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Key numbers of WePlay2025

2 OO r Gaming medias &content

2 OOOO + Attendees
5 OO + Games

creators/streamers

1 . 8 bi I I iO N impressions on STEAM,

3 OO + Exhibitors STEAM China, Heybox, RedNote, Gamersky,

Gmhub pages

1 3 + Countries & regions o
3.1.88mi [ 10N wishlists (all-app)

1 4 shows on stage added on Steam over a week

10+ Themed Area Sl ionE: Views on Douyu, Huya,

bilibili, Sina weibo livestreams
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Digital Promotion + Physical Exhibits to Maximize Exposure

WePlay 2025 featured over 300 exhibitors and 500+ games across 6 online platforms: Steam , Steam China, Heybox, RedNote,
GamerSky , and Gmhub (www.gmhub.com). The 6 themed pages generated over 1.8 billion impressions .
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WePlay ‘s event pages were featured on the front page of STEAM, WePlay 2025 partnered with HeyBox to launch a dedicated event
reached 1.48 billion total product impressions, 40 million total page with over 19 million impressions, over 360K games added
product page visits, and over 3.18 million all-app wishlist adds. to Steam wishlists via Heybox.
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Digital Promotion + Physical Exhibits to Maximize Exposure
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Organizer

CiGA
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Top Display Hardware Partners

EVNIA #ﬁ PHILIPS nocj

R EEXRE

Premium Partners

EEEHAIRMR
CiGADCHE & X 2R WePlayE SParty S {E X ¥
Partner of CIGADC and WePlay Official Pal

BAEBSENXME Official Live Stream Partner
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Online Showcase Partner
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University Game Development Education Partners
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All-in-One Exhibition Partner |l Special Social Media Partner ll Board Game Zone Partners
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Building upon the game culture and content last year, we have p
cooperated with zFrontier! Bringing players a richer gaming culture ,

and hardware experience! The site area has been upgraded from
11,000m to 17,000m !
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| Annual Global Game Expo
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Annual Global Game Expo

First-time Play Trials for Many Games
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Partners Area: Discover games and developers from around the world

The Poland, New Zealand, and Canada game area showcased the latest and greatest games, while WePlay‘s global partners,
including BitSummit, TIGS, OIGS from Japan , BIC and Aicon from South Korea , BIG from Brazil , G-EIGHT and TAIPEI GAMESHOW

from Taiwan , brought representatives games from their respective events, allowing players to experience a curated selection of

games from around the world at WePlay!
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Games from 13 countries gather at WePlay to create a one-stop " B2B+B2C
~_ communication experience
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Immersive gaming culture experiences and
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Bleeding edge Technologies from both domestic & international
arenas along with solid experience across various fields

CiGADC

PERIBRBEBAAREXS

China Indie Game Alliance Developers Conference
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10:00:-

11:20.-

14:05:-

14:50:

An annual not-to-miss opportunity for game developers!
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B R Speaker o
EHRLES Guo Lei

EREMBRASHEANTRAE CE0 .
Beijing B i Network Tech , CEO

12:00

14:50

ploration of Open World Martial Arts
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27| WONDERPOTION Inc. & CEO, 2 ®&—

Indie Game SANABI Postmortem: What | wish I'd known

B R Speaker ®
FiZ SEUNGHYEON YOU

WONDERPOTION Inc. & CEO and Director

2k Lunch break
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The journey of Servant of the Lake

B R Speaker @
Kyle Billings
Epic BB REBSES M &

Epic Games: Director, Portfolio Strategy, Epic Games Store

(AZ4MA) BIBIEZER
The journey of Servant of the Lake
BER Speaker @
Robin Ras

B, REtBA - —
Rusty Lake, Co-founder

EER Speaker @
Luuk Waarbroek
#i, BIEA ®

Rusty Lake, Developer

10:40---11:20
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Making games that obsess people

W R Speaker &
Henry Feltham

(EEMEE) BIEA Deep Field Games TIERDH®

{Abiotic Factor)) Developer, Deep Field Games Studio Director

(LEVELS MAERNBIEZIE)

LEVEL5's Approach to Creating Captivating Characters

¥R Speaker -

%28 Hino Akihiro

LEVELS #{< /CEO &

LEVELS President/ CEO

Case

on How D

WE Speaker ®

[%{£% Chen Jiaxin
GINERE) RRAXLERD / BEXEESA0LES
|| Cultural Consultant of {(Canal Towns)) /Freelance

Cultural Consulting Entrepreneur
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From Architecture/Mural Art to Gaming
xpertise ts Game Art & Design

Inside Kenji Ito’ s Game Music Craft & CASA’ s Indieg

Audio Pip

BE Sp
BEEEE Kenjilto

BAESHEBR

Composer

W R Speaker @
%%+ Sean Zhu

RRSALEER CEO
CEO of Castalia Audio
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Interactive Activities and Exclusive Gifts

The organizer and exhibitors offered special pins for attendees to celebrate the games showcased at WePlay. In addition to booth-

based pin collection, the event featured expanded interactive activities in the FEVERCON area, on RedNote, and through HeyBox, all

of which drove high engagement.
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Premier International Gaming Expo In China

Global
Vision

Bring together global
games, showcasing
diverse cultures.

2026 GLOBAL
GAME JAM

Online &
Offline

Connect online & offline,
expanding participation
channels.

2026 CiGA
GAME JAM

Business
Integration

Facilitate B2B & B2C
communication, meeting
diverse needs.

2026
indiePlay

Value
Linkage
Integrating premium

resources, enhancing
value for all attendees.

Exceptional
Content

Exclusive game demos,
immersive cultural
experiences.

CiGADG

m.,,,? More annual
p P, events
2026 coming soon !
CiGADC
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