is word of mouth that has developed
Putterham to the level we are at today, we offer
service for all of your catering needs and are very

precise with the detals that you provide us with.
Events such as BBQS, Clambakes, Bar Mitzvah's,
Weddings, Graduations and Birthday Parties are all
planned ot for you. Corporate catering is where we
separate ourselves from everyone else as we follow

the strictest guidelines to assure the highest level of
quality for you

Customer service is perhaps the most |
important reason our friends and customers have |
been with us for so many years. We guarantee
that you will always receive a return phone call and
someone on the Putterham sales team will be eager
1o create and take time to go over your catering
needs. We look forward to hearing about your |

Appetizers

Braised Asparagus Asparagus & Prosciutto Cigars

inspiring experience with Putterham Grille

String Bean Almandine Citnus Chevie Mousse:

e e . | O Sawyer Realty Holdings LLC is a pri-  Utlizing our broad real estae experi
oosed Amons o Sfo. e slpeno Chek & Tomato ? h -
[ Foni Sond e e o Tt i Thank You in Advance! | vatelyheld real estate investment and  ence, e sfrve fo anficipate market
Sty Lot oS, Clssic Tahi Hummus Putterham Grille’s Friendly Team

smereto Reduction
Steamed Vegetable Medley
Broccol Floret, Cullower, Crro: & Red Pepper
Sweet&Spicy Asian Chil Sauce.

Peas
with Butter & Sautéed Shalot
Brussels Sprouts

Roasted Chickpea Puree Tahini Past,Greek Olive
Ol Fresh Lemon & Garlc. Served with Warm

Pita read

Tsatziki

Organic Greek Yogurt,Cucumber,Dil & Exra Vigin
Olie O, Served with Warm Pita readt

Taboulis

Chabis.
& Grated Romano Cheese

Mashed Red Biss Potato

Roasted Galc & Horseradish, Danish leu Chese &
‘Crumbed Bacon, wih LocalGoat Cheese.

OicedTomato,
Sparish Onion,Fresh Mi, Parsley & Fresh Lemon,
Served with Warm Pra Brea

Mezze Platter

Classic Tahin Hummus, House Tsazi, Bulgur Wt

Bleu Ct
Red Bl Potato, Baked with Darish Bleu Cheese

Weapplyan
investor’s perspective to
the practice of real estate
management.

management firm with offices in
Massachusetts, Maryland and Florida.
Founded in 1993, the Company cur-
rently owns and manages a
rapidly expanding portfolio of |
multifamily apartment buildings
along the eastern seaboard,
with a large concentra-

trends fo capture outstanding opportuni-
ties. Then, applying an effective set of
managerial fechniques, our inhouse
. property and management
__ team goes fo work. We
improve the property, create
operaling efficiencies
and manage it with a high

Bead " - .
Cimbies, roccaFoet, Bichamel auce Vegetarian Stuffed Grape Leaves o of progerts n lovl o oty ot
Roasted Idaho Potato Wedges Diced Tormato, Chickpea, Whe ice, Michteranean .--— > oper ‘ ;
e e Do ey Obes i paprka,  5pce B, Fesh Lemon Gallc A xra Vg c: ,,__‘; Worord, sbtcn Tho k0 e
Hint of Roasted Garlc Ofve il i Washington D.C. and vibrant, exciting place o live for our
Homemade Rice P Mediterranean pi :

ilaf
Browned Egq Noodle, Whie ice,
Homemade Chicken Stock
Organic Basmati Ri

ita
GreekPraBread,Demi Horati S Imprted

SfiaVed Beef Tenderloin Crostini
Balsamic Crosti, Horseadish Creme.

NOIIVAONS

iF

¥ Florida.We are a
&  fulkservice, award:winning

residents, and o a valuable Sawyer
asset, returning exceptional value fo

e “ i .
yith Sasded orbela Meshroom B o firm that seeks to purchase  our investors.
& Baby Spinach Standard, Buffalo Style, BEQ, o Teryaki Glazed ki

Long Grain Wild Rice

Glive O, Sauréed Onion,Fresh Herbs

Dirty Rice

Homemade FicePla Tossed with Black beans,
BellPeppers, fied Orfons,Sweet Com

Stuffed Siver Dollar Mushrooms
Aged Cheddar, Baby Spinach,Shery
Mapie Reduction

Shrimp Cocktail
Poachec withFresh Lemon, Peppercorn &Bay Leat,
Clasic Tomato Horseradish ipping Sauce
Spinach Pie

Baby pinach imperted Fead Caamelond
Gron Bakedin G Pyl Dough

[N

and manage overlooked or
under performing mulifamily real
estate assefs.
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Personz
puts thy
model ¢
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Boston'

Persor [ ) )

Ifyou a
physici:
your ¢o
call tod

. § CARE THEWAYIT
SHOULD BE

-,

Our approach to personalized
medical care

We take a patient-centered approach to primary
care medicine, focusing on prevention and the di-
agnosis and treatment of a wide
variety of medical problems. We
offer the latest advanced heath
care maintenance and screen-
ing. Our skilled, friendly staff
coordinates all of your health
care needs, including assistance
in scheduling appointments and
medical tests.

IA

Chestnut Hill, MassachuSetts

‘J www.personalmds

Project: Patient Practice Brochure
Client: Ronald Katz, MD

Description: Designed to be a part of

a campaign to brand PersonalMDs
private practice as alternative to ordinary

patient-centered care.

dommitment

hysician will lin
toximately 400
eet your medical
-~ id time during e:
time, and promp
Jllness or routin
thy living to
d to manage
e tively.

{ / Appointmer)

5 pointments
& of health care
- Decreased waiting times
- Dedicated office Personnel
+ Wellness Plan

- Physical Fitness evaluation
- Nutrition Services

Jeffrey Bass, M.D.

Primary Care Physician

Dr. Bass graduated from Albright

College Magna Cum Laude with

a BS degree in Biology. He earned
his M.D. degree at the University of Pennsylvania

School of Medicine. He spent three years in post-grad-

uate training, completing an Internship and Residency
at Boston’s Beth Israel Hospital. An instructor at
Harvard Medical School, Dr. Bass is board certified in
Internal Medicine.

