TOBACCO FREE FLORIDA
HAS MADE REMARKABLE PROGRESS

Tobacco Free Florida is monitored
by an independent evaluation
team. According to their findings::

Exposure to the Tobacco Free Florida campaign
resulted in smokers being motivated to quit, and
being more concerned about their health.

Quit attempts across the state have increased as a
result of the Tobacco Free Florida campaign.

The Tobacco Free Florida campaign has been linked to

reducing relapses among those who have quit.

The program is financially
beneficial for both the state
and its residents:

STATEWIDE®

The reduction in adult smoking rates from
2007 to 2015 resulted in about $17.7 billion
in savings in cumulative smoking-related
healthcare costs across the state.

The program saved the state $3.2 billion in
healthcare costs in 2015 alone.

If the adult smoking rate declines as
expected, the state will save $8.2 billion
between 2016 and 2020 in cumulative
smoking-related personal health care costs.

INDIVIDUAL

In just one year, a pack-a-day smoker in Florida
can spend more than $2,100 on cigarettes.’

Smoking disproportionately affects low income

Floridians, who could be spending that money
on daily expenses and savings.®

ADULT
SMOKING RATE

YOUTH
SMOKING RATE

2006: 10.6 percent*
2017:2.5%°>
76% decrease

2006:21.0% 2
2016:15.5%°
lowest it has ever been

CDC “Best Practices for
Comprehensive Tobacco Control
Programs” says:

TFF is a social marketing campaign, rather than
an awareness campaign. As such, the audience
behavior changes when they are exposed to
the campaign.

Mass-reach health communication
interventions are needed to counter tobacco
industry marketing efforts and protect public
health.?

Tobacco countermarketing campaigns curb
smoking initiation in youth and promote
smoking cessation in adults.*°

Tobacco countermarketing campaigns must
have sufficient reach, frequency and duration
to be successful.'t1>
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