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GEORGETOWN INSTITUTE OF POLITICS & PUBLIC SERVICE 
STUDENT ADVISORY BOARD – CIVIC ENGAGEMENT SUBCOMMITTEE 

 
GOALS 

-   Increase civic awareness on campus among college students (main KPI: voter registration levels) 
-   Institutionalize civic engagement efforts on campus through the IPPS SAB 
-   Make registering to vote (absentee or in D.C.) an automatism among freshmen starting from fall 2016 

 
 
CALENDAR  
 
PART I – FALL 2015 SEMESTER 
 
TURBOVOTE RESEARCH PROJECT – MAPPING GEORGETOWN UNIVERSITY’S E-INFRASTRUCTURE  
 
Description: TurboVote wants to utilize high-traffic spaces within an institution’s web presence to facilitate student voter participate 
and encourage civic responsibility. Therefore, it want us to conduct a study to map Georgetown's online infrastructure in order to 
understand how to integrate online voter engagement tools into campus online platforms. After that study, if we say that we should 
implement the link in MyAccess for example, we will have the link to TurboVote on GU’s website to strategically integrate voter 
engagement into existing student interactions. By targeting processes or sites that touch every student, that single link can make 
registering to vote a default experience for all students. $1,000 grant included. 
 
What is TurboVote? TurboVote makes it easy for students to register to vote (or update voter registration), helps students get their 
absentee ballots and vote by mail. It also sends personalized reminders so subscribers never forget to vote, and gives some advance 
warning, so you can research what’s on the ballot. TurboVote tells students what are the upcoming local/state-wide/national elections 
in their constituency, and keeps students updated. TurboVote keeps track of registration and vote-by-mail rules for all 50 states. 
 
TurboVote for school: TurboVote helps high schools, colleges, and universities improve civic engagement on their campuses and 
promote electoral participation as a mechanism to achieve broader learning objectives. Institutions of higher education have a unique 
opportunity to play a role in promoting lifetime voter engagement and TurboVote makes it both easy and cost-effective to do so. When 
an institution partners with TurboVote, it provides data to the school about who registered, what is the rate of voting among students, 
how many have requested absentee ballots, and manage user data for other civic engagement efforts on campus. It also mails 
completed forms to students for free when they register through their school’s platform. 
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Steps: 
 
1)   Identify ten people from different key departments to conduct the interviews using a prepared questionnaire. 

 
2)   Since we will receive a tip sheet to conduct the interviews and a protocol for best practices, review those tips and organizing a 

short training session with the volunteers interested in conducting the interviews.  
 
3)   Validate if there are any further requirements regarding GU’s Institutional Review Board. 

 
4)   Participate to a kick-off webinar with Dr. Renee Bricker on Tuesday, November 17 from Noon to 1:00 pm Eastern time 

 
5)   Conduct a total of ten interviews with people in identified key departments using a prepared questionnaire.	  The time commitment 

for the interviews will be about an hour each or less.  
 

a.   How accessible are the IT departments and personnel? What concerns or hurdles to wider Internet use exist? What 
online resources are available at your institution and how are they being used? 
  

6)   At the end of the process, if necessary, review each questionnaire with the volunteer to get a general idea of how things went and 
to gather any relevant supplemental information that we could transfer to the lead researchers from TurboVote in the end. 

 
7)   Return the responses to the lead researchers by December in order to receive the final report about our online infrastructure by 

March. 
 
8)   Organize (potentially) an activity/meeting on campus with Matt Tharp and Mike Ward from TurboVote when they will come to 

D.C. 
 
 
Notes: we are still waiting for appropriate funding from GUSA Fund and other partners. We will need to provide Matt Tharp with 
some feedback. We already bargained a 500$ discount for this year’s (2015-2016) partnership.  
 
 
 
  



	   3 

OBTAIN THE CERTIFICATION FROM THE FOUNDATION OF CIVIC LEADERSHIP 
 
Description: The Foundation for Civic Leadership Civic Learning Certification is a program to support and recognize campuses that 
take steps to make their student civic learning efforts more effective and evidence based. Currently, the most comprehensive 
quantitative metric available to measure student civic learning efforts is the campus-wide student-voting rate. This program focuses on 
encouraging campuses to strategically use data about student voting behavior to improve civic learning. $1,000 grant included.  
 
Steps: 
 
1)   Be a member institution of the Harvard IOP National Campaign 

 
2)   Declare intention to become certified 

 
3)   Complete the “Students Learn Students Vote” planning checklist 
  

a.   Lead: Ensure a person is appointed by a respected campus leader to lead your student civic learning programs. 
b.   Assess: Measure your campus-voting rate by signing up to the National Study of Learning, Voting, and Engagement 

(http://activecitizen.tufts.edu/research/nslve/). 
c.   Engage: Hold a meeting with representatives from academic affairs, student affairs, government relations, and student 

leadership to discuss your student civic learning and build support for a campus-wide plan to increase civic learning 
and participation. 

d.   Plan: Submit a proposal for increasing your campus-wide engagement to the Civic Learning Network of the 
Foundation for Civic Leadership 

 
4)   Committee verifies checklist completion, certification granted, and recipients are publicly announced.    
 