PersonalMDs

Personalized Primary Care

Care

Access

Expertise

Laurie Katzman, MD
Primary Care Physician

Dr. Katzman was born in New
fork City and moved with her

+ family to Mexico City as a child,
where she was raised and attended medical
school. She completed her residency in Internal
Medicine at the Boston Veterans' Administration
Medical Center. Dr. Katzman received a
Master's Degree in Public Health from the
Harvard University School of Public Health.

An Assistant Professor of Medicine at Harvard
Medical School, Dr. Katzman is board certified

in Internal Medicine.

Can You Imagine

MAYO

Project: Recruitment Packet

Client: TMP Worldwide

Description: Design a recruitment

gate-fold information pocket brochure

outlining benefits and services. Rather

than just slip-sheeting information in

a pocket, we designed a step method

to make the benefits services easier to

select and identify. The cover art was

selected to embellish the gate-fold idea

and to symbolize opening the door to a

new and more rewarding career.

A World-Renowned
Organization That
Puts The Needs Of

The Patient First?

Z.L Mayo name is recognized troughout
healthcare for exemplary patient care research and
education. With a tradition of uality and innovation
that has existed for over a century, Mayo s distin-
‘guished b their adherence to a philosophy that

“The best interest of the patient is the only interest eandidare foc
10 be considered” Wi our  phone meview.
o rewune b, i
Human
or numerous opporunis i our 3 )
Now we're inviting you 1o join our physician-led i e g M e e
. : v
organization in Scottsdale, Arizona, where you _
i b . Y014 e e of i
will have the opportunity 10 add 10 our proud. m
istory and help lead us ino a new century of : 7
patient-centered healthcare. If you can imagine . i

setting the standards of quality ever higher, we
‘can imagine you working side by side with some
of the best peaple in healthcare - Mayo people.

resume by mail.

Pioneering New
Ideas In A
Progressive

Environment?

M avo Clinic Scottsdale, Mayo Clinic Hospital
in Phoenix and the various Mayo practices in the
area operate on the principles that have led o the
Success of Mayo throughout the country:

Since Mayo Clinic Scottsdale opened in 1987, more
than 36,000 patients fiom 50 sates and 80 coun-
iries have made nearly 1.6 millon visics. Today,
our growing staff of physicians and allied health
professionals contribute in 61 specialty areas.

The new Mayo Clinic Hospital, on schedule
10 open in the third quarter of 1998, promises to.
offer an environment that is just as progressive
and professionally fulflling. This facility will be
the first hospital planned, designed and built by
Mayo Clinic.

Boththe Mayo Clinic Hospital, the Mayo Clinic
Scotsdale and related entitis offer unprecedented.
opportunities 10 excel and grow with the best eam
in healtheare.

Mayo Clinic Hospital

Mayo Clinic Scottsdale




THe GLoBAL

INDEPENDENT STORAGE SERVICES

Project: Corporate Identity Package

Client: Ann Dalrymple

Marketing Communications Manager

A Create a trademark for GlassHouse Technology,

B corporate usage guideline, € pocket folder, D Data Sheet

templates, E Direct Mailing Postcards, F Corporate Stationery.

R-al S
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LITTLE RISK 1S OK, AS LONG AS IT'S NOT

| TH YOUR ORGANIZATION'S DATA.

T YOUR STORAGE AND BACKUP SYSTEM

IGHT BE PUTTING THE WHOLE BUSINESS AT PERIL.

SERVICE
LEVEL AGREEMENT
DEVELOPMENT

STORAGE BUSINESS PRACTICES SOLU

A

BACKUP & RESTORE
OPTIMIZATION

DATA PROTECTION

Backup and recovery is the
‘number one pain point in any

data-storage orga

BGLASSHDOUSE

GlassHouse's Backup and
Restore Optimization Solution helps
organizations make significant long-
term, systemic improvements to

their existing backup and restore + Balance data recovery capability with
hanges that will a a

directly affect an organization's ability + Lower the risk of losing crical data

to et service level agreements by helping them meet recovery time

(SLAS). The foeus is on service-level objective (RTO) and recovery point

performance, operational efficiency, objective (RPO) goals.

and scalability + Control the backup and restore
environment, optimizing performance,

‘The Backup and Restore Optimization efficiency, and scalability.

Solution takes organizations’ existing + Gain more visibility into backup

investment in backup and restore: operations.

technologies to higher levels, ensuring  * Defer capital expenditures and control

that data is not only backed up, costs without compromising quality

recoverable and restorable, but also of service

e
the planning

aligned with strategic business objectives » Simpl

application uptime, disa and
(DR), and regulatory compliance backup environments.

The GlassHouse Backup and Restore

backup-related investments,

The SLA process must go

beyond mere measurement to

include a methodology for the

BGLASSHDOUSE

UTIONS

GlassHouse's S
(SLA) Developméervice Level Agreement
designed to help otent Solution is

A team of GlassHouse consultants
~ experts in the field of storage

match storage better
requirements by devititces to busivess
implementing detailed¢loping snd
agreements (SLAS) for 4 service level
improving data protectic k€Y applications,
simplifying the allocation'" 14

of storage infrastructures, 31 support

The SLAS regulate service an

nd quality
expectations of both provider! {1571
storage managers) and consum.__ '
(business users), addressing sucl
questions as:

« Am I able to meet service targets :
quality obje
© Am I under pressure to introduce neqg
deli
* Are business units reluctant to migratej
to enterprise storage? Are they
reluctant to move to a consolidated
storage environment?
« Are business units selecting storage
based on data types and business need
or do they by default choose the least,
or most-expensive, storage?

sand

costs or charge-back?

work with

IT executives and business managers
1o develop SLAS, based on a service
provider model, that match individual
business requirements, The benefits
of this solution are immediate and
lasting, including:

* Ability to meet business demands with
defired levels of service and quality.

