
Our vision and teaching philosophy.Our vision and teaching philosophy.  

  
To start, a primer.To start, a primer.  

  

Arist is the first text message university. Supported by a network of institutions and thought 

leaders, we work with the world’s best academics to create and deliver text message courses. 

 

Each course is essentially a brief and intense dive into a certain field of knowledge. Courses 

consist of roughly 900 characters sent to the user every morning over 30 to 60 days, and daily 

texts can link to additional reading material and often conclude with an assignment or thought 

exercise. Each course is sold for $9, meaning that the equivalent of 4 years’ worth of content 

(around $288,000 at a private university) costs only $288 on Arist. Professors receive a 35% cut 

of all course revenue. 

 

We believe that SMS is the future of education for two reasons.We believe that SMS is the future of education for two reasons.  

 

First, it’s an extremely accessible medium. A fraction of the world’s population has the 

high-speed internet access necessary for watching video courses, the current standard for 

digital education, yet over 67% of the world's population has access to SMS or low-bandwidth 

messaging platforms like Whatsapp or Facebook Messenger (our platform is designed to be 

compatible with both). Thus, nearly all major e-learning platforms are currently inaccessible to 

the few billion students that are desperate for learning opportunities but don’t have a stable 

internet connection.  

 

Second, SMS courses are scientifically more effective. Not only do video courses not fit in well 

with the busy day-to-day lives of most people, but there’s also limited evidence that they are 

engaging teaching tools, with completion rates hovering around 5%. In comparison, SMS 

courses have completion rates that are over fifteen times higher. Furthermore, studies 

conducted by Stanford, Penn State, Accenture, and our own team show that text messages 

keep students more interested, engaged, and generally better at learning and retention.  

 

Why?Why?    

 

Texts break down and condense information, leaving only the most important and relevant 

content. They build positive habits, encourage students to both internalize knowledge and take 

action on a regular basis, and also meet students where they're at: on their phones. 

 

Working with professors at Babson College and USC, Arist launched the world's first SMS 

course in May 2018. Now, we’re working with academics from Harvard, Georgetown, USC, and a 

number of other institutions to develop courses ahead of our full platform launch in January, 

2019. We’re pioneering a more novel, relevant, and research-based approach to learning, 

making vital knowledge easier to access and digest for anyone. 


