
 
 

14.30 Welcome and introduction by 2Pears 
 
14:35 Opening remarks by the chair 
Chris Cooke, Founder & MD of CMU Insights 
 
Part I - Platforms, formats and audiences 
 
14.40 The competition for attention – always on… 
Georgia Meyer, Analyst – Marketing & Media Brands, 
MIDiA Research  
 
14:50 A shift to short form everything with some long 
form long-tail? 
Will Mills, Chief Revenue Officer, LyricFind  
 
15:00 Engagement and scale - content to reach, engage 
and retain fans 
Christian Hurley, Head of Strategy, Ball Street Network  
   
15:10 Community impact – where do audiences want 
their content? 
Greg Leekley, CEO, Vertigo Media & Partner 
 
15.20 Top 5 findings in the world of attention across 
sports & media 
Dipesh Morjaria, CEO, DMob Media 
 
15.30 Panel Discussion: Who owns the audience? 
Moderator: Dipesh Morjaria, DMob Media  
Christian Hurley, Ball Street Network  
Greg Leekley, Vertigo Media & Partner  
Georgia Meyer, MIDiA Research  
Will Mills, LyricFind  
 
16:10 Coffee break 
 
Part II – The attention business models 
 
16.30 Specialist survival – how to survive as a niche 
service 
Daniel Berg, Co-founder, NextUpComedy  
 
16:40 Migrating trusted brand content in new formats on 
new platforms 
Alastair Mackie, Head of Commercial Development, 
Financial Times  
 
16.50 OTT services, original content & exclusive rights  
David Sidebottom, Principal Analyst: Entertainment, 
FutureSource Consulting 
 
17:00 Shifting ad-funded models 
Una Carney, Marketing, Media & Digital Strategy Expert 
 

17:10 Panel Discussion: Competitive or complementary 
content models 
Moderator: Chris Cooke, CMU Insights 
Daniel Berg, NextUpComedy 
Una Carney, Marketing, Media & Digital Strategy Expert 
Alastair Mackie, Financial Times  
David Sidebottom, FutureSource Consulting  
 
17:50 Round-up by the Chair followed by drinks and 
networking 
 
SPEAKER BIOGRAPHIES 
 
Daniel Berg, Co-Founder, NextUpComedy 
Daniel is a BAFTA-winning comedy writer and the CEO of 
NextUp - a subscription video platform for stand-up. Along 
with a background in production and viral marketing, he 
has an in-depth understanding of the comedy market and 
online trends. Outside of work he can be found on the 
football pitch, climbing or at the theatre. @nextupcomedy 
@mrdanielberg 
 
Una Carney, Marketing, Media & Digital Strategy Expert 
Una is a digital, media marketer and strategist having held 
positions at Viacom International Media Networks and 
agencies MediaCom, LBi and Mindshare. Una has designed 
and delivered campaigns strategies for global 
entertainment, retail, travel and energy brands, including 
ad-funded programming, brand partnerships, digital 
content and media. @FromtheWood 
 
Chris Cooke, Founder & MD of CMU Insights 
Chris is an editor, journalist and media entrepreneur. He 
co-founded CMU, a service provider to the music industry 
best known for its media – the CMU Daily, CMU Podcast, 
CMU Digest and CMU Trends Report – which also provides 
training and consultancy to music companies, hosts the 
UK’s biggest music business conference at The Great 
Escape festival in Brighton, and runs the CMU:DIY 
education programme for new talent. CMU is part of 
Chris’s media and education business 3CM UnLimited, 
through which he also publishes cultural recommendations 
service ThisWeek London and ThreeWeeks Edinburgh, and 
helps to run the award winning PR training charity the 
Taylor Bennett Foundation, enabling more ethnic diversity 
in the communications industry. Chris regularly comments 
on media and media law, music and comedy, and the 
music and communication industries. He authored the 
report ‘Dissecting The Digital Dollar’ for the UK’s Music 
Managers Forum, has written business courses for the 
Detroit Institute Of Music Education, and occasionally 
performs spoken word show ‘Chris Cooke’s Free Speech’. 
@chrisunlimited @CMU 
 



 
 

Christian Hurley, Head of Strategy, Ball Street Network 
Christian is the Head of Strategy at Ball Street Network. 
BSN has one clear mission; making content fair for fans and 
brands. Christian has used his background in social and 
digital anthropology to good use in recent years. He’s 
currently writing an academic paper on the mental health 
issues arising in the world of influencer marketing. 
@ballstreetnetwork 
 
