
1 

 

The Art of the Elevator Pitch 

March 22, 2018 

What does “elevator pitch” mean to you? How do you define it? Why would you 

need one? 

Your elevator pitch is essentially your brand statement. It’s a concise and 

compelling conversation starter that expresses who you are, what you’re 

passionate about, and what’s driving you forward in life - whether it’s pursuing a 

graduate school degree, new job or raising money for your business or charitable 

cause. It’s essential in the context of networking events because you only have 

about 20-60 seconds to make a great first impression (the time it takes to ride an 



KHLOE U. KAROVA WWW.MODERNCAPITALCONCEPTS.COM 2 

elevator a few floors.) Done well, your elevator pitch opens the door to further 

conversation. 

As you craft your pitch, the objective is a statement that’s short, goal oriented, 

and targeted to the audience you’re hoping to reach.  

Here are my top tips to developing your elevator pitch: 

1. Clarify your goals. 

Your overall branding should be consistent across all aspects of your online and 

offline identity. At the same time, your elevator pitch should adapt to the 

situation. As you go into an event, know what you want to get out of it. What is 

your goal? Why are you attending? Perhaps it’s to gain new contacts from 

alumni, or first-hand insight on a certain career path. Your elevator pitch should 

be consistent and adapted to the situation, not canned.  

Let’s take a two minutes to visualize your goals. [Pause] 

What do you imagine yourself doing in the future? 

Would anyone like to share their future goals?  

Imagine yourself at a career event. In the room are prospective employers 

and potential mentors. Describe what you want to become. 

“Hi, I am ________________. I am majoring in _________ and I want to be 

_____________________. 

2. Know your audience. 

It’s important to understand the key attributes the employer, investor or 

graduate school are looking for—leadership, the ability to work on teams, and 

emotional intelligence among others. A deeper awareness of what your target 

employers or schools care about will also help you make important connections 

to your personal strengths, passions and unique story. Authenticity is key, so as 
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you draw these connections within your pitch, stay true to yourself and your 

personal style. 

How do you find out what employers are looking for? 

3. Be concise and conversational. 

Aim for a tone that’s conversational and not overly-rehearsed. This means being 

able to adapt it to the situation, tailoring it to be relevant to where you are and 

whom you’re speaking. Don’t be afraid to sprinkle in an interesting anecdote 

that could serve as a conversational segue.  

4. Don’t neglect presentation. 

It’s not just what you say, but how you present yourself. You want to have a solid 

handshake, strong eye contact, and an attitude of positively that conveys 

genuine curiosity about learning more. 

“At the end of the day people won't remember what you said or did, they will 

remember how you made them feel.” Maya Angelou 

5. Leave them wanting more. 

Your personal elevator pitch is just one component of the brand you’ll want to 

put forward. As you distill your brand to a succinct statement, consider the top 

three things you want to convey about yourself and your ambitions. Remember 

that your goal is to both create a positive impression and open the door to 

further conversation by generating interest, not to tell your life story. 

Once you’ve crafted your elevator statement, practice it at every opportunity—

with friends, colleagues, even yourself in the mirror. Ask for candid feedback 

from people you trust. You’ll want to feel ready and confident to walk into any 

scenario—from a networking event to a job interview to your first day at the 

workplace of the company of your dreams. 
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“Hi, I am Khloe. I am a personal financial planner and investment manager. I 

worked at a global bank for ten years so many people know me as a stock 

trader, but I am most passionate about empowering people to pursue their life 

goals through financial planning. I am here to connect with ambitious young 

people and future clients. So, tell me about you.” 

 

Khloé U. Karova is a Certified Financial Planner™ based in Chicago 

and owner of Modern Capital Concepts, a Registered Investment 

Advisor and benefit corporation. Since 1998, Khloé has held 

management positions in equity trading and investment 

management. She has counseled CEOs and CFOs on strategic 

planning, as well as, middle-class households on saving for retirement 

and getting out of debt. Khloé is most passionate about providing tools 

and resources to mid-career professionals to enable them to rationalize their household 

balance sheet, boost their income and saving, or radically change their career trajectory. 

She has given over 100 seminars on sustainable investing, financial planning and 

entrepreneurship and is a regular speaker at Money Smart Week®. 

Khloé has an MBA with honors from the University of Chicago Booth School of Business 

where she served as president of the University of Chicago Women’s Business Group from 

2013-2014. She also holds a BA in Art History and Organizational Behavior from 

Northwestern University. 

Khloé can be reached at 312.316.8120 or at khloe@moderncapitalconcepts.com. 

Securities offered through LPL Financial, Member FINRA/SIPC. Financial planning offered 

through Modern Capital Concepts, a Registered Investment Advisor and a separate entity 

from LPL Financial.  
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The Art of the Elevator Pitch [worksheet] 

Who you are - What are you passionate about? - Where are you going? 

1. Clarify your goals. 

Let’s take a two minutes to visualize your goals. What do 

you imagine yourself doing in the future? Imagine 

yourself at a career event. In the room are prospective 

employers and potential mentors. Describe what you 

want to become. 

“Hi, I am ______________________. I am majoring in ____________________ and I want to be 

_________________________. 

2. Know your audience. 

How do you find out what employers are looking for? 

3. Be concise and conversational. 

4. Don’t neglect presentation. 

● Eye contact 

● Be like O: Focus on the other person 

● Convey curiosity 

 

 

5. Leave them wanting more. 

Write your elevator pitch: 
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