
 

 

 

FACT SHEET 

DUMAC Business Systems and Rosie Team Up to Dramatically Simplify  

eCommerce for Independent Grocers 

About 
DUMAC and 
RORC: 

 Founded in 1952  

 A trusted provider of comprehensive point of sale hardware, software and 

services to independent grocers. DUMAC also sells POS hardware to the 

hospitality and restaurant markets 

 Headquartered in Syracuse, N.Y. with branch offices in Edmond, Okla., 

Houston, Texas, Indianapolis, Ind., and Fort Worth, Texas, serving clients 

nationally and internationally 

 DUMAC solutions are installed at more than a thousand independently-

owned supermarkets across the US 

 DUMAC recently acquired Retailer Owned Research Company (RORC) to 

expand its service and product offerings for clients  

 The combination puts the popular RORCv6 software – developed by RORC 

and custom-built for the grocery business – together with DUMAC’s 

comprehensive technology and service solutions for independent retailers 

 RORC software is designed to help independent grocers increase 

competitiveness, sell more products, and strengthen their bottom lines 

 RORC software features a robust set of customized, feature-rich capabilities, 

such as cash management, report managements, e-commerce, promotion 

management, as well as regulatory and compliance tools 

 RORC integrates 3rd party features and functionalities easier than other 

systems on the market 

 RORC offers a tight, seamless, certifiable set of processes that make it easy for 

it to interact with other systems and integrate technology in short timeframes 
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 Launched in 2012 

 A leader in grocery eCommerce technology and services, enabling customers 

to shop online for same-day delivery and in-store pickup 

 Rosie partners with leading local retailers and their wholesalers to provide 

eCommerce, delivery opportunities, omni-channel marketing and deep data 

services  

 Rosie helps grocers strengthen customer loyalty through its easy start-up 

process with low start-up costs, professional shoppers trained to pick the 

highest quality products and highly-detailed and expansive data on customer 

buying preferences/habits to create customer orders 

 Rosie helps grocers increase profitability through a highly-refined order 

process comprised of components proven to reduce costs. Placing product 

promotions on a store’s website, encouraging impulse purchases and 



 
 
 
 
 
 
 
 
 
How RORC 
integrates 
Rosie:  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Media 
Contact: 

developing special marketing programs are all ways grocers can increase 

margins via Rosie 

 Rosie helps grocers create an online shopping program that is personalized to 

the needs of the grocer and the customer. Branding, advertising, logistics and 

consumer pricing fees are just a few components of a grocer’s online 

shopping program that are personified for each retailer  

 

 

 Typically, the process of entering price, product and related information into 

a store’s POS system is cumbersome and time-consuming, with many 

opportunities for errors, which significantly slows down implementation time 

for a store to launch an eCommerce program 

 Integration of e-commerce and POS takes up to 50 percent less time with the 

combined RORC-Rosie solution compared to implementing separate e-

commerce and POS systems.  

 RORC and Rosie have developed a streamlined, templated approach for 

receiving and inputting all information necessary to get accurate products 

and prices online much more quickly, reducing the launch time for a store’s 

eCommerce program  

 The combined RORC and Rosie solution offers a number of benefits that 

improve operational efficiencies, increase customer loyalty and lead to an 

increasingly profitable eCommerce program:  

o Pricing integrity, including seamless, near real-time price change 

updates 

o Ease-of-implementation 

o In-aisle scanning 

o Product picking process  

o 360-degree data flow via a “Completed Transaction Feed.” Retailers 

won’t need to take an online order and scan it through the front-end 

registers after it has been picked. Data flows directly between the 

order picking interface and RORC, enabling sales reporting and 

eliminating duplicate work 

o This 360-degree data flow also solves the challenge grocers face in 

setting up online shopping of the time-consuming, error-prone 

process of entering price, product and related information for each 

store location and ensuring integrity of the data between the POS 

and eCommerce systems 

 

Allie Friedman 

Eric Mower + Associates 

afriedman@mower.com 

(716) 880-1445 – office  

(716) 479-3969 – cell  

 

 

 

            Visit DUMAC at www.dumac.com and Rosie at www.rosieapp.com 
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