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Welcome to Austin!
It is our pleasure to welcome you to the Fall 2015 Chief Learning Officer Symposium.

This year, we asked ourselves how we would top the success of Symposiums past. It has 
become apparent that topping our past successes isn’t the goal, but rather a consistent delivery 
of the highest quality conference for learning and development executives twice a year. 

Today, we’re faced with more interruptions than ever before: emerging technology, rapidly 
proliferating data, emerging management models and much more.

Our theme this fall is “The Next Evolution: Learning in a Time of Disruption.” As such, the next 
three days will address the critical need for organizations to respond to these technological 
changes with effective strategies and timely results in learning and development. 

We have an impressive lineup of thought leaders, keynotes, workshops and panel 
discussions to fill the next three days. We look forward to hearing your thoughts on the ideas 
presented, and sharing unique experiences and insights in an effort to keep moving the 
learning and development industry forward. 

Your continued participation and support has been the driving force behind the CLO 
community, shaping the progressive and innovative industry we know today. 

Thank you for being a part of this highly anticipated event. Welcome again to the Fall 2015 
CLO Symposium. 

SY_FL15_AttendeeBooklet_Call4Speakers.indd   1 9/25/15   4:56 PM

John R. Taggart

President

Gwen Connelly

Executive Vice President
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9 a.m. – 5 p.m. Registration   Lost Pines Ballroom Foyer

Noon  CLO Symposium Orientation   Baron’s Ballroom C
Ashley Collins, event content manager, Chief Learning Officer magazine
Mike Prokopeak, vice president and editor-in-chief, Chief Learning Officer magazine

1:15 pm. Welcome Address   Lost Pines Ballroom 
Mike Prokopeak, vice president and editor-in-chief, Chief Learning Officer magazine 

1:30 p.m.  Opening Keynote Address   Lost Pines Ballroom 
Are We Future Strong? Our Role in Creating The Future of Work 
Bill Jensen, author, “Future Strong: How to Work Unleashed, Lead Boldly, and Live Life Your Way”

2:30 p.m.  Networking Break and Refreshments   Pecan Court  

3 p.m.  Workshops
The New Paradigm for Corporate Universities   Baron’s Ballroom A
Matt Donovan, vice president of learning solutions group, GP Strategies Corp.
Eric Hicks, director of talent and organizational development, Cigna

Digital Transformation — A Case Study of Moving From Traditional  
to Blended Enterprise Learning   Baron’s Ballroom B
Kelly Dolson, director of tax learning and development, EY 
Sanjay Parker, director of thought leadership, Xerox Global Learning Services

Social Learning Technology: Finding and Fueling Millennial Leaders   Baron’s Ballroom C
Adam Zaller, vice president of organizational development, Express Inc.

Ready for Disruption: Teaching the Most Technologically Connected Generation to  
Make Authentic Interpersonal Connections  Baron’s Ballroom E
Sean Kavanagh, CEO, The Ariel Group
Alyssa Galeros Keefe, director of marketing, The Ariel Group
Sean Stowers, director of learning services, Pearson Learning Solutions

Collaborating on Learning: When Universities and Corporations Come Together   Baron’s Ballroom F
Nancy Coleman, vice president of academic services, PlattForm
Christine Wallace, vice president of Kettering Global, Kettering University

Transforming Life Skills to Leadership Skills:  A Partnership Ride   Baron’s Ballroom G
Frank Lloyd, associate dean of executive education, SMU Cox School of Business 
Jesse Oliver, deputy executive director, Dallas Area Rapid Transit (DART) 

4:15 p.m.  CLO Power Hour   Lost Pines Ballroom

4:15 p.m.  Supporting Learning in a VUCA Environment
Kimo Kippen, chief learning officer, Hilton Worldwide

4:30 p.m.  Are We Ready for Workforce 2020? — A Critical Conversation 
Mark Benton, senior director of learning and organizational development, Frito-Lay North America Inc.