Greg Leekley, CEO, Vertigo Media & Partner 
Greg is Founder, Chairman and CEO of Vertigo Media 
whose consumer social music solution, Vertigo Music, has 
a mission and vision to connect the world of music so life 
can be shared through music. Greg’s passion for 
revolutionising the way we engage media as a community, 
as well as how the artists we love get paid, has led to 
several approved international patents now being 
commercialised by Vertigo. While DJing his way through 
school, Greg also managed The Warehouse, the nation’s 
largest teen center at the time. His career peaked early, 
however, becoming “The Freebird,” a southern rock 
version of the San Diego Chicken for a top-rated radio 
station in the Carolinas. On a not so vain note, Greg is most 
proud to be married to his wife Marianela and to be dad to 
Wyatt, Eliza and Weston.  
@gregleekley @vertigo_media 
 
Alastair Mackie, Head of Commercial Development incl 
video, audio, new forms of storytelling, Financial Times 
Alastair is a digital media professional with over 10 years 
experience of the industry and a detailed understanding of 
digital platforms and technologies. As Head of Commercial 
Development, Alastair is responsible for managing the 
development of new advertising revenue opportunities for 
the Financial Times in the digital media industry, on a 
worldwide basis. This includes developing advertising 
opportunities around new media platforms, new editorial 
initiatives and digital content in general, as well as around 
industry sectors and regions, such as targeted audience 
development. Alastair recently oversaw the launch of the 
FT News briefing for smart speakers and FT/Google’s 
Hidden Cities project.  
 
Georgia Meyer, Analyst – Marketing & Media Brands, 
MIDiA Research    
Georgia joined MIDiA Research to set up the new 
Marketing and Brands practice. MIDiA’s client base 
includes the tech majors, the major music and video 
streaming services, the major record labels and a range 
of financial institutions. This practice develops ideas 
that re-frame marketing concepts and tracks emergent 
consumer behaviour in the digital era, based on MIDiA's 
proprietary data. Formerly she was Brand Partnership 
Director at Boiler Room, where she ran True Music  

 
Africa, Google VR and programmed + hosted the music 
industry conferences. Georgia's on the London board for 
women in music network, shesaid.so, and women in tech 
network, Geek Girl. @MIDiAresearch 
 
Will Mills, Chief Revenue Officer, LyricFind 
Will is Chief Revenue Officer at LyricFind, the World’s 
Leader in Lyric Licensing. LyricFind powers lyrics for 
Amazon, Google, YouTube, Spotify, Deezer, Pandora, 
Microsoft and has partnerships with Billboard, The 
Grammys and The Brits. Prior to LyricFind, Will was an 
early employee of Shazam and the most Senior Music 
Executive their during years of explosive global growth.  
Will built and scaled the music content, business 
development, editorial teams and co-invented patented 
technology used in the app. Will also developed the “Beat 
Shazam” game show (now a major show on Fox presented 
by Jaime Foxx) and Shazam Records in partnership with 
WMG. Will previously consulted to Warner Music Group, 
co-founded the Music Publishing company Dynamic Music 
and is an advisor to a number of start ups.  
@will_mills_ @LyricFind 

 
Dipesh Morjaria, CEO, DMob Media  
Dipesh has been in the digital media industry for the last 
15 years, mainly specialising in digital sports. His previous 
employment includes Head of Digital Sales at IMG, 
Commercial Manager at London 2012 and Business 
Director for Multimedia for The Guardian.  
Dipesh now runs his own digital consultancy, DMob Media, 
who help rights holders, brands and publishers with 
audience engagement and commercialization.  
@dipmo 
 
David Sidebottom, Principal Analyst: Media & 
Entertainment, FutureSource Consulting 
David has over 20 years’ experience in a research and 
consultancy environment and is closely involved in 
researching, analysing and consulting on key content 
industry developments worldwide, with a particular focus 
on the continued opportunities in the digital distribution of 
entertainment content. David works with a wide variety of 
high profile Futuresource clients across the content 
ecosystem including studios, content holders, technology 
companies, hardware vendors, service providers and 
industry associations. He also directs Futuresource’s global 
consumer panel ‘Living with Digital’, now in its’ tenth year. 
@Futuresourcer 


