
Lauren White.
Creative Copywriter.



IDEATION TO DECORATION.
WHY PAY INTEREST?

Klarna needed a campaign that 
showcased its benefits. It was time to say 
no thanks, old banks with a campaign 
unlike any other.

Content included:

● Targeted OOH
● Digital properties, from app to online 
● Cultural & topical social copy 
● SEO content and landing pages.

A multi-award winning campaign was 
born. Award entries and case studies? I 
wrote them too.  



https://the-cma.com/case-studies/best-consumer-why-pay-interest


JAR-GONE. 
STRATEGIC COMMS WORTH READING

Making a written-by-committee, buzzword 
heavy strategy meaningful.  Full of heart and 
purpose to fuel the fight for home. 

‘Lauren’s approach was excellent – taking the time to 
understand exactly what we needed, the key messages 
we needed to convey and the expectations of our 
internal audiences. The result was a strategic 
document that has seen fantastic engagement across 
Shelter, thanks in no small part to Lauren’s robust 
approach. I would thoroughly recommend Lauren to 
anyone looking for a talented copywriter who is able to 
convey complex information concisely and effectively.’
Nick, Shelter 

engagement     utilise     empower
        alignment     step-change

https://www.linkedin.com/in/nick-martin-70230a35/


CONTENT IS KING.

Say hello to SEO on the next slide… 

With 2,600 pubs across the UK and 12 different brands, Greene 
King has a whole heap of physical and digital real estate. 

Writing for various audiences, purposes, and platforms, taking 
briefs and acting as an extension of their team, I’ve written:

● Segmented CRM email copy
● SEO landing pages
● Blog, pub, and hotel content
● Lively small-space copy for POS and in-venue signage 
● Hundreds of SEO-boosting venue descriptions.



https://www.greeneking.co.uk/behind-the-bar/pubs-with-good-plant-based-food-in-veganuary
https://www.greeneking.co.uk/behind-the-bar/best-dog-friendly-pubs
https://www.greeneking.co.uk/behind-the-bar/pubs-showing-all-the-boxing-day-football-fixtures


OUT COLD.



NICE AND NICHE.
SOCIAL ACTION FOR 
ULTRA-HIGH-NET-WORTH-INDIVIDUALS

For six months, I worked alongside a team of 
paid media specialists to deliver ads and 
landing pages testing different theories for 
Sightsavers in America. Including:

● areas and themes from Sightsavers’ 
work that would most resonate 

● types of language that worked best for 
the different phases, from awareness 
building to action taking

● best performing platforms.





EMAIL IS DEAD. 
LONG LIVE EMAIL.

Not only did I revive and revamp the 
British Red Cross’ email strategy and 
content, I did it for the team, too. 

Devising and running interactive 
workshops helped to upskill the internal 
team. They found inspiration, motivation - 
and plenty to say. 

Theirs is now an email programme that 
packs a punch, fully integrated with the 
wider supporter comms mix. 

Workshop

Strategy

Content



SL: I'm a big fan of yours Lauren
SL: This is getting seriousSL: A photographer’s story



WHO IS SHE?

Lauren is brilliant to work with. We work with 
her as often as we can - and it's always fun. A 
HUGE recommendation from me.

Paul, Rally

17+ years in Marketing, Fundraising, and Comms. 
Mix of agency, in-house, and freelance roles. Adept at cracking on. 
Film + Journalism BA (Hons). Creative Copywriter trained.
Allotment loving nature enthusiast hoping to rewild the world. 
Say Hi over on LinkedIn.

There is nothing better, I repeat, NOTHING better than 
having a great freelancer in your ranks; someone who 
can get the work done, on time and every time, 
someone who knows to ask all the right questions and 
someone who lives by 100% quality and accuracy.

I can honestly say she’s a godsend and I love working 
with her.

Rachel, Greene King

https://www.linkedin.com/in/pdegregorio/
https://www.linkedin.com/in/laurenhwhite/
https://www.linkedin.com/in/rachel-bates-012744114/


Access Alt campaign coverage Guardian Third Sector editorial

https://www.creativebrief.com/bite/voices/puzzle-pushes-greater-inclusion-through-use-alt-text
https://www.theguardian.com/voluntary-sector-network/2018/apr/23/grassroot-campaigns-get-heard-innovative-charities-arent


GOT QUESTIONS? 
GET ANSWERS.

https://www.lauren-writes.co.uk/