4:45 p.m.  Reinventing Performance Management: Upending Conventions at Deloitte
Erica Bank, performance management leader, Deloitte Services

5 p.m.  Ask the Experts 
Kimo Kippen, chief learning officer, Hilton Worldwide 
Erica Bank, performance management leader, Deloitte Services
Mark Benton, senior director of learning and organizational development, Frito-Lay North America Inc.

5:30 – 7 p.m.  Networking Reception   LBJ Pavilion
Hosted by Pricewaterhouse Coopers

Agenda  Monday, Oct. 12

 Wi-Fi Access  Network: CLO Symposium    Password: closym



CLO Symposium Orientation Monday, Oct. 12  |  Noon – 1 p.m.

Ashley Collins
event content manager 
Chief Learning Officer 
magazine

Mike Prokopeak
vice president  
and editor-in-chief 
Chief Learning Officer 
magazine

 Baron’s Ballroom C

Is this your first time attending the CLO Symposium? In this session 
we will provide an overview of the conference agenda along with 
the opportunities and resources available so you can transform 
your Symposium experience! Veterans are welcome to attend and 
buddy up with a first-time attendee.



Degreed is the only enterprise learning solution built learner first.

Visit get.degreed.com to request a free demo.

Manage thousands of courses and platforms in one place

Track all learning, both formal and informal

Customizable learning paths

Seamless purchasing of the world’s best content

STOP MANAGING.
START
EMPOWERING.
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Opening Keynote Address Monday, Oct. 12  |  1:30 – 2:30 p.m.

Are We Future Strong?  
Our Role in Creating The Future of Work

 Lost Pines Ballroom

Beyond the hype and hyperventilating. Beyond the disruptive 
changes that we have already seen, and have yet to see.

What are the biggest challenges facing us, our senior executives 
and our workforce in creating the future of learning, training and 
development? And how do we address those challenges?

Bill Jensen has studied exactly those questions in his breakthrough 
research, “The Future of Work: 2015-2020.” Not only will Jensen 
share the results from his research and his new book, “Future 
Strong,” but also he’ll facilitate an exploration and discussion about 
the future. Come prepared to discuss the questions that will vault 
us into tomorrow.

Do you know your workforce’s dreams for the future of work? What 
are yours? What is our role in creating that future? Let’s begin 
exploring those questions and the answers together!

Bill Jensen
author 
“Future Strong: How to Work 
Unleashed, Lead Boldly, and 
Live Life Your Way”

"The Sim City of the   
  Business World"
 - The Wall Street Journal

Business Challenge
Business acumen is a team sport. 

Deepen your bench.

Executive Challenge
We didn't write the book on leadership. 

We brought it to life.

Our flagship simulations
put your learners to the test.

Contact us: (512) 472-8400    (888) 534-3484    info@enspire.com| |

Real-world management practice 
without the real-world consequences.

Management Challenge



Workshops  Monday, Oct. 12  |  3 – 4 p.m.

The New Paradigm for Corporate Universities
 Baron’s Ballroom A

Corporate universities gained tremendous traction in the early 
1990s as learning leaders seized the opportunity to centralize 
employee development and align learning with business objectives. 
But, as the global business landscape shifts, so have corporate 
university models and practices as they operate in a world of 
volatility, uncertainty, complexity and ambiguity, or VUCA. Join 
Karen Kocher, chief learning officer of Cigna, and Matt Donovan, 
vice president of GP Strategies, as they explore the future of 
corporate universities and how learning leaders can begin to think 
differently about the corporate learning model.

IN THIS SESSION, ATTENDEES WILL LEARN:

• About issues that will shape the future of corporate universities.
• How to prepare for alternative realities and challenges to
   existing corporate universities.
•  How to reimagine the corporate university of the future. 

Matt Donovan
vice president of learning 
solutions group 
GP Strategies Corp.

