
B R I T T A N Y  M E Y E R 
D E S I G N  P O R T F O L I O



THE APPROACH

ABOUT ME

My name is Brittany Meyer; I live in Chicago, I love bourbon, I ride 
elevators fearlessly. 

I am a designer, event coordinator, comedian, good person, and 
arm wrestler. When I’m not working or doing freelance projects, I 
perform in various comedy shows and watch professional wrestling. 
I run a stand-up show in Chicago called Strip Joker, and I’m a cast 
member of an all female-identified/non-binary/trans comedy group, 
the kates. When I’m not performing comedy, I am arm wrestling as 
‘Stone Cold Jane Austen.’ 

I have great people in my life, I love breakfast foods, traveling is a 
huge passion of mine, and I hope I never stop meeting great people. 

EDUCATION 

Florida State University 
College of Visual Arts, Theatre and Dance
NASAD Accredited 
School of Art and Design 
Major: Interior Design 
CIDA Accredited 
Bachelors of Science

LOCATION 

Chicago, IL
Lives in Wicker Park 
Works all over Chicago

CONTACT 

386 366 2863

BrittanyMeyerDesigns@gmail.com

BrittanyMeyerDoesThat.com

FUN FACT

My cat’s name is lil’ Rue McClanahan. 



THE APPROACH

THE MESSAGE A DESIGN DELIVERS TO AN 
AUDIENCE MEMBER IS KEY

Emphasis on emotive, memorable design is the filter that 
I apply to each project; I believe in designing the entire 
journey through the lens of your audience members.

My philosophy and process includes an exploration of the 
key themes and deliverables each performance or set will 
express. Identifying the goals of the entire production and 
experience is key to making the physical manifestation of 
the design successful. 

I bring new enthusiasm to each project and approach every 
opportunity as a new experience. Through investigation 
and integration of emerging trends and patterns, I form 
solutions. Solving problems with creativity is an everyday 
mission, making production memorable and unique is my 
forte. 

LISTEN
RESEARCH & UNDERSTANDING

CREATE
DESIGN & PROTOTYPE

DELIVER
IMPLEMENT & ACTIVATE



S E T  D E S I G N



E V E N T S



SET DESIGN

MARBLES
CATALOG 
SET DESIGN

DESIGN BRIEF
Create a small scale set design showcasing three top 
selling DIY wooden toys for the centerfold spread in 
Marbles; The Brain Store’s 2014-2015 Winter Catalog.   

SOLUTION
Using only DIY and accessible materials, I created a 
winter-wonderland using felt, hole punches and jersey 
knit fabrics to create a cute and warm environment to 
showcase the toys. Mountains served as platforms for 
a snowball fi ght between the trebuchet, catapult and 
robotic arm.   

DELIVERABLES
Complete pitch deck with various ideas, designed and 
completed set, on site set-up and adjustments as needed.

RESULTS
Record sales for the three toys featured. 



SET DESIGN

DESIGN BRIEF
The Right Brain Project commissioned me to design their 
production of  ‘The Bacchae’  in 2013. With limited audience 
space and large cast, this design needed to create an 
intimate experience with a tight budget of a storefront 
theatre. Working with their 20’x60’ cinderblock room, I was 
asked to completely transform the space so it may function 
as both a forest and a palace.

SOLUTION
Using center platforms, draped fabric, chalk and many 
light levels, I was able to transform the theatre into a 
multifunctioning set with the audience seated around the 
stage, creating an integrated and involved atmosphere. 

THE BACCHAE 



SET DESIGN

DESIGN BRIEF
Create a unique and surrealist set design for the Joffrey 
Academy’s 2014 Spring production of ‘Blue Bird of 
Happiness.’ 

SOLUTION
Working closely with the lighting and costume designers, 
I conceptualized a set design by taking elements of a bird’s 
cage and the original fairy tale book by combining them into 
a stationary and beautiful set. This was the fi rst time the 
academy had a set designer willing to put forth the effort and 
design time to create something beautiful and functional.    

RESULTS
All parents, directors and dancers were ecstatic over the 
fi nished product. This also resulted in an offi cial offer to be 
the academy scenic designer. 

DELIVERABLES
Large scale set pieces built on site to be hung in the 
performance space, dozens of props constructed out of 
wire and LED lights, a full tech week of rehearsals and set 
adjustments and under budget. 

BLUE BIRD OF 
HAPPINESS



SET DESIGN

DESIGN BRIEF
Assist  Kathryn Godwin of Studio Cultivate in this DIY winter 
craft photo shoot, with Andy Barnes Photography. 

SOLUTION
I prepped and collected props, raw materials, and crafting 
supplies necessary for all the select crafts proposed by 
Studio Cultivate. Under the direction of Kathryn Godwin, I 
arranged and assembled nearly all pieces depicted in the 
shoot.      