+ Better use of storage resources (e.g.,
low-end, inexpensive disk used for
less-critical applicatior
expensive disk for mission-critical
applications.)

+ Ability to determine costs and charge
backs based on data consumption by
business units,

* Ability to stay within budget.

+ Cost savings, ROL

BGLASSHOUSE

CORPORATE ID
VISUAL BRAND MANAGEMENT GUIDE
GLASSHOUSE TECHNOLOGIES, INC.




The Povver of Vision.

DIVERSITY © TECHNOLOGY © ©@PPORTUNITY

PICTURE | EL

Project: Diversity Brochure

Description: Design a brochure highlighting
that diversity, technology, and opportunity
can be found at PictureTel. This was a
spin-off of a recent ad campaign using the
illustrator David Cutler. | re-hired David to

illustrate “The Power of Vision”. To save

PictEeTel

some budget money, | split the illustration
used on the cover into smaller vignettes to

balance the text content internally.

The vision pf onr people challenges ahead of us. Our vision is

PictureTel’s vision is one of diversity truly the vision of all our people.
— after all we are an international

Povverful technology

company with an international At PictureTel, our vision of

clientele. The way we see videoconferencing

goes far beyond
telephones with
pictures. It’s about
| offering businesses

it, our technology is as
limitless as the imagination
of our people. Thus we
bring together teams of
the most talented
professionals we can find.
We encourage them to
push the limits of their
professional discipline and

the tools to
communicate more
effectively on a
global scale.

raise our standards of about compressing
performance. We strive to give each
person the support and latitude to

explore, learn or contribute through

time and distance to give businesses
the technology they need to sponta-
neously share ideas and information
his or her own unique experiences, around the world. It means the ability
to exchange documents face-to-face

across continents as easily as passing

backgrounds and perspectives. We
will continue to develop a diverse
workforce uniquely suited to the

PictureTel’s vision is

them across a table. It’s the ability to
make a point with graphics, and the
freedom to manipulate those graphics
to drive the point home. Qur
advancements have made real-time,
full-motion videoconferencing as
practical, economical and conve-
nient as an ordinary phone call.
PictureTel’s vision is more than just
smart technology, it’s smart business.
We’ve made the right decisions to
become the stand-alone international
videoconferencing price/performance
leader. And it’s this leadership position
that has earned us strategic partner-
ships with companies like AT&T,
Compag, IBM, MCI, Microsoft and
now, Nippon Telephone & Telegraph.

A wealth of spportunity
PictureTel is growing rapidly, and
offers tremendous opportunities for
bright, energetic, talented people.

* Software Engineering

* Marketing

¢ Finance/Administration

* Operations

* Sales

¢ Customer Support

Massachusetts is home to our
corporate headquarters, research

and development, engineering,
manufacturing and distribution, as
well as sales and customer support.
Sales and customer support positions
are also located at offices in 11 states
and 50 countries around the world.

PictureTel rewards its people with
highly competitive salaries, and a
generous benefits package. If you’re
out to succeed, it could be well worth
your time to give PictureTel a good,
long, hard look.

A n increditte place to live
What’s more, our headquarters are
only 30 minutes north of historic
downtown Boston. This area is much
more than just the high-tech hot-spot
of the Eastern U.S. It is alive with
cultural richness and home to many
of the world’s finest educational
institutions. 4 s for recreation, you
could easily spend an afternoon
hiking in the White Mountains of
New Hampshire, then relax over a
delicious lobster dinner on Maine’s
Atlantic shoreline. No matter who
you are or what your interests might

be — New England has much
to offer you.

Share pur vision
PictureTel is a company with a bright
future. As corporations
expand across the globe,
more and more they
look to us to keep them
together. o share in the =%
power of our vision and
learn more about
opportunities at
PictureTel contact:
Joseph McGrath
Human Resources
PictureTel Corporation
222 Rosewood Drive
Danvers, MA 01923
Fax: 508-623-4836
email:resumes @pictel.com

An equal opportunity employer, M/F/D/V

A
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ATTORNEYS &
COUNSELORS

IN

Bello Black ¢
boutique law
managemem
litigation, lal
counseling. 1
to providing
cost-effective

At Bello Black & Welsh LLP, we understand tf'iac‘e-x:nﬂoymem

Bello &
Black &
WCISh LLP

TTORNEYS &
COUNSELORS

EMPLOYMENT LITIGATION
EMPLOYMENT COUNSELING
LABOR RELATIONS
SECURITY CLEARANCE
INVESTIGATIONS & TRAINING

A premier labor and emplayment boutique law firm

providing the quality and experience
of a large law firm at specialty firm rates.

matters do not require large, inefficient teams of attorneys, but
rather that the full focus and attention of an experienced attorney
provides the best value and results for clients.

‘The Firm’s clients range from Fortune
500 companies to small start-up
ventures and represent many sectors
of the economy, including (among
others) biotechnology, financial
services, software, healthcare, grocery,
food service, manufacturing and
non-profits. The Firm’s practice is
national in scope; the Firm’s
attorneys have acted as lead counsel
in litigation matters throughout the

United States.
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Ken has nearly 30 years of experience in all areas of labor and

employment law and acts as primary counsel for many companies throughout
the United States in a wide range of industrics, including finan
biotechnolog; high technology, consulting servics, manufacturing, ecal and
hospitality services.

Ken regulalyacts as ead il counsel in deending employers in
di sment, wrongful disch
ting non-competition, non-solicitation, confiden-
utes. He also has extensive experience in wraditional
including union organizing drives, collective
bargaining negotiations, grievance and arbitration cases, and matters before
the National Labor Relations Board.

