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14.30 Welcome and introduction by 2Pears 
14:35 Opening remarks by the Chair  
Cliff Fluet - Partner, Lewis Silkin 
 
Part I – Content Formats and Content Tech 
14:40 Reaching audiences - what do the kids want? 
Carl Hibbert, Head of Consumer Media & Technology, 
FutureSource 
 
14:50 Music entertainment re-imagined 
Paul Jessop, Chief Technology Advisor, RIAA 
 
15:00 Art, music, entertainment co-creation, social media 
collaborations or UGC? 
Tim Exile, Founder, Endlesss 
 
15:10 Short-form success…by the minute and millions of 
views 
Dom Smith, Head of Editorial, Barcroft Studios 
 
15:20 Attention split: working the second screen 
Dagmar Mäe, Founder, Votemo 
 
15.30 Panel Discussion: Artist or super-creator, the 
blurring lines of content creation 
Moderator: Cliff Fluet, Lewis Silkin 
Carl Hibbert, FutureSource 
Paul Jessop, RIAA 
Tim Exile, Endlesss 
Dagmar Mäe, Votemo 
Dom Smith, Barcroft Studios 
 
16:10 Coffee break 
 
Part II – Content Money 
16:40 Short attention spans vs super engagement? 
Matthew Tulett, entrepreneur, CTO, online presence 
strategist, Angel investor 
 
16:50 Short, sweet and amateur - advertainment or 
advertising? 
Timothy Armoo, Founder & CEO, Fanbytes 
 
17:00 Revenue-sharing with tastemakers 
Nikhil Shah, Co-founder, Mixcloud 
 
17:10 The power of content – how communities drive 
creative and sales 
Marla Altschuler, Founder & Creative Partner, Cantine 
 

  

17.20 Panel Discussion: The measure for short-form is 
shares and sends…where is the money? And who is 
getting it? 
Moderator: Paul Pacifico, Association of Independent 
Music 
Marla Altschuler, Cantine 
Timothy Armoo, Fanbytes 
Nikhil Shah, Mixcloud 
Matthew Tulett, entrepreneur, CTO, Angel investor 
 
SPEAKER BIOGRAPHIES 
Marla Altschuler, Cantine @HelloMarla @TheCantineCo 
Marla is co-founder and creative partner at creative 
marketing agency, Cantine. She applies her unique 
perspective gained from a creative and business 
background in both the film and music industries to make 
innovative & award-winning campaigns for music artists 
and brands through peer to peer sharing, real moments 
and organic exposure. Marla's diverse background includes 
award winning documentary "The White Picket Fence 
Project" (director/ producer), a project inspired by the 
resilience and will to succeed from the young people she 
came across during her work for The One To One Children's 
Fund.  
 
Timothy Armoo, Fanbytes  @TimArmoo @FanbytesHQ 
Timothy, the cofounder and CEO of Fanbytes, dealt with 
the tension between being a student and founder building 
his startup while he was college. In 18 months, Fanbytes 
has helped brands such as Apple Music, Warner Bros and 
Universal advertise to teens and millennials through 
Snapchat influencers at scale. 
 
Tim Exile, Endlesss    @TimExile 
Musician, technologist, thinker, entrepreneur, Tim Exile is 
an Advocate of the flow-state. He has organised brand 
collaborations with IBM, RedBull, Saatchi & Saatchi, built 
digital musical instruments for Native Instruments & 
shop.timexile.com. As a musician, Tim has released records 
on Warp, Planet Mu, done live shows at Berghain/ 
Panorama Bar, Fabric, Roundhouse, Southbank Centre, and 
performed with Imogen Heap, Nile Rogers, Beardyman, 
Nitin Sawhney. What if we all spoke music? This is the 
question that inspired Tim to create and develop Endlesss, 
the immersive, collaborative and live music-making 
solution, taking music-making into the realm of a multi-
player live event to make, share and remix riffs.  
 
Cliff Fluet, Lewis Silkin    @fflic 
Cliff joined Lewis Silkin LLP as a Partner in April 2006 after 
over a decade as in-house counsel in the music and 
broadcast industry. Cliff is now part of the team 
spearheading the Media & Entertainment sector for the 
firm and he now acts for some of the world’s largest names 
in mobile, brands, recorded music, mobile, live music, 
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radio, audio-visual production and online. He also 
specialises in working with clients whom are embracing 
content-based entertainment for the first time such as 
FMCG and lifestyle brand owners, advertising agencies, 
digital agencies, investment funds and financial 
institutions. He is also the founder and a director of 
"Eleven", a business advisory company working with 
disruptive business models in the world of Digital Media, 
Film and Sport. 
 
