


MOVING FORWARD IN 2018 WITH YOUR SOCIAL

Over the past year, Social Media has shifted from 
being another place to sell your products into a 

community of people that celebrate the lifestyle 
aspects of your brand.  

It’s the fastest way to communicate with your 
audience, share ideas, and handle customer 

concerns in a visible arena.



POINTS OF FOCUS Q1 2018
Increase engagement and brand awareness across all 

your social platforms. 

More in-depth retargeting using Facebook Pixel for 
advertising. 

Build personalized messenger bots to help increase sales 
and maximize your customer service. 

Have the most comprehensive reporting available to 
visualize every aspect of your social strategies.



FACEBOOK



We monitor any changes in the Facebook algorithm 
daily and make adjustments immediately.  

Being even a couple weeks behind can make a huge 
difference in how your shop performs. 

We also are installing Facebook pixel on your websites 
to monitor exactly WHO your customers are and HOW 

they shop. 

This makes it easier to retarget your customers so they 
stay YOUR  customers.





We will also be 
making your products 
available in posts and 
turn them into ad sets 

targeted towards 
people that will have 

the highest 
conversion rates.



Chatbots are no longer the robotic, clunky machines they 
once were.  

They are able to provide an instant connection with 
customers while solving issues and even ordering flowers.  

Chatbots give brands the chance to interact quickly with 
their audience in a way that feels personal.  

Facebook reported that they now see 100,000 monthly 
active bots on Facebook Messenger, offering a whole new 

platform for us to connect with audiences.







TWITTER



Customers take to Twitter to share glowing reviews, air their 
frustrations, and quickly connect with brands.  

It pays off to respond to social customer service requests in 
real time.  

Research shows when a customer Tweets at a business and 
receives a response, they’re willing to spend 3–20% more on 

an average-priced item from that business in the future.



Tuning in to the right 
conversations is the 

foundation of providing 
good customer support. 



You have to capture opportunities when they arise. We 
focus on Tweets to your account, brand mentions, 

product mentions, common misspellings of these terms, 
and relevant keywords.  

It’s also important to watch and respond to direct 
messages and that’s why we have bots for Twitter 

customer service as well.



INSTAGRAM



Studies have shown that leveraging user generated content 
can increase overall engagement, lower cost per click metrics 

and increase click through rates for paid advertisements. 

Once your main key performance indicators are moving in the 
right direction, your conversion rate is sure to follow. We are 
going to be giving a human touch to your Instagram content 

(especially ads) and use a little UGC.



Photos with Faces Get 38% More 
Likes 

People like to see people in Instagram 
posts. 

From personal experience with large 
national brands, custom creative 

tended to perform worse 
engagement-wise, than an authentic 

image focused around people. 

Let’s start to humanize your Instagram 
content and nab more engagement.



PINTEREST



Pinterest is not simply a network for spreading 
information, but one geared towards action. Users flock 
to the site to find ideas for cooking, wearing, decorating, 

building, creating, and—most importantly for your 
business—buying.  

Pinterest is a top resource for shoppers looking for that 
perfect product or gift, and your shop needs to be there.



But remember, it works 
best when you have your 

own images and products. 
Pinning other pins just 

takes users right to 
another website and away 

from yours.



Here’s how we handle that for you: 

• Create a profile that attracts the right people. 

 • Implement Pinterest SEO. 

 • Create boards that your target audience wants to follow. 

 • Add keywords to your board descriptions. 

 • Add strategic descriptions to your pins. 

 • Check that all of YOUR pins direct to your website.



REPORTING



We have the most in-depth Social Media reporting 
dashboards in the industry and can provide you 

with results and analytics across all your platforms. 

Whether your focus is on growth, engagement, 
sales, impressions, advertising efforts, or 

competitors, we have you covered.







TO GROW EVEN MORE…



YOUTUBE

SNAPCHAT



On a few social media 
platforms, it can be easier to 
get the content straight from 

your shop.  

If your drivers or designers use 
Snapchat at your shop, it 

creates a heat map of images 
that you can also link to your 

website so people can 
purchase the arrangements 

they see.



When you want to 
explore Facebook Live, 

Instagram Stories, 
Snapchat, or YouTube, 
we can get you moving 

full speed in the right 
direction with all the 
help you need WHEN 

you need it!



We analyze, build strategies, and 

grow your brand on social media so 

you can focus on what’s important.

Your shop. 