 
Notes: Schools that have signed up for NSLVE but have not received their report yet will receive an extension that allows them to 
complete the checklist and certification once they receive their data as part of their efforts to improve student learning. We do not 
have permission to access our data yet. We have therefore been granted an extension on that project.  
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PART II – SPRING 2016 SEMESTER 
 
GET THE ROCK THE VOTE TOUR TO STOP ON OUR CAMPUS 
 
Description: In 2000, Rock the Vote started a college campus bus tour. The bus tour brought artists to college campuses while 
registering students to vote. We would like this bus tour to stop on Georgetown’s campus during next semester to encourage college 
students to register to vote.  
 
What is Rock The Vote? Rock the Vote is the largest non-profit and non-partisan organization in the United States driving the youth 
vote to the polls. Fusing pop culture, politics, and technology, Rock the Vote works to mobilize the millennial voting bloc and the 
youth vote, protect voting rights, and advocate for an electoral process and voting system that works for the 21st century electorate.  
 
Steps: 
 
1) Contact Rock the Vote’s President (Ashley Spillane) and Director of Marketing & Events (Kiki Burger) and try to coordinate a 
concept call with them to discuss that event.  
 
Notes: Ashley Spillane, Rock the Vote’s President, sits on the IPPS Board of Directors. 
 
 
ORGANIZE AN ABSENTEE VOTING PARTY 
 
Description: Since so many students are not from D.C., it is reasonable to think that most of them will want to register to vote in their 
home state. To encourage voter turnout despite those circumstances, we could host an absentee voting party to make the initiative fun 
and collegial.   
 
Steps: 
 
1)   Check out the deadlines to register as an absentee voter and spread out the information 

 
2)   Coordinate with partners to create a fun event and set up a date 

 
Notes: Invite the media? 
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SHOOT A PSA WITH A FAMOUS ALUMNUS 
 
Description: As freshmen will be really excited to start their new life in a new city next fall, why not pushing their enthusiasm even 
further by shooting a public service announcement (PSA) with a famous alumnus eager to serve his alma mater? This PSA’s goal 
would be to prompt students, newcomers as returning students, to register to vote, as we will be at a crucial moment of the presidential 
election cycle and at a thrilling time of the school year, Orientation Week. Our goal is to shoot a PSA with Bradley Cooper (C’97). 
 
Steps: 
 
1)   Get Bradley Cooper’s personal e-mail address 

 
2)   Pitch the idea to Alex Skatell & Michelle Jaconi from IJ to get professional technical support 

 
3)   Pitch the idea to Rock the Vote’s President (Ashley Spillane) and Director of Marketing & Events (Kiki Burger) during a concept 

call to foster an institutional partnership with them 
 
Notes: Alex Skatell and Michelle Jaconi (Hoya) are open to the idea and proposed to spur a national competition between college 
campuses, which could recruit their own celebrity alumni to the cause. The institution that would register the most students through 
this initiative would obtain a free Rock The Vote concert on its campus featuring Kanye West. Why not? 
 
 
CREATE A CIVIC ENGAGEMENT WEBSITE  
 
Description: As one on our main goals is to institutionalize voter registration and voter turnout efforts on campus, one way to do so 
would be to create a website  
 
Steps: 
 

1)   Find out where we could host the website (hopefully, through the IPPS website, politics.georgetown.edu) 
2)   Conduct a request for tenders and/or check with the university/the IPPS what is the usual procedure to add a page to a website 
3)   Make sure that everything is ready at least before fall 2016, when the PSA will be launched.  

 
Notes: See Franklin & Marshall voter registration website, “F&M Votes”: http://www.fandm.edu/votes 
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ORGANIZE OUTREACH INITIATIVES TO SPECIFIC TARGETED GROUPS 
 
Description: As certain groups tend to vote less than others (ex: ethnic minorities), use this data to target them on campus, evaluate 
why they are less prompt to register to vote and to turn out, and address those issues at the campus level through positive initiatives.  
 
Steps: 
 
1)   Gather data around voter registration levels 

 
2)   Analyze those data and compare them with national numbers 

 
3)   Organize activities to raise awareness around that and tackle the issue  

 
 
Notes: Try to see how we can partner with TurboVote on this initiative since our annual fees cover assistance for other voter 
registration efforts on campus. Evaluate how this idea can cover our certification for the Foundation for Civic Leadership.  
 


