
	

	

The	Sales	&	Reporting	
Process	
What’s	the	connection	between	stickers	and	
retirement?	

	
 

This article explains: 
• The post-pay method for purchasing carbon offsets for resale to your 

organization's visitors/passengers/guests/customers.   

• Four ways to use stickers to help your customers appreciate the offset 
purchase and spread the word about the good traveler.   

• "Retirement" as it relates to carbon offsets.  This is a key concept to 
grasp if you want to explain offsetting to others. 

Background 
In order to make purchasing carbon offsets convenient and affordable The 
Good Traveler program is offering new ways to allow travelers to offset 
their carbon footprint. To that end we are enabling companies whose 
business relies on visitors to offer them the opportunity to offset their travel 
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for a dollar or two. By introducing the offset concept to people with a bite 
sized approach, we hope to lead people to offsetting on a larger scale, and 
make meaningful progress towards a more sustainable world. 

Sourcing Stickers  
Stickers act as a token or receipt to show the world that a customer has 
purchased a Good Traveler carbon offset.  Like a donation, the 
receipt/sticker has no value in of itself.  Purchasers of multiple offsets often 
pay for many offsets but only take a single sticker. 

Therefore, it’s up to you as a retailer to make sure they have a supply of 
offset stickers to acknowledge the offset purchases your customers make.  
When you sign up as an offset retailer we will send you a roll of 500 
stickers.  The stickers will generally include your city in the design, so they 
have value as a souvenir.  

As you start to run low on stickers request resupply by emailing 
salesReporting@thegoodtraveler.org including the details of your store 
name, city and where the replacement stickers should be sent.   

Reporting & Invoicing  
Please follow the following process to report your sales of offsets.  This is 
very important, otherwise your store will inadvertently be misleading your 
customers, whose purchases will not result in carbon being retired.  The 
resulting negative PR that would result from this would be hugely damaging 
to all parties. 

1. Sell the offset to your guest - If you are a hotel, this could be as an 
option in your reservation system (e.g. "Check this box if you want to 
buy a carbon-offset for $1 to balance out the environmental impact 
of 200 miles of driving or 500 miles of flying"). 
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2. At the end of each month report the number of sales you have made 
to the email address salesReporting@thegoodtraveler.org 

3. TerraPass will then invoice you $1 for every offset you have sold 
4. Pay the invoice  
5. TerraPass will then "retire" the offset that corresponds to your 

payment 

"To Sticker or not to Sticker" 
One of the barriers to adoption of carbon offsetting is that it's abstract. 
"What did I get for my dollar?" Ultimately, we will address this with mobile 
apps, gamification and online tools to track people's progress. In the mean 
time we offer stickers. While stickers do consume resources and have a 
carbon footprint, that footprint is relatively small. After spreading the word 
with stickers, Good Travelers can then use our online store to make future 
purchases in a way that is even more sustainable. Given that offsetting is 
the exception rather than the rule when most people travel, it's important to 
get the word out and create a good habit. 

The stickers aren't essential to the process. Retailers can sell an offset 
without offering a sticker, so long as they track their sales and make sure 
that the right number of offsets are being purchased from our offset 
supplier (TerraPass). 

The four options with regard to "stickers" are: 

1. Provide visitors with a sticker for offsets they buy - this has the 
advantage that it is simple.  Offsets become just another product in 
your store. 

2. Sell offsets without providing any stickers - the lack of physical 
inventory can simplify situations when the purchases are made online 
such as via an offset option on a travel reservation system. 

3. Add the offset feature to a product - printing the details on the product 
- examples include a t-shirt or a postcard 
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4. Add the offset feature to a product - applying a Good Traveler sticker 
to the product - examples include a garment label or a candy bar - 
this allows for offset and vanilla versions of a product 

 

Contact us and we can help you to figure out the best option. 

Retire? 
Retiring an offset makes sure that the offset is 'real'. It ensures that the 
same offset can't be sold again to another person. 

Carbon Offsets are more than a 'donation' to a wind farm project. Projects 
have to be managed and audited to make sure that their impact is 
'additional' (wouldn't have happened without the payment) and 'permanent'. 
When a large offset is purchased on an official offset exchange, it is 
uniquely identified with a serial number and at the time it is sold to its final 
owner the status of that item is designated as 'retired' on the registry where 
it is tracked. Retailers of offsets, such as TerraPass buy offsets in bulk and 
sell them off in small parcels. Once these are all sold the offset is retired on 
the registry. This aggregation process is audited by a third party every year.	