Ken providesclisns wih da-to-day adice on myrad o employment sucs
ging iring,
harassment, whistle-blowing, and other claims ofwrnngl'u] amduu. He works
with cliens in responding to employee misconduc, including violations of
employment agreements, restrictive covenants (including non-comperes,
non-solicitation), and misappropriation of confidential information and trade
secrets. He also advises companies in connection with local, state and federal
laws applicable to the employment relationship, including all matters relating
10 payment of wages and overtime, affirmative action, workplace safety, leaves
of absence, layoffs and plant closings, medical, drug and alcohol testing, and
privacy, to name a few:

Kenneth M. Bello

(617) 247 4122 (direct)
(617) 680 6619 (cell)
kbello@belloblack.com

Along with the Firm, Ken has been individually recognized by Chambers &
Partners as a Leading one of *America’s Leading Lawyers For Business,” where
heis cited for being a *highly experienced litigator” and providing “pragmatic
legal advice set in a business context.” Ken has also been named a *Super
Lawyer” by Law & Politics for the past several years.

Ken was one of seven editors and authors of Model Jury Instructions in
Employment Cases, published by the American Bar Association (ABA), and is
an author for a sccond ABA book, Employment Law Deskbook. He regularly
speaks before bar associations and industry groups on legal issues relating to
labor and employment law.

Prior to co-founding Bello Black & Welsh, Ken was a senior partner in the
Employment, Labor and Benefits Section of Mintz Levin, one of the 50 largest
aw firms in the United States, where he practiced for 21 years. He is admited
t0 practice in Massachusetts and before the Federal District Courtin
Massachusetss, the First Circuit Court of Appeals and the United States
Supreme Court. He reccived his B.A. from Brandeis University (magna cum
laude) in 1978 and his J.D. from Boston College Law School (magna cum
laude and Order of the Coif) in 1981.

Blenc(l)< N
Welshm»

ATTORNEYS &
CoUNSELORS

Bello Black & Welsh LLP, | One Exeter Plaza, | 699 Boylston Street, | 10th Floor, Boston, MA, 02116

Telephone: 617-247-4100 | email: info@belloblack.com | www.belloblack.com

Employment Litigation:

The Firm's attorneys are aggressive courtroom advocates with strong records of
trial court success, as well as significant appellate court experience, involving
individual and class action claims. The Firm'’s partners have appeared in numerous
jurisdictions as lead counsel in the full array of employment litigation, including
employment discrimination, sexual harassment, wrongful discharge, ERISA, the
Family and Medical Leave Act, the Fair Labor Standards Act (and other wage-hour
laws), Sarbanes-Oxley, WARN and employment-related tort and contract claims.
The Firm also has p ing busi across the United
States in litigation involving the enforcement and defense of non-competition,
non-solicitation and confidentiality agreements.

experience

Employment Counseling:

The Firm provides day-to-day counseling and legal advice to clients on compliance
with employment laws and management of all aspects of the employment relation-
ship. The Firm also regularly drafts and negotiates executive employment
agreements, handbooks, separation agreements, and other employment-related
documents. Our proactive approach serve both to minimize the risk of litigation
and to reduce the time and expense of litigation when it occurs.

Labor Relations:

The Firm's attorneys have extensive experience and deep expertise in representing
employers in all aspects of management/union relations, including representing
clients in union organizing/representation campaigns, responding to union
“corporate campaigns,” collective bargaining negotiations, union contract
administration, representation and unfair labor practice cases before the National
Labor Relations Board, and grievance/arbitration proceedings. The Firm's approach
to labor relations focuses on practical, cost-effective solutions to achieve clients’
immediate and long-term goals.

Investigations and Training:

‘The Firm's attorneys regularly conduct internal investigations concerning
complaints of workplace discrimination, harassment, retaliation, and other types
of workplace misconduct, executive malfeasance, and corporate policy compliance.
The Firm trains client managers and employees on appropriate workplace behavior
and on the prevention of unlawful discrimination, harassment and retaliation.

Security Clearance:

The Firm represents numerous defense industry contractors seeking to obtain and
maintain security clearances from the U.S. Department of Defense. The Firm
regularly counsels companies on security matters, such as facility level clearances,
and has represented many individuals at administrative trials before the Defense
Office of Hearings and Appeals.

Project: Law Firm Brochure

Client: TR Productions

Description: Create a brochure with

the flavor of the Boston area and to
highlight the senior partners of the firm.
Also to draw attention to many of the
companies they support. The pocket
allows for attortney updates and

cover letters.

Bello b
Black &
W@lSh LLP

TTORNEYS &
UNSELORS

f

i E




ALTERNATIVES

Project: Alternatives Annual Report
Client: Karen Goldenberg

Marketing Communications Manager
Description: Create an annual report that
would draw attention the ampersand
trademark and emphasize the ideals of the
company. The non profit company always
had a number of thought provoking
stories about the inviduals who privately
had an uphill climb back into society. |
have listed only a few spreads but here are

many great stories.
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Financial Highlights

Alternatives — Revenues FY 2012

Other
1%

of Developmental
Services

Alternatives — Expenditures FY 2012

General & Administration
Other 10.4

1.25
Tenspartaon
314

Oceupancy Personnel

Thank you to our

We would like to thank al of the individuals, corporations and foundations who made a donation to Aliernatives
during the past Fiscal Year (July 1, 2011 ~ June 30, 2012).* Your gemerosity s critical o our ability 1o give the
people we serve the support they need to build a better life. Thanle you for caring

by yotun!
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*. being a good corporate
citizen is helping us build
a more inclusive and

7 2

Dear Friends,

ahink tha that most of us spend much of ur time and energy focused on
the future and what we could do better. Although | would agree that we.

should aheays be loking to improve, 1 believe it i cqually important to

ke the fime 1o reflect on how we have excelled and what we hs
accamplished. As ook back on the year, it is lear to me that the individuals

Served by Alternatives and oue staff have much to celebrate
107 individuals served by our mental health programs developed the skilk they necded
10 became betier connected to their comn
*41 people exper
» Our successful Club 21, which was profiled in last year's Annual Report, has now expanded. With two new clubs in
North and South Worcester County, many more people will have the opporturity 1o expand their social networks.
‘» Our Adult Family Gare (AFC) program, which was also profiled i
number of families served - from 48 10 7.

miies andl 10 transition 1o & more independent living situation

« the satisfaction and pride that comes from starting a new job and becon

It e report, saw a 50% inerease in the

number of events tha

d hosts. It was partcularly exciting to have the
Woreester Shakespeare Company performing on our Community Plaza. Our comn

nering with other

community groups, and being a good corporate citizen is helping us nd welco
community — one that can enhance our efforts to help the people we serve live

valued community members.

work and play as
i sure that the coming year will ring it share of both challenges and opportunities. But, looking back at what has
e achieved, | am confident that we will have even more succes o celebrate. With your help, the possibilties

are unlimited.

