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Executive Summary
This deliverable gives an overview of the branding tools that will be used to
communicate about the project in a consisted way. It entails the REScoopVPP logo and
associated dissemination templates, the project website and social media channels.
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1. REScoopVPP logo

Figure 1 - The REScoopVPP logo

A specific project logo has been developed for the project identity. The logo will be
included in all project promotional material including the templates, website, articles
etc. The logo reflects the central concept of the project by incorporating the Illustration
of a 'smart house' referring to residential flexibility on one side and the written name of
the project referring to the cooperative character of the VPP network on the other side.
The logo is accessible for all partners through the Internal communications platform
(google drive) and can be requested by external parties by sending an email to the
communication manager (REScoop.eu).
Reproduction quality and visibility
Only the high-resolution logo will be used In order to ensure quality and readability. To
ensure the logo’s visibility, the minimum logo size for print is 5 cm in length. Online, the
logo must not be smaller than 36 pixels at 72 ppi.

2. Colors and fonts
The main color of the logo Is purple and Is also used as the primary color for titles and
highlights In for example presentations and documents. In addition, the 5 colors in
REScoop are inspired by the natural elements and are often used tightly together in a
'rainbow' formation, to represent the ideas of 'community' and 'progression'.

Figure 2 - The REScoopVPP colors
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The REScoopVPP brand font is Raleway, an open source font, free to use and share,
containing a lot of styles and options. The colors, together with the font and the logo
will be used in the project's communications and will thus contribute to the
recognizability of the REScoopVPP brand.

3. Templates
◼ PowerPoint
The REScoopVPP PowerPoint template Is developed to be used at internal and external
events when presenting the project and/or its outcomes. Both a google slides template
and a Microsoft PowerPoint template are created and made available for partners In the
VPP google drive.

Figure 3 - The REScoopVPP powerpoint template

◼ Word
A couple of REScoopVPP word templates are made available in the VPP Google drive
for partners to be used for deliverables and other public articles.
▪
▪
▪

Commission deliverable template
Template for word (to download): for public deliverables and other public
documents
Template for Google doc (to edit in google docs): for public deliverables and
other public documents
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Figure 4 - Word template for public deliverable

4. Project website
The project website serves as a central point for building an online community by
providing a platform where people could check the projects process at any time.
Summarised, the website contains all the necessary information regarding the project's
objectives, the consortium, the pilot sites, the methodology, the tools for a communitydriven flexibility system that will be/are being developed, news items, an overview of
REScoopVPP related events, reporting of the project's results and contact information.
Note that all public deliverables will be made available and free of access.
The website will be a living online platform with regular content updates.

Home

News & events

About

• events
• news
• deliverables

• What we do
• project information

Figure 5 - Structure of the website

Pilots

Partners

Contact

7

◼ Home page
On the home page, visitors get an Immediate Impression of the project. The main
elements are visualised using simple Illustrations In line with the project's branding.

Figure 6 - Home page of the website (upper part)

A social feed Is added to the home page In order to stimulate cross dissemination
between website and social media.

Figure 7 - Social feed on the home page of the website

The project's funder disclaimer, as well as the privacy policy and copyright mention Is
added in the footer of each page.
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Figure 8 - Footer of the website

◼ News and events
On the 'News and events' page, visitors can find all information to keep up to date with
the latest news and events from the project and its partners. A list of public deliverables
can be found on this page as well.

Figure 9 - News and events page of the website

◼ About
On the 'About' page, an overview is given of the project's objective, the methodology,
the context, and the solution that will be built. Also the general Information about the
project Is listed.
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Figure 10 - General information on the 'about' page of the website

◼ Pilots
Under this section of the website, Information about the 5 different pilot sites will be
shared. An integrated Google Maps gives an idea of the geographical location of the
different pilots in Europe. This page will be regularly updated according to the different
Implementation of the tested solutions in the respective pilots.

Figure 11 - 'Pilot sites' page on the website

◼ Partners
On the 'Partners' page, visitors can find the short description of each of the Involved
partners as well as a link to their websites.
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Figure 12 - 'Partners' page on the website

◼ Contact
On the 'contact' page, visitors can fill In a form to ask for more Information or to get In
touch with the project partners. Visitors are also encouraged to follow the project on
twitter.

Figure 13 - The 'contact' page of the website
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5. Social media
Different social media platforms will be used to inform a broad audience about the
project and its results. Additionally, our social media activities will help the project
increase the amount of traffic that for the website. Moreover, the online REScoopVPP
network that will be build through our social media channels (as well as through website,
newsletter and other online channels) collects potential adopters of the REScoopVPP
solution and therefore serves as a platform for exploitation after the project.
A twitter account has been set-up a few days before the first REScoopVPP consortium
meeting (14-15 September 2020 in Ghent). The idea was to publicly kick-off the project
both off and online.

Figure 14 - The REscoopVPP twitter account

A closed twitter group including all the partners’ twitter accounts (in case they have an
account) serves as a platform to share relevant tweets and thus increase the number of
engagements on the REScoopVPP’s twitter account. The twitter account targets a broad
audience consisting of the general public, professionals (ESCO, retailer, smart Home
solution providers), solutions/technology providers in the building automation and
control industry and policy makers that are active on twitter.
To date the REScoopVPP twitter account has 214 followers. 37 tweets were shared
attracting an overall amount of 34.800 impressions in a period of 3 months.
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Figure 15 - Twitter statistics from September until November

The REScoop.eu Facebook page as well as the REScoop.eu LinkedIn page are being
used to disseminate information about the REScoopVPP project. We use these platforms
of the European federation of citizen energy cooperatives to reach a broad and already
engaged audience that is relevant for the activities and developed solutions of the
REScoopVPP project.