GLADE



EVENTS

DESIGN BRIEF
Create an event for Global Allies to gather their top clients, 
hotel owners, brands, and designers in one place to consider 
new perspectives, make connections, and gain insights into 
the future of the hospitality industry.

SOLUTION
We designed, programmed, and hosted an innovative 
workshop for many design industry leaders over three days 
in Boulder, Colorado. We utilized guest speakers, break out 
sessions, even entertainment to expand mind share and 
connect a group of mostly strangers.   

RESULTS
Participates created a network to expand on all ideas posed 
in the workshop and we have since blossomed this into an 
annual event. 

DELIVERABLES
Large scale stage pieces, a programmed three day intensive, 
booked rooms, detailed menus, and branded gifts for all 
guests. 

*Completed with a team of designers at 
The Gettys Group 

FAST
FORWARD
2015



EVENTS

DESIGN BRIEF
Create an event for Facebook (their GMS Summit) that 
would blow away all other events that they had ever put on. 
Incorporate brand culture, the DARE theme and interactive 
branding to make the Facebookers feel like Facebookers 
(clever, fun, daring and part of their team). 

SOLUTION
We transformed the host hotel into a replica of Facebook 
Menlo Park campus, complete with iconic architectural and 
landscape elements, graphics, and amenities, all hacked 
to match the theme. Plus, we created a dynamic phasing 
of elements to change/replace things like the selfi e photo 
vignettes each day to keep the experience unpredictable and 
fresh. 

RESULTS
An event that prompted a note from Facebook’s head of 
Experiential Marketing that read, “Huge thanks! You guys 
rock!”

deliverables
On-budget
On-schedule
On-brand
On-theme
The event
Brand buzz
*Completed with a team of designers at 
The Gettys Group 

FACEBOOK 
GMS 
SUMMIT



EVENTS

DESIGN BRIEF
Develop a 40,000 square foot Gallery Concept of 18 
educational vignettes for hundreds of Starwood sales and 
marketing event attendees. 

SOLUTION
We prioritized the investment in graphics, fl exibility and 
re-usability (rather than one-time construction/ installation 
expenses). 

The result was a graphically rich environment relying on 
info-graphics on architectural printed-panels and videos 
playing on monitors in hosted areas. The entire exhibit was 
designed to be disassembled and fl at-pack shipped for 
future shows.

RESULTS
A happy client, educated attendees, and a branded, themed, 
cost-effective solution dropped into a tough convention 
center space.

DELIVERABLES
Over two hundred graphic-designed and printed panels, nine 
short fi lms, fl oor and window graphics, and 40,000 square 
feet of cost-effectively transformed space.

*Completed with a team of designers at 
The Gettys Group 

STARWOOD
HOTELS
KICKOFF 2014



EVENTS

DESIGN BRIEF
The Red Lion Hotel Corporation embraced their Pacifi c 
Northwest roots in an effort 
to re-brand Red Lion Hotels & Red Lion 
Inn & Suites.  

In addition to the re-brand, RLHC added a new loyalty 
program and a new hotel brand, Hotel RL. Create a launch 
party at the 2014 Lodging Conference that encompasses the 
Hotel RL brand. 

SOLUTION
We designed and managed the event to bring elements of 
Hotel RL to life, even though some of the interior design was 
still preliminary. We designed the space to include the Hotel 
RL steps for varied seating, a Hotel RL illuminated podium, a 
coffee bar featuring Bluestone Coffee baristas, and two bars 
featuring brand messaging.

*Completed with a team of designers at 
The Gettys Group 

HOTEL RL
BRAND
LAUNCH



PHOTOGRAPHY

DESIGN BRIEF
After gutting and redesigning my loft bedroom, I 
photographed my space to share with friends. Apartment 
Therapy saw the photos and asked to do a shoot upon seeing 
the it.  

RESULTS
We have an adorable article about our loft apartment in 
Apartment Therapy which now justifi es my interior design 
degree.  

APARTMENT 
THERAPY



PHOTOGRAPHY

DESIGN BRIEF
Photograph and emphasize the high quality food Burger 
Antics has to offer the Greater Chicago culinary scene. 

RESULTS
Excellent photos for all reviews, articles, Yelp!, and their 
personal Facebook page.

BURGER ANTICS



PHOTOGRAPHY

DESIGN BRIEF
Pursue my love of photography in my own neighborhood. 

RESULTS
Loving my neighborhood even more and creating a new 
personal project aiming to capture more of my favorite 
places on fi lm.  

CHICAGO
PHOTOGRAPHY



PHOTOGRAPHY