Sinmmly

x..bm E. Paslen, Je. j

Nolunteer Board Chair

o know someone

benefit from
Adult Family Care?

Find out more.

Alternatives

Stronger Communities; Better Lives

Last year, Alternatives helped more than 2000 individuals with developmental or
psychiatric disabilities begin each day with a personalized plan to improve theit lives:

Alternatives’ 55 residential, day,

and outpatient counseling progs
Central Massachusets ace designed to
p

sothat

the necessary skills and supports

h person we serve can build
asuccessful and satisfying ife in the
community  one that inchudes a real
home, real job and real relationships.
We alko sponsor events and activities
that people of all abilites can enijoy
together, enriching community lile

for all

We believe that building stronger, more
inclusive communities s the best way to,
inerease opportunities for the people

B

Rachel Jeanne Glenn

teering

Alternatives' staff
strive to be an

Empl ?
p Oyee Choice
Providing opportunities for the people we serve through personal
community connections
Senior Enrichment Program reaps the benefits of
Mary Mundell’s civic pride.

When Mary Mundell makes a
‘commitment to something, she takes it with developmental disabilites build

in Whitinsville ~ helping individuals — Senior Enrichment Progeam (SEP)

in Douglas.

pretty scriously — whether its herjob at — the skills they need t enjoy all the ..\

For the seniors with developr

Alternatives or her responsibiltes as-a bencfis of community living. o

disabilities who attend the SEP, the

town resident. Tenty years ago, decades later, she's just s dedicated 0 et hat Mary ot only works in
Mary joined Aliernatives as a teaching

assistant at the Adult Learning Center

e e e eroleas Douglas, but is @ proud, lfelong,

Devclopmental Specialist forthe  reudent hus created a host of
opportaniies for community

involvement. As the community

representative to the School Council
(and the grandmother of several

students), she has

townis youth,

Paul loves “going to the

schools to help.” Frances

says “the kids are awfully

nice”

Because of Mary’s involvement
with both the towns schools and

Aliematives, she was asked to provide
a disabiliy awareness training for 400
students —an event that included the

participation of individuals from the

My Mndell (right) works on a project with Setior Enrichment Program
articipant Jean Maloney

netw () I\I ng
E 1d

SEP. Mary was alo the driving Whether is faciliaring the SEPS

force behind the ereation of o

participation in a town wide Spirit of
project in which members of the America celebration or helping out at
SEP community work with school Douglas Day each fal, Mary Mundell
children from the town to ereate can be counted on to make sure that
holiday wreaths specifically themed — the peaple who attend the SEP have
for local businesses — building the chance to enjoy everything
excitement and hopefully bringing Douglas has to offer AND that the

in holiday shoppers. people of Douglas know just howw

SEP pasticipants Frances Pleichee  Much the individuals at the SEP
have tooffer the commaunity

and Paul Drady have Mary to thank

for the terrific experience they had this

Frances Fletcher and Paul Drady
enjoy being Senior Mentors

year as Senior Mentors at the Douglas
Intermediate School — an apportunity
Mary found out about while

accompanying individuals from the

program 1 activities a the Douglas
Senior Cener

As Senior Mentors, Frances and Paul
were in the schools twice a month
reading to students and helping them
with craft projects. Paul loves “going
o the school to help.” Frances says
“the kids are awfully nice” and looks
forward o reading books to therm
They both look forvard to

continuing us Mentors,



ALTERNATIVES

Project: Alternative Annual Report
Client: Karen Goldenberg

Marketing Communications Manager
Description: Create the 2016 Alternatives
Annual Report to reflect on their 40 years

of service to the community.
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FINANCIAL STATEMENT 2016

O
am $1,452936 REVENUES
-
Expenses by Program Type
B 030y & Employment Suppor's 120% 35,358,530
W Clinical 21% $918,014 EXPENSES BY
B Transportation 3% 31,411,669 PROGRAM TYPE
Expenses by Function
W Personnel (Direct Care} 56.8% $25,347,749
=l e il il (R
W General & Administrative 1.3% $5,051,665 FUNCTION
o

inedth neratane Work
Exhangs prugrom,hiing §
emplopes fom e UK fr
< T bt e 18 ot
millon with 1 r « Etblhed i Conumer
ool w15 Counl o oo
enlopes poions sered

*» Expanded doycnd rsiantl
savcs i th Souh Nrlolk

 Too ths oad I Mool Hoslh
Supponed Liring by dsing 3

numd PR

EXPLORING
NEwW SERVICE

MobeLs 198601995

Providing choice and voice
for individuals served

we serve were empowered fo After estoblishing o ¢

become infegrally involved in  Councilto solicitinp|
oll plans for their futures — that

they were given options and

Alternatives

Altematives' second decade
sow the emergence of new and
innovalive service models for
he people wo serve, os well os
systems to ensure their health
ond safety.

Wih ten yeors of experience
bringing people out of the.
instuion and info the community,
the emphosis wos shifting
from “how 10” 10 “how

1o do it better.” We wonied
1o moke sure thotthe peole

that their hopes, dreams and
concerns were volued.
We began offering alternaives
10 group homes. Shored Living ~ decade by hosting
Central Mass Empo
Conference.
Choices were belil
offered. Voices w|
being heard.

gove individuals the chance o
live with @ host fomily ~ sharing
he responsibiies and enioying
he benefis of being port of o
household. Menfal Health
Supporied Living enobled
people o move info their

We would lie fo thorik allof the individuols, corporations and
foundotions who mode o donotion to Allematives during the post
Fiscal Yeor (lly 1, 2015 - June 30, 2016)." Your generosity makes it
possible for us fo give the peaple we serve the supportthey need fo
build o beter lfe. Thonk you for coring.

