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Sally Hogshead, new-selling author of the New York Times, Speaker Hall of Fame, CEO of Fascinate, Inc. How would you go about creating a brand story for a person? Will you be able to sell a person's personal history or even your own? At Business of Story, we focus on teaching storytelling and branding techniques to
media marketers, advertisers, nonprofits, and other business-oriented organizations and leaders. Today we ask you to think about another area you can improve with a bit of storytelling. Sally Hogshead New York Times Bestseller: Fascinating marketing with your own life is something that can be overlooked too often,
but if you can harness the power of history, the possibilities of your personal growth are endless. With a bit of storytelling, you'll stand out above the rest, whether it's a job interview, making big sales or just getting a positive reputation in your community. Our guest on this podcast episode is Sally Hogshead on how to
charm. An author, advertiser, branding expert, media marketer and mother of eight, Sally joins us to share her story and what led her to create her Charm Personality Test. Discover how the world sees you with Sally Hogshead's Personality test her creativity has been a defining part of her character, and from elementary
school classes to international corporate offices, Sally's experience in brand marketing history has helped her craft her personality test to help you symbol. The story is about! What Personality Archetype Are You? Take a free quiz from Sally to discover yours. In this episode, you'll find out... What does it mean to live in
your story? What makes a person fascinating? How can you sell your personal history, and how can it benefit you? How to fascinate with Sally Hogshead's Personality Test Key quote you don't have to change who you are. You need to become more about who you are. - Sally Hogshead If you're trying to be all things for
all people, you end up doing nothing to anyone. - Sally Hogshead It's one thing to tell a customer that they have to take risks, it's another thing to do it yourself. - Sally Hogshead In Creativity, really good things that actually touches people and moves them into action. More than ever, fully focused on helping people live in
their most powerful stories. - Park Howell mentioned in the show, as promised, pic of my Partridge Family bus paint scheme milkman hat. Listen to more episodes of Sally HogsheadNationalityAmericanOccupationAuthor, public speakerSnow for The World Sees You Sally Hogshead is the bestselling author of the New
York Times, the National Association of Speakers Hall of Fame speaker, CEO of How to Charm (Fascinate, Inc.) and former Executive. Hogshead's career was at Duke University, which she graduated from in 1991. Her first job was with advertising agency Fallon Worldwide, which hired her as a junior copywriter.
Hogshead subsequently worked as a copywriter for Wieden-Kennedy and The Martin Agency. When Martin's agency closed its Los Angeles office in 1998, Hogshead and Gene Robert, with whom she worked at Martin, opened their own agency, Robaire and Hogshead. The agency's clients were Remy Martin and Target
Corporation. In 2001, Hogshead was hired to open a new office for Crispin Porter and Bogushka in Venice, California, where she worked as both managing and creative directors. Hogshead was inducted into the National Speaker's Association Hall of Fame in 2012. The books of Gotham Books are published by
Hogshead's Radical Career: 100 Truths to Start Your Work, Your Career, and Your Life in 2005. The book's findings are, in a personal and charged, backed up by research conducted with 1,000 Generation X specialists. The book came out of a study she began in 2006 in which she had more than 100,000 people taking
personality tests. The tests focused on a variety of areas and levels of professional achievement. Fascinate: Your 7 Triggers to Persuasion and Captivation were considered by Publishers Weekly and described as having an uneven start, but in the end it packs a big hit. Another reviewer asked how small firms and
individuals can apply this material to their work and life. [...] It would seem cunning and unreliability, perhaps, for a small businessman who is already in constant survival mode. In 2014, HarperCollins published Hogshead's book How the World Sees You: Discover Your Highest Value Through the Science of Charm. He
was on the New York Times bestseller list. In 2016, HarperCollins published Fascinate, Revised and Updated in which it accepted the existing assessment of the benefits of Fascination and applied it for use in small companies. He was on the New York Times bestseller list, and #1 Wall Street Journal bestseller.
