
32

JULYSTORIES

33

Brand new
INTERVIEWS BY  ADELE BARLOW 

LOCAL HOUSE: HIGH ROAD HOUSE

ILLUSTRATIONS BY TABBAN SOLEIMANI  
LOCAL HOUSE: SOHO HOUSE TORONTO

BOTTLECODE 
Rob McIntosh, Drishay Menon, and Jeff Meyers

Beyond the desire to avoid pimples, skincare wasn’t something 
Soho House Chicago members McIntosh, Menon and Meyers 
thought about much. And even if they had taken an interest, 
there weren’t resources available let alone the option of 
bringing up the topic with male friends. ‘There’s no reason 
why a man’s skincare routine shouldn’t be treated the same as 
going to the gym or getting a haircut,’ insists McIntosh. With 
this in mind, the trio launched Bottlecode, a men’s skincare 
service demystifying products and offering personalised 
guidance. They recently ran an event at the House: ‘The  
room was full, we were drinking beer and openly talking 
skincare as a group of men. That’s the way it should be.’
Find out more at bottlecode.com

THE GRAND DISHES PROJECT 
Anastasia Miari and Iska Lupton

As Shoreditch House members Miari and Lupton discovered, 
a kitchen is more than a place to cook, it’s a place to share 
stories – about life, love and everything in-between. Inspired 
by their witty grandmothers, the pair launched the Grand 
Dishes Project to capture the stories of grandmothers across 
the world, as well as the recipes that kept the storytellers 
occupied. From Sicily to Moscow to Hong Kong, the friends 
travelled to cook with grandmothers who taught them, among 
other things, pasta, pimientos and that ‘love is a compromise, 
not something you fall into. It’s something you work at for 
years to build together.’ Miari and Lupton won a Guild of 
Food Writers Award and are now seeking crowdfunding 
support for their cookbook with Unbound, with 10 per cent 
of profits going to the Campaign To End Loneliness.
Find out more at granddishes.com

GROW YOUR CIRCLE 
Cerra Buckholz

It began when a client asked advertising agency Forsman  
& Bodenfors to initiate a production with a women-only 
crew. Even in 2019, this proved difficult. While there has 
been a slight increase in the number of directors who are 
women or people of colour, what about the developers, 
animators, editors and other team-members behind every 
production? To remedy this, the agency’s group creative 
director and Soho House New York member Buckholz 
launched Grow Your Circle, a digital tool helping agencies and 
producers to find talent from marginalised or underrepresented 
communities in the USA. The platform allows people to put 
themselves out there in the industry in a simple, searchable 
way. ‘The number of new profiles skyrocketed in a few days,’ 
says Buckholz. ‘Seeing the “Circle” expanding was such a treat.’ 
Find out more at growyourcircle.org

LA NORME BEAUTY 
Sophie Blowfield and Joanna Wallace

As a self-confessed lesbian feminist, Soho House London 
member Blowfield had few role models to relate to growing up. 
‘Aged 14, I remember begging my mum to let me relax my hair,’ 
she says. ‘Looking back, that’s sad. Now I love wearing my hair 
curly as much as I love wearing it straight.’ After establishing 
a career in global lifestyle, fashion and beauty, she joined forces 
with Shoreditch House member Wallace, who had decades of 
experience as a creative director. Wallace had seen how brands 
cast a very narrow, ‘normalised’ range of talent. So they launched 
La Norme Beauty, an online platform smashing stereotypes of 
what ‘normal’ looks like. The vision? A world where advertising 
and beauty campaigns are more genuinely inclusive.
Find out more at lanormebeauty.com

PROJECT ON WALLS 
Scarlett Bowman Colicci

Trained at Chelsea College of Art and Design, Electric House 
member Bowman Colicci is a visual artist – with pieces in 
the Soho House collection – as well as a curator. She found 
herself trawling galleries and open studios, building a network 
of emerging artists. At the same time, she was routinely asked 
for suggestions of talent to take notice of. So Bowman Colicci 
launched Project On Walls, a fine-art sourcing, curating and 
advisory platform for residential and commercial interiors. 
‘You can create a real personality within a space through art,’ 
she says. ‘The most important aspect is choosing the right 
artist for each project.’ People can visit the studio to see their 
commission being painted or have a cup of tea with the artist.
Find out more at projectsonwalls.com

THE LAST CO.
Matt and Katie Nguyen and Alistair Littlewood 

Most of us have heard the statistic that by 2050 there could 
be more plastic in the ocean than fish. This sobering reality 
prompted entrepreneur and illustrator Matt Nguyen to take 
action. ‘I love spending time on the open water,’ he explains. 
‘I grew up on the coast. However, I was naive about the scale 
of the single-use plastic problem until Sir David Attenborough 
highlighted it on Blue Planet II.’ Through thoughtful design, 
White City House members Matt and his wife Katie, along 
with his brother-in-law Alistair Littlewood, created a solution 

– a portable, reusable telescopic straw within a keychain case 
– which they named Last Straw. The trio’s new company,  
The Last Co., raises awareness of the environmental threats 
posed by single-use plastics, supporting environmental 
charities in the process. ‘We’re far from being eco-warriors,’ 
says Nguyen. ‘We just want to do our little bit – and we’d 
like to help people who want to make small changes too.’ 
Find out more at laststrawofficial.com and @LastStrawOfficial

From its very inception, Soho House has been a thriving  
hub for the creative community. We celebrate six member-run 

businesses pushing boundaries in their respective fields


