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BASKETBALL ECONOMY 
Economics  



Setting a valuation based on social capital


Is it possible to have a higher market valuation, based solely on social capital? The answer is yes. 
And of course, alongside other forms of capital too. Nowadays, the basketball market is stretching 
through various types of citizens; with our youngest generation setting and guiding the coordinates. 
All the way to our seniors adapting, and conforming to new trends that can benefit their needs as 
well. With the ever growing emergence of technology, it is now easier to deliver and access various 
means of social capital in the global workforce, and in turn make things better and readily 
accessible for the global consumer. 


In short, the business of basketball is in great shape, and the global basketball market, continues to 
magnetize the Basketball Economy. With the increase and demand of human, social, and 
instructional capital in organizations on the rise, acquiring qualified personnel remains highly 
competitive, and can ultimately be the primary use of increasing performance and value. 
Organizations thrive from its leaders and teams behind them. And, in order for that momentum to 
continue to build, decisions and actions have to match the results & performance — being aligned 
with how organizations measure success. This is where key personnel can become extreme 
benefactors, and determining factors in which way organizations head towards. While financial 
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revenue remains the supreme key driver for organizations, the number of top-tier personnel 
surmounts to the overall picture just as much — in terms of looking at the bottom line.    


The globalization of basketball, and the business behind it has increased significantly over the last 3 
years. And the basketball market continues to climb, as more organizations are forming, and more 
products are being added rapidly. And of course, more personnel are being acquired at never seen 
before rates, ultimately to foster these demanding positions. Now, we will look at recent studies 
from CBA examining the Basketball Economy; based on the amount of social value that an 
American branded individual, entity, or product has in the basketball market — which is an extreme 
mark-up rate internationally. Compared to a European based basketball individual, entity, or product 
— which would be a fair mark-up rate internationally. And finally an Asian based basketball 
individual, entity, or product — which would be a low-moderate mark-up rate internationally. Simply 
because the basketball market is prevalent and strongest in the Western world.


As the sport of basketball continues to shift the economic market, seeing how it will continue to 
surge the charts over the next phase of data retrieval is optimal. However, in the present time, the 
sport seems to continue to have a permanent place in the world of economics.   
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