
"The way we will interact with apps and mobile phones will change in the next 5 years,” argued Yousef 
Wadi, the Chief Information O�cer of ArabiaWeather, during The Technology Convergence Conference 
2016.

Wadi was a panelist in the App Economy Panel, at the second day of the conference held on May 30 & 31 
at Four Seasons Hotel, Amman, under the patronage of HRH Princess Sumaya bint El Hassan, president of 
the Royal Scienti�c Society.

“We will start to use the screen a lot more less than before, and rely on frictionless communication with 
other people and machines,” explained the Wadi of ArabiaWeather, the leading provider of weather prod-
ucts, services and solutions to consumers and businesses in the Middle East and North Africa.

Talking about the most rapidly adopted technologies in human history, the smart phones and apps that 
revolutionized the software industry, Wadi expected that “personal assistant applications will start to do 
everything for us, and we will be able to know more about a person without the need to directly commu-
nicate with that person.”

Apps industry is expected to be worth more than US$100B by 2020.

Discussing the fact that consumers are now spending more time on mobile apps than browsing internet 
or watching TV despite apps being less than a decade old, the panel brought together alongside Wadi, 
Sebastien Wakim , UBER’s Head of Levant; Hussam Hammo, Tamatem’s CEO; Sadek Shunnar, founder of 
Applixya.com and Kıvanç Onan, PayPal’s Regional Director.

ArabiaWeather’s automatic weather stations network is the largest in the MENA region, equipped with 
the most advanced devices and technologies in the world dedicated for meteorology.

Providing more than 35 million users across the Middle East with timely, accurate and localized weather 
information, ArabiaWeather serves also businesses across the region, including sectors that are enor-
mously a�ected by weather conditions, such as shipping, media, airline, oil/gas, agriculture, insurance, 
and retail, internet and telecoms, among others.

ArabiaWeather is working to raise awareness about weather and its conditions to increase national 
production, while helping other entities to reduce costs, enhance safety and drive operational e�ciency 
in weather sensitive industries.
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