Eric Hicks
director of talent and 
organizational development 
Cigna

LEARNING
is our PURPOSE

Judge for yourself at  
gpstrategies.com/RESULTS

GP StrategiesTM is a large, Global Learning 
Provider so driven to help people and 
processes perform better that we’ve made 
that our sole purpose for nearly 50 years. 
Our Managed Learning Strategies include 
repeatable processes to make knowledge  
transfer more efficient and cost-effective.   
Our Sales Solutions emphasize rich  
experiences to foster sales and loyalty.  
And our Leadership Development stresses 
corporate alignment and employee  
engagement. Learning is what we do best. 
Let us do our best for you.  

© 2015 GP Strategies Corporation. All rights reserved. GP Strategies and  
GP Strategies with logo design are trademarks of GP Strategies Corporation.  
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Workshops  Monday, Oct. 12  |  3 – 4 p.m.

Digital Transformation — A Case Study of Moving  
From Traditional to Blended Enterprise Learning

 Baron’s Ballroom B

EY isn’t just delivering exceptional client service on their tax filings. 
They’re delivering great learning experiences since undergoing a 
digital transformation with their learning strategy in its tax practice. 
Sanjay Parker, director of thought leadership for Xerox Learning 
Services, and Kelly Dolson, learning leader for EY’s Americas Tax 
Practice, will will address how the team made the business case for 
the transformation and the process they took in coupling various 
learning modalities that maximized employee learning as well as 
look at lessons learned along the way.

IN THIS SESSION, ATTENDEES WILL LEARN:

•  How to explain the drivers and business case for a blended 
learning transformation, including how digital supports  
authentic learning.

•  How to understand the components of a blended learning 
approach.

• Awareness of barriers and challenges that participants see or  
 have experienced with blended learning transformations.
•  How to understand the elements that go into budgeting for a 

digital learning transformation (i.e., virtual classroom, effective 
instructors, cost of good self-paced learning).

Kelly Dolson
director of tax learning  
and development  
EY 

Sanjay Parker
director of thought 
leadership 
Xerox Global  
Learning Services
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Workshops  Monday, Oct. 12  |  3 – 4 p.m.

Social Learning Technology:  
Finding and Fueling Millennial Leaders

 Baron’s Ballroom C

In retail, one of the toughest industries to attract and keep employees, 
Adam Zaller, the vice president at organizational development at 
Express, is using learning development strategies and systems to do 
just that — and drive customer satisfaction, employee engagement 
and personalized leadership development, too. This session will 
provide context on how Express is using technology to power clearer 
career development and skill development across its workforce of 
24,000 employees. Targeted at the highly transparent, easy access, 
continual feedback requirements of the millennials that staff most of 
its stores, this program is bearing value across the entire organization. 
Today, Express has cut learning and development costs, increased 
associate engagement by 23 percent and drastically reduced 
turnover by connecting its team with one another using content from 
outside the business and with user-generated content and ideas, all 
of which fuel a vibrant learning culture that is opening up much bigger 
potential for individuals and company alike.

IN THIS SESSION, ATTENDEES WILL LEARN:

•  Different ways to engage and develop staff.
•  Using a talent management system to enable people to 

explore and take the reins on their own career progression.
•  How learning leaders can pivot from top-down learning delivery 

mindset to an open, flexible — even opportunistic — mix.
•  How accommodating millennials helps everyone  

in the business.

Adam Zaller
vice president of 
organizational development 
Express Inc.



Workshops  Monday, Oct. 12  |  3 – 4 p.m.

Ready for Disruption: Teaching the Most  
Technologically Connected Generation to  
Make Authentic Interpersonal Connections

  Baron’s Ballroom E

Millennials will make up almost half of the workforce population by 
2020. To thrive in the age of smart machines, they’ll need to 
navigate dynamic, highly matrixed corporate environments where 
the ability to build relationships, lead laterally and communicate 
complex technical concepts to broad audiences will be considered 
job requirements, not soft skills.