Thank you to our
Donors

1994
« Expondd e nperts
and coondntion

+ G o eats an e
BoasdofDssors o
Indrdontssoeed

« Mool elth Supported = Implamentsd
Lring Progeom ccives sonsioosed wpportd
Deparimentof vl touines for
Heshh Qoly Avocd donl

e

Mo Enponerment
Cotarence for v 200
ndiidocls

* Outnew Tining
Degarimentloge ot
5000 g hows

”g’ alllla”o ns,

Then and Now — Palll!

SHIFTING THE SERVICE

Paranicv 1996702005

own apartments.

2007

« Aomotvs tos more thn  Inplementedsgency-vide

ol ond wellness stondords

OUR FOURTH

The « Ahernotvesawardad the
pleed. Copital Compoign
ached

Decape 200602016

Engaging the community in order
to provide real opportunities
for the people we serve
with disobilities. Despite our efforts,
et e bin s o o

We, os an orgonizofion, were olso
isolated, interacting with the

None of her experiences o3 a nurse
could prepare Julo for whot loy
hood when she wos diognosed with
© mental lness thet would disrupt
her Ife and coreer. But foruncely,
ofter being hospitalized n 2002,
Julio wos introduced to Alemaives’
o Clubhouse in Gordner.
ouse provides
with opportunities 1>
Joyment skils, expiore
Joptions ond e
Vies. A1 Crysil House,
ed phones and worked
snock bor. 1 wosn't oo
oo soved up for o cor
forking of o variely of
stons.

Our sheltered workshop wos closed
ond reploced by storefront coreer
centers. We also lounched on

ERNATIVES
Fo———— ombiious $4M Copitol Compoign

= Dot Adel amily Coe progrom

esume i s e commnity

Then and Now —
Julia Provencial’s Story

While Jui's journey hos
included setbacks, she has
“olways been oble fo go back
o the Clubhouse” where she finds
“stabilty ond no stigo.” Todoy,
Julia works port-fime for
Allernatives, transporting members
10 and from the Club. Determined
1o help others, she is akso pursuing
noining fo become o peer

support specialist

Julia has come a long way.
What's her secret?

“I have a motto, she says.
“The key to success

is to start.”

Five yeors go, the Worcesier Today, Rachel lives on

An era of unprecedented growth

ALTERNATIVES

Throughout our history, Alterafives
hos grown and evolved, adding
new services and increasing our
geographic footprin. Bul, even
with the cid of o crystol boll, we're
prefty sure thot no one could have
predicted the exraordinary rofe

of expansion and chonge ve
experienced in the los fen yeors.
We began vith the success of
our $4M Capital Campaign
With this outpouring of community
suppor, 2008 sow fhe completion
of the renovations on the Whitin
Mill - done wih respect for historic

presenvafion ond uilzing green
technology. With o fullcalendor
of inclusive commurify heoter
oferings, ori eshibits and closses,
concerts ond other events, the Ml
hos drown thousands of people
fo Alleratives each yeor, Events
at the Mill hove provided o host
of opportunifes for individuals we:
serve and members of he greater
community fo inferact while sharing
@ mutuol love of o, theoter

and music

n 2009, as the Deporimen of
Mental Heolth (DMH) reorganized
i senvice delivery sysem,
Allernafives wos awarded fhree
Community Based Flexible
Supports confracts These
contracts doubled our DMH
funding and tripled the
number of people served.

The following yeor, we ocquired

o senice provider in the North
Counly area. These iwo exponsions
combined fo increase our
annual budget by 60%.

W clso saw increases in our
Shored Living and Adult Fomly
Core programs, and launched o
number of new iniotves designed
1o deepen communiy engogement,
Al of this change and growth
provided both chollenges and
opporurities. Wih enthusiosm and
commiment, we worked to mee!
the challenges ond moximize the
opporurites for the people we ore
dedicated fo serve. I's whot we've
done fhrough ll of our 40 years.
It’s what we plan to do in
the next 40.

Telegrom & Gozetie feotured a siory
about @ young woman who found
thot ort had the bty 1o help her in
her joumney of recovery from menal
illness. Today, Rachel is

finding ways her talents can
help others.

Rochel wos once an individual
served by Allerafives living in ©
gr0up home for young people with
psychiatric disabilies. While o
resident, she took full advontoge of
opportunifies provided o explore
her creativity ond connect with the

community. These experiences hove

come in very hondy in her new role
s an employee in Alternofives’ Ars
ond Cuhure Progrom. Clearly, they
helped her develop confidence ~ in
fact, in her opplication for the
posiion Rachel submitied o fst of
101 very good reasons why she
should be hired!

her own ond runs orls
groups of Allemafives
progroms ond suppors
actiites ke
‘community dinners
Zentangle® closses and
open mic nigh's Ifs 0
job she finds very
sofifying. As she affes's,
“My life is full of
meaning and
purpose, and
through art

V'm able fo help
others find
fulfillment t00.”




The greatness of a community is most accurately measured by
the compassionate actions of its members.

ALTERNATIVES ‘ — Coretta Scott King

Project: Alternative Annual Report

o

& Altm;; i ?I\?ﬁ’to be! N
3 NEIGHBOR of ch0|ce

.
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Client: Karen Goldenberg

Fostering a greater sense of engagement
and community pride

Marketing Communications Manager

A::maxwes hasalongstanding  public offered at other Alteratives’
mmitment to sponsoringlocations, All of these events

Description: Create the 2017 Alternatives

For pl
example,at Altematives' Whitin  with others i the communiy
M Whitinsvill, we hostgalery — around shared inerests
35 ) s forlocal and regonal artiis
and

4 ot tie Blackstane Valley “Our weekly art

anbeyond workshops have

grown in popularity
every passing week.”