(unsuccessful check) Fascination Advantage Hogshead has commissioned Kelton Global to investigate why some brands are more fun than others. They identified seven ways to stimulate human interest. In 2010, Hogshead developed an assessment to measure how a person takes on these seven triggers. Located
against other assessments that measured their worldview, this test aims to show how one is perceived by others. The test was shown on Fast Company. The score was called F Score, which is a personality test used to determine the archetype of personality from 49 archetypes. The test is now called Assessment. She
also tested the audience at the Million Dollar roundtable and conferences of the National Association of Insurance and Financial Advisers. Hogshead commissioned the study in 2007 with Kelton Global. The study found that there are seven ways in which a person's brain can be captivated. The original study was applied
to show how different brands caught the audience's attention. Hogshead applied this research in a 2009 book, Fascinate. The book applied research from the study and introduced the concept of triggers that different brands attract attention. In 2010, the study was applied to people, not brands. The test showed how a
person is measured in relation to triggers. The initial assessment was called the F Score. The results presented the user with ways to use their best communication styles in their daily lives. In 2014, Hogshead released her next book, How the World Sees You. This book was built around the F-Score test, now shortened
and targeted by professionals. The score was renamed Advantage of Charm. The Idea Of Assessment system is based on Hogshead's concept of fascination, which she describes as a state of intense intellectual focus. The score serves as a guide to show people how best to communicate using their best triggers, or
benefits. The test refers to a person as if he or she were a brand. The score consists of 28 questions that rate the user on the seven benefits of the system. At the end of the assessment, the user is presented with their best and worst ways of communicating. The questions are formulated to find what social cues
someone is is issuing. The results are based on Kelton's study on how others view these traits in brands. After the evaluation, the person is given a report explaining their communication style and this archetype of personality. Archetypes are a short hand for user results. Hogshead is married and has two children and six
children. She lives in Orlando, Florida. The bibliography of How the World Sees You: Discover Your Highest Value Through the Science of Charm. New York: HarperBusiness (2014). ISBN 9780062230690 Fascinate: Your 7 triggers for persuasion and captivity. New York: HarperBusiness (2010). ISBN 0061714704
Radical Career : 100 truths to start your work, your career, and your life. New York: Gotham (2005). ISBN 1592401503 Fascinate, revise and update: How to make your brand impossible to resist. New York: HarperBusiness (2016). ISBN 1504696875 Further reading by O'Leary, Denis (October 1, 2010). Darwinian world
of brand marketing. It's going to slow down. Received on January 8, 2014. References to the Duke's Class of 1991. Internet archive. Received on December 20, 2013. Fascinate Sally DTA updates. Dental Trade Alliance. Archive from the original on December 24, 2013. Received on December 19, 2013. b c On the spot:
Sally Hogshead. Advertising and branding. ADWEEK. Received on December 20, 2013. a b Accounts. The New York Times. March 30, 1998. p. D10. a b c Manager selected for Crispin Office. The New York Times. September 4, 2001. p. C6. I'd like peters, Tom. Sally Hogshead. Tom's cool friends. Tom Peters'
company. Archive from the original on December 24, 2013. Received on December 19, 2013. The NSA announces the 2012 CPAE Speaker Hall of Fame inductees. News of the participants. National Association of Speakers. Archive from the original on December 24, 2013. Received on December 20, 2013. Hidden,
Jack. Find a way to start your career. Jack the Secret chooses. Milwaukee Business Journal. Received on December 20, 2013. B Kristoffer, Erica. Find out how hard you are. Underpants. Realtor. Received on December 20, 2013. Fascinate: Your 7 triggers for persuasion and captivity. Reviews. Publishers Weekly.
Received on December 20, 2013. Richard Pachter (April 19, 2010). Learn how the seven triggers peak our fascination - Author Sally Hogshead explores the fascinating world of what makes things fascinating. The Miami Herald. - - b c Haneberg, L. (2012). Chapter 32. In the ACTD Management Development Handbook:
Innovations for the Modern Manager (p. 415-428). Alexandra, VA: ASD. I b c d Feldman, Paul. How to be the most fascinating person in the room. Insurance News Magazine. Received on December 20, 2013. Woza, Stephanie. Simple secrets that make people fascinating. Fast company. Fast company. Received on
October 17, 2016. B with Dr. Hensel, Marike. Sally Hogshead, 7 triggers charm and personal branding. Branding Personality. Received on December 20, 2013. B.I. Gordon, Mark. A mesmerizing call. Entrepreneurs. Business observer. Received on December 20, 2013. Charm your audience. Toastmasters International.
Received on October 17, 2016. External Links Official Website of Fascinate, Inc website Five wonderful female entrepreneurs featuring Sally Hogshead of the Huffington Post Sally Hogshead Inc.com Page Browser obtained from
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