Carl Hibbert, FutureSource  @HibbertCarl 
Carl is an associate director at industry insight and 
consulting firm Futuresource, leading the companies 
research and analysis programmes across entertainment 
and consumer technology. 
 
Paul Jessop, County Analytics and RIAA @RIAA 
Paul is founder of County Analytics, an independent 
consulting firm with a diverse range of clients in the media, 
entertainment and electronics industries, and he is Chief 
Technology Adviser to the Recording Industry Association 
of America. Under this engagement he acts as Executive 
Director of the US Registration Agency for the ISO 
International Standard Recording Code (ISRC), manages 
projects such as the specification for High Resolution Music 
and advises RIAA on strategic issues such as new formats 
and specifications. Paul also acts as Technology Adviser to 
The DOI Foundation, working closely with its Registration 
Agencies working in various fields and focusing on new 
applications and standardisation issues. 
 
Dagmar Mäe, Votemo     @MaeDagmar @Votemo  
Dagmar is currently building up her own company Votemo 
providing Broadcasters tools for converting audience 
interaction into revenue. Dagmar’s driving force is a desire 
to innovate and create exciting and fun user experiences 
and new business models within the content creation 
industry. She started her professional career as a Producer 
at Estonian production company Allfilm, then moved to 
Spain to work for Spanish production company The 
Brownie Film Company. She subsequently switched to the 
IT sector and joined NEXD, an AdTech startup based in 
Tallinn.  Dagmar has been involved in the creative 
industries since graduating from Film School in the UK in 
2010.  
 
Paul Pacifico, AIM   @allstarspaul 
Paul is CEO of AIM, which represents independent labels, 
digital distributors, label services companies and self-
releasing artists amongst its 800 members.  For two years 
prior, Paul was CEO of the UK’s Featured Artists Coalition 
(FAC), the organisation in the music industry that 
represents the interests and rights of the Artists. Paul was 
also the founding President of the International Artist 
Organisation (‘AO). In his early career, Paul Pacifico spent 

almost 10 years in the City in banking and strategy 
consultancy before leaving to focus on Specific Music in 
2005. Paul also set up the AllStars Collective, which is made 
up of 40 of the world’s top session musicians. Paul 
continues to perform and record with his band, Pacifico 
Blues, and is a Visiting Professor teaching the ‘Artist as a 
Startup’ course at the Berklee College of Music’s Masters 
campus in Valencia, Spain.  

 
Nikhil Shah, Mixcloud @nikhilshah @mixcloud 
Nikhil is co-founder of Mixcloud, the global community for 
audio culture, which has grown to reach 20M listeners a 
month, with 1.5M creators on the platform, raising $11.5M 
investment from LA and SF based WndrCo in 2018. At 
Mixcloud, Nikhil heads up the commercial and community 
teams, overseeing creator and content strategy, audience 
development, brand partnerships, marketing/PR and 
commercial strategy. Cambridge University Mathematics 
graduate and former Brand Consultant Nikhil has always 
had a passion for building brands and communities - from 
his first clubnight as a teenager to consulting in brand 
strategy for Sky, Sony and Unilever. Nikhil also runs 
successful London club brand Man Make Music. 
 
Dom Smith, Barcroft Studios @Barcroft_TV 
Dom has worked on a number of the UK’s biggest 
consumer magazines including FHM, Nuts and Heat, where 
he was Managing Editor on its multi-million pound launch. 
After a period at The Sun, where he worked on a number 
of print and digital projects, Dom made the move to 
Barcroft Studios in 2016. As Barcroft’s Head of Editorial, 
Dom is responsible for running the team that sources and 
produces the stories that populate its hit show brands 
across multiple platforms including YouTube, Facebook and 
Snapchat. Aimed at a young, diverse audience, Barcroft’s 
short-form documentaries have secured massive online 
audiences – in the first 6 months of this year they’ve been 
viewed 4.3billion times on Facebook alone. 
 
Matthew Tulett, entrepreneur, online presence strategist, 
& Angel investor    @mtulett 
Matthew graduated with a degree in computer science 
from York in the late 90s and found himself working in the 
madness of the dot.com boom as a consultant for 
Quidnunc and Sapient in the UK and New York. Once the 
dot.com boom turned to bust, he founded a ringtones 
company, which he made his first, modest, exit from.  
After taking some time out he found his way into the world 
of affiliate marketing and SEO and has been dancing with 
Google ever since. This now manifests itself in a portfolio 
of content websites and investments in a few dozen early-
stage companies, several of which he advises on their 
online marketing, and mentors founders.  
 
 