But how do we teach the most technologically connected generation to 
make authentic interpersonal connections? How do we do it in a way 
that is scalable, effective and aligned with the millennial learning style? 
What role do the other generations and technology play in the solution?

Join us for an intergenerational exploration of what skills millennial 
leaders will need in the future, how to train them today and practical 
ideas for making them stick in the long run.

IN THIS SESSION, ATTENDEES WILL LEARN: 
•  The four elements of the PRES Model and what they each 

mean in the context of presence.
•  The difference in the way in which presence is represented in 

the organization with a multigenerational workforce.
•  Strategies through to engage in the development of  

presence in millennials.

Sean Kavanagh
CEO, The Ariel Group

Alyssa Galeros Keefe
director of marketing  
The Ariel Group

Sean Stowers
director of learning services 
Pearson Learning Solutions

KEYPATH
EDUCATION
CORPORATE
PARTNERSHIP
PROGRAM
Empower employees 
to change their lives 
through education

•  Customized higher 
education solutions

•  Premier access to 
a network of select 
programs

•  A dedicated corporate 
admissions team

To learn more, visit
keypathedu.com/corporate-
partnership
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Frank Lloyd
associate dean ofexecutive 
education 
SMU Cox School  
of Business 

Jesse Oliver
deputy executive director 
Dallas Area Rapid Transit (DART) 

Workshops  Monday, Oct. 12  |  3 – 4 p.m.

Collaborating on Learning:  
When Universities and Corporations Come Together

 Baron’s Ballroom F

Designing and deploying learning across an organization is a 
collaborating exercise requiring internal stakeholder buy-in and vendor 
support. During this workshop, Kettering University, a science, 
technology, engineering and math institution, will share their academic 
partnership journey with Plattform in delivering customized content to 
their employees and students in an online format that not only was 
high impact but supported their organization goals.

IN THIS SESSION, ATTENDEES WILL LEARN:

•  How to understand the process for evaluating and vetting 
potential academic partners.

•  How to gain insight into the advantages of long-term 
partnership between an academic institution and  
strategic partner.

•  Develop the preliminary steps to a successful partnership.

Transforming Life Skills to Leadership Skills:  
A Partnership Ride

 Baron’s Ballroom G

It’s hard to mobilize an experienced workforce in a traditional 
industry when change is needed. Industry-leading Dallas Area 
Rapid Transit, or DART, committed to implement a five-star service 
culture to boost growth. Their veteran operations-oriented 
managers lacked the necessary leadership skills to lead the 
transformation. They were long on life skills and professional 
knowledge, but they were not used to formal management 
education and training. Why, then, did DART turn to a prestigious 
business school for help?

IN THIS SESSION, ATTENDEES WILL LEARN:

•  How an alternative leadership development paradigm 
unleashed new mid-management skills and strengthened the 
leadership pipeline.

•  How to keep top management engaged and cultivate a 
development mindset.

•  The keys to building a successful academic partnership.

Nancy Coleman
vice president of  
academic services  
PlattForm

Christine Wallace
vice president  
of Kettering Global 
Kettering University
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Kimo Kippen
chief learning officer 
Hilton Worldwid

CLO Power Hour  Monday, Oct. 12  |  4:15 - 5:15 p.m.
 Lost Pines Ballroom

4:15 p.m.

Supporting Learning in a VUCA Environment
Hilton Worldwide supports a global team of more than 325,000 
people who support the wants and needs of more than 139 million 
guests annually. You can imagine that developing just the right skills 
and talents to meet those diverse and specific customer needs can 
be a challenge; add in how quickly technology is changing the way 
we work and how diverse our workforce has become and we have a 
real puzzle before us. Kimo Kippen, chief learning officer at Hilton 
Worldwide, will tell you how he and his team have approached finding 
talent in this environment. 

IN THIS SESSION, ATTENDEES WILL LEARN:

•  Hilton Worldwide’s approach to a new way of sourcing and 
developing key talent.

