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6 Drivers of NFT & Tokenization in Marketing  

The Digital Revolution, which is also known as the 3rd Industrial Revolution, has expedited the 

shift from analogue electronics technology to digital electronics. While the 1st milestone of that 

shift was the "Internet" in the second half of the 20th century, the 2nd imperative move has 

followed with the birth of Social Media, which fundamentally altered the way communities are 

formed and individuals engage with one another. 

We are in the midst of yet another period of transition right now. With web 3 technology and 

the foundation of blockchain, cryptocurrencies, and NFTs, a drastic shift in the way of working 

of companies and their relations with their customers is unavertable. It is no surprise why, 

around 40% of the brands worldwide state that they are seeking ways to use tokenization for 

further interaction with their consumers. To sustain businesses and adapt to these radical 

changes, it is key to understand what the impact of digital assets, more specifically NFTs, will 

be on advertising, marketing, and brand engagement. 

To fully comprehend how this new digital asset will alter our lives and business structures, it is 

necessary to first understand what the technology behind the NFTs do allow. Here are the six 

main outcomes which we believe that NFTs have brought into our lives in terms of 

Brand/Customer Engagement. 

1) Securing Authenticity & Genuity 

2) Usage Tracing 

3) Ability to form life-style based Community and be involved in it 

4) Evolved CX 

5) Applying Smart Contracts & Processes 

6) Faster Product & Service Innovation 

What’s there to discuss on Tokenization in Marketing for Today, Tomorrow and the 
Future? 

Today, NFTs are used to deliver unique value by providing proof of fandom (such as 

collectibles) and by creating a digital identity both for users and physical goods. The created 

digital identity for a physical good can be used for Securing Authenticity & Genuity1/6 thanks 

to end-to-end encryption which can be traced back to its origin or creator2/6. 
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Tomorrow, the current will lead enterprises to use NFTs as tokens for Access, Membership 

and, Ownership3/6 by offering member-only accesses for exclusive experiences, network 

events, and community gatherings. Therewithal, NFTs will be used to improve customer trust 

and engagement by transparent ledgers, and loyalty rewards which will enhance customer 
experience4/6.  

Customer experience will be even further fortified by applying smart contracts/processes5/6  

which will eliminate any unnecessary third party interaction and will fulfill the indispensable 

need of the Z Generation ‘Speed’. However, the most attractive characteristics of NFTs are 

yet to come in the future for businesses as a platform for new ideas6/6. Brands will be able to 

co-work with NFT owners as business partners while constructing their outlook for the future 

and will be able to accolade consumers by sharing royalties. 

While new technologies allow business structures to further evolve, the maturity phase of NFTs 

should be considered wisely to be on firm ground while constructing marketing strategies. What 

this solution approach means in concrete terms for your business orientation and which 

measures you should implement now; we would be happy to discuss it in a meeting with you - 

contact us! 
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About ADBA | Marketing | Consulting | Innovation | 

ADBA consulting and marketing services help companies and brands who want to grow,  

accelerate and transform by breaking old thinking patterns in strategy, marketing and 

innovation. 

 
For further inquiries about this white paper and ADBA please get in touch with; 

Mrs. Ipek Alkan   Mr. Menend Esemenli 
ialkan@ADBA.com.tr                        mesemenli@ADBA.com.tr 

with thanks to our colleague Mr. Akal Devin Aras for the preparation of this white paper. 
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