Annual Report highlighting achievements

of Alternative’s clients. Each year the oo s
lays in the Singh Performance
Center, and performances by
Warcester Over the years,

Cor ty There are also the
ant classes and exhibits open tothe  Blackstone Valley Art Assaciation

annuals speak more about what it does

for the community and individuals lesss

fortunate than the company in it of itself.

Partnering to support the environment

g, oa® and build skills for “green” jObS
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r * \\ o* Whhar staned_ small g
n: as grown into
e u in thing really >
xur e 05 o 3
\.\ ction. 4 =
ful €0 onne! ( said Penny. N
eaning ed, the ha >
ions @ o
s pegin—bul \ding hope :
an o
they rning S work © b
oy SEIVICES But, u'm led “ vingd skl” and confidence- (e z
ay of childre 4 support as skills, daily thing \inician for Worcester Tree litia o
art neir families ? s [ learn soms gi* ps ATY Mahoney. © i :
nd 1 very = ay: . . . -
; on their 1e¢0 w every ogram ex@ heir oW Collaborating to generate community solutions
work gt ne TAY prod make 1
they igatin hem 0 M i o Worsestor
e navVd G ering ™ o
ental iliness oD " i progf an's empow e \« aowledge that E ey o s Toshtaie e um:-:
\ 108 o icipants can se . decisions: e there by the commitmentof Ateriatives”~ moeting.In the sring a1 2016, ided
ump eloped includes TAY part s she explains: (o aways 9019 © sy pares by s Wi
\ we 08 has ¢ impac il wef Nital Healih
i Mode t a\s0 ositiv ills, daily “ ! : cummwuwCammm.PmnwWow,
! S\de\\(\a\ prod am tha nose i 'm \earning social sl hing for them- cipants have A‘::":::f, I::x:;ﬂ?m e Worcester Toe Intiatve et
are ents for U ) ’ some’ \ par i s
attached apartn® s towards NG g SIS~ \lea Many of ¢ ides. Seven Y i ey o et i
first S©PS v reat SUEE™ {iving el s
taking me“ as sewmes for new every day - N progr am - ioned ess (es\f\C“\'e pa\ mm :::::T:; ,: ::w ::g:x ,:“m:ﬂfmm::\ ]
in nsitio! at consisted of
on their ow mf amily of 10 he! The yOUNd peo \e nonto just  wranst " o working i \\ ool 100
those \iving W! ha(ame('\S“CS com " gityations: 78 Vg\u\'\\eemg \ disabiites s fovaealob But - “Never htl | s fhis group s :
ments share © s They don while WO @ ation. \ asisive orallof s belureyou  engaged and somativated”sid : *
own apa“ 10 them \| young aduit>: 110 jobs, A ue \ san achiove meaningful, gainful ooy, Thisyear: Ruttand Permy a0 g
s offered ©© e aboutalty 1old whd e envolied it 9 nes thatany \ emploment o e 0 rew heaining rogram frter by ; ububor ordinatar larha Gagh
e gro ney\ rably On 10 S i \ g i
Trere ar ools U \ favo! hings (ese!
Jop the sdlis 2" and \, at - ney tend U It q These €P uld be prov \ et Annsa! Raport
develop scesst | at Wor do,and 4 ight. That's exactly sy Some 9 \
S i .
need ©© bed Lome. Trherea® also stay relaxed an aff WO work achieve!
ol and 3L de the S o_— g
o fo oruunities N e Attty in order 10 M@ Karen Palmieri helps individuals we serve tap
plenty ot ke 1@kinG an " into community resources
ces. 1 ) . .
xpenef\ Jas

in
qoing 0 the Big € 92

ives’ st'éff strive to be an
EMPLOYEE of choice

831043 30 FJIA0TdNI

g personal networks to forge
munity connections

K ot what
interests v

theater second hand shoppingand  that bappen.

Karn conrdnates Aematies
colboration it th friends of

ihe Aford Upr Charls Tl W
. pecame an “Adopta Trail” Sponsor

Having @ Y e s
st 7

. vy ot serirs

d i == soiwn s
u live? Th ing jtion Alternd S mﬂymmm ot s S Snon Karan a5 G Simva it 4 Cetcte o Secopnion

jth exc! A“ematNes o lon of the Milford Upper C
an s ol (e 0 g ”
om G880 > Now, imagine (am o calth's ek :
ab‘\th’\gmen\ng- nile prog o for e Commony!
i iqible
ncertainty eligid

IN

also navige!




ATRANSITION

Project: Corporate Brochure

Tailored Solutions For the Employee

Client: Fed Studley, President

and technology.

\ Transitioning Employee
. Programs at All Levels

Personalized Solutions

First Stage: Trademark redesign for Transition Solutions.

The original logo was based on a pyramid... a realistic pyramid.

Client wanted to retain the strength of the symbolism behind the

Flexible Solutions

pyramid but simplified. We created the mark to apprear to have a

1 Parallel Job Search |
rebirth and be simple enough to work in every situation. e | o ——

Biography

Chonological

Second Stage: Corporate System Design: Brochure,

™

and Stationery, Literature.

www.transitionsolutions.com www.transitionsolutions.com 3

CAREER SOLUTIONS

Transition Solutions

Managing a career is about

managing transitions. That's

offers the best value ,
what Transition Solutions has

for all your career helped clients do for more
s than 25 years. st s B
transition needs. —— :
- Separation consulting, planning OneTouch Solutions
and support The
We provide a range of career solu- With Transition Solutions “OneTouch” Transition Solutions
- Notification training for managers tions for our clients that address service approach, one phone call or email Difference
today's complex career landscape.  is all it takes to begin customizing a pro-
- Executive transition services Our flexible, customized programs gram that delivers a transition plan for
meet the objectives of organizations ~ an individual, or scales up to a complex
- Individual transition support of all sizes, industries and locations  Multinational restructuring. We tailor
— while providing employees in our programs to meet your company's
OVER 25 YEARS OF EXCELLENCE - Group outplacement workshops transition with a supportive, person-  need for service, with an eye to budget
. A . . alized and comprehensive program  and geography. With OneTouch service,
¢ Flnancw_al planning for transition that meets their needs. you're ensured the best career transitions
and retirement support available through our convenient

offices including over 130 GlobeNet
Partners worldwide :

Entrepreneurial coaching
and support

Executive coaching

Global and national reach through
over 130 GlobeNet Partners

eer Transition Program

Fansition Sclutions is pleased to offcr you our Exceutive Carcer Transition Program.

, one-on-one coaching, a and on-line exceutive

Sources guide the senior exceutive through the complexitis of today’s market and
fovide unparalleled suppore in achieving objectives

Fhecher a high porential “carly careerist’, a mid-career exceutiv secking the nexc level
B s Transicon i rovtdes Sivest cumsiron soJimions Fo the SseauTve
/NTRANSITION TR
‘he Exccutive Carcer Transition Program includes:
SIOIUNINNGENES E
A Studley Group Company————— Transition Solutions’ GlobeNet Partners Offer Global Reach

Career Transition Solutions for Individuals & Organizations in Change Partners In all 50 States 3884240003 | www.transitionsolutions.com 1
and Canada T <<
y |

Europe, Middle East & Africa A N
Partners in 25 countries

___ N

L il

3 ;
4 Asia Pacific
Partners in over 10 countries

a

Latin America /‘/ \ | g i
Partners in 8 countries (2 \ YT
== W =~ ATRANSITION

siea: WWW transitionsolutions.com

(]
o ,,FL/ _w
ATRANSITION

SOLUTIONS

A




Projects:

A Client: Lupus Foundation

Lupus

| . .
REGIlsTTSEFé/?SI\#L!INE. | Description: Post Card Fund

Foundation
New England

Raiser Event

Sponsor Name Street Address

B Client: Lupus Foundation NE

Beverly Goodell

Description: Direct Mail with

Donation Component

19th ANNUAL
Lupus Walk on the Charles

Walkers who raise and submit $1,50
September 10, 2011 are eligible for
The amount you raise as an individu

total, determines which prize catege

C Client: Lupus Foundation NE

Saturday, September 10, 2011
Richard T. Artesani Park, Brighton, MA
Registration 9:00 a.m., Walk—10:00 a.m.

Tel: 1-877-NO LUPUS (665-8787)
www.lupusne.org

Beverly Goodell

REGISTRATION FORM
s i T ore atday, Seoig 17th Annual Lupus Walk on the Charles, Sunday, September 13, 2009

ifyou are not registering online. Richard T. Artesani Park, Brighton, Registration—9:00 a.m., Walk-10:00 a.m.
Name = Tel: 1-877-NO-LUPUS - www.lupusne.org

Description: Newsletter

Team Name
Street Address your right (next to Publix Theater).
p From West: Take Mass Pike East to exit 18 (Brighton/Cambridge).
el Follow signs to Cambridge. At the end of ramp, take left
,,,,,, onto Storrow Dri t. Follow until road forks (at Harvard

Stadium), bear left onto Soldiers Field Road. Follow road for
about one mile. Parking area for Artesani Park will be on your
right (next to Publix Theater).

D Client: Lupus Foundation NE
Beverly Goodell

Description: Annual Walk Event

[T =)
3 E g NON-PROAT
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40 Speen St. Suite 205
Framingham, MA 01701

The Girl Behind the Butterfly

3
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o : S3c Make a Difference
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i 3 -’9’;';7{:"'”/@ Lt o 't took 12years fr 258
g : 2 P el i 3g?
% a . N e g | withothes ndis focusing Bl aCTrlstess v & E
h &
)4 going Patricia A. Fraser, MD, MPH EER:
- ) aud sensurethat Chair L
ortsenvicesand IS L Framiningham, MA 01701-1898
4 Michael . Bigby, MD. Toll Free: \
= mymisic e Specalit, Atthatpoit lactialymet ety “committing Secretary 1-877 NO LUPUS
Monday, October 5, 2009, Black Rock Country Club, o <) e Jodi Abbott, MD www.lupusne.org
Hingham, Massachusetts, Fabulous Dinner, Auction and Raffle e Mary Aruda
3 R, -aunique g Deana Auman
Tel: 1-877-No-Lupus - www.lupusne.org photogy forybook Sessions®,LLC. musi e Bonnie Bermas, MD

Laura C. Gatzos, MT (ASCP)
M. Elena Gillespie, CPA
Lynne McGraw

Kelly Stewart Cassier

[oniniedon pagee]

/4/////'7 ( il

George C. Tsokos, MD.
Mike Emmanouilidis

Honorary Trustee
Peter H. SchurMD

cial Persor

hiiving and the

Staff Directory

Joel F. Weiss.

President ext. 100
jweiss@lupusne.org = A
Beverly Jarosz smn your dav oﬁ "g|“ Your donati
Director of Events ext. 101

bjarosz@lupusne.org

b by helping someone = Education

Administration and

prosperous and

e el With lupus.  Bydonating the cost of a cup of coffee a T twpusawarg e s
e . day for a month, you can help in the fight " Scientific rese o i g 98 - e
aul Silva Design, Art Direction ) A e ol
g s Lot spedbyte against lupus. e aw““'“:“ e

o e’
40 Speen St, Suite 205 ® ﬂmggm&“”:;w
taurent Framingham, MA 01701-1898 ool he ot 7
0 B

the dosage anday side

Telephone: 508-872-5200
Toll free: 1-877- NO LUPUS (65-6787)
lammatory condiions that Emait info@lupusne.org

frooth ftsand

We welcome your comments
e under the gingiva)

ple with lupus, promote
ultimately a cure.

The mission of the Lupus R
awareness and fund scientif

of eriodontal disease can be detected with self-examination

A




A

Paul Silva Design | 27 Maugus Hill Road | Welllesley, Massachusetts, 02481 | 7819747152 | silvadesign@comcast.net