•  How Hilton Worldwide is using technology as a customer-facing 
benefit as well as a team member development opportunity.

•  Why understanding what motivates people can be a key 
differentiator in unlocking learning potential.

4:30 p.m.

Are We Ready for Workforce 2020? —  
A Critical Conversation

The year 2020 is not that far away. Five years from now, the 
demographics of our planet will have shifted significantly. There will 
be more women, more people of color and more people on the 
planet older than the age of 65. Technology will enable more 
personalization, access to information and automation in the way 
we learn and development. Additionally, the social media boom will 
continue to integrate into the “buzz of learning,” playing a significant 
role in building learning communities and the defining the credibility 
of the content source. This Power Hour session will tackle this critical 
conversation and provide some points of view on how to get ready for 
Workforce 2020.

IN THIS SESSION, ATTENDEES WILL LEARN:

•  Knowledge of critical forces/trends driving changes to how we 
engage and develop the workforce of the future.

•  Key actions to prepare your organization for Workforce 2020.

Mark Benton
senior director of learning 
and organizational 
development  
Frito-Lay North America Inc.



17

Erica Bank
performance management 
leader 
Deloitte Services

CLO Power Hour  Monday, Oct. 12  |  4:15 - 5:15 p.m.
 Lost Pines Ballroom

4:45 p.m.

Reinventing Performance Management:  
Upending Conventions at Deloitte

What does an investment of 1.8 million hours annually in an 
organization’s people yield? Without the right model in place, one 
organization learned that perhaps the answer is ‘not enough.’ As 
Deloitte set out to drive a strengths-based development culture 
across the firm, they discovered a critical roadblock: a performance 
management process out of step with these objectives. With 
internal and external research that called to question whether the 
information, timelines, process and philosophy underpinning the 
model they’d relied on for years would be enough to fuel the next 
generation of performance, Deloitte challenged itself to rethink what 
a more real-time, data-rich and ‘me first’ process might look like. 
With more than a year of testing, piloting, refining and learning 
underway from a new design that is proving to be as enriching to 
its people as it is an accelerant to business operations, Deloitte is 
discovering how better data and more conversations can create 
greater performance and engagement of the people and teams 
that deliver to their clients each day.

5 p.m.

Ask the Experts  
In Ask the Experts, speakers are invited back on stage to interact with 
the audience in a dynamic question and answer session. Attendees are 
encouraged to engage with the speakers on learning and development 
initiatives, generate questions and share ideas. 

Experts:

Kimo Kippen
chief learning officer 
Hilton Worldwide

Mark Benton
senior director of learning 
and organizational 
development 
Frito-Lay North America Inc.

Erica Bank
performance management 
leader 
Deloitte Services
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What does it 
take to change 
strategic direction?

For starters, a commitment to 
immersing leaders in real world 
challenges—experiences that 
ignite purposeful contribution 
and innovation.

It takes leadership development 
that can help organizations 
achieve heightened impact.

Learn more at: 
kornferry.com/leadership-
development

Join Korn Ferry for our presentation 
on Tuesday at 11:00 a.m.
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7 a.m. – 5 p.m. Registration   Lost Pines Ballroom Foyer

7 a.m. Breakfast   Lost Pines Ballroom 1-3
 Hosted by Korn Ferry

8 a.m. Voice of the CLO   Lost Pines Ballroom

Has Self-Service Learning Gone too Far? 
Mike Prokopeak, vice president and editor-in-chief, Chief Learning Officer magazine 
David Strainick, global head of learning, NCR Corp.

8:15 a.m. Keynote Address   Lost Pines Ballroom

Human Are Underrated: What High Achievers Know That Brilliant Machines Never Will
Geoff Colvin, author of “Humans Are Underated: What High Achievers Know That Brilliant Machines Never Will”

9:30 a.m. Panel Discussion   Lost Pines Ballroom

Living and Learning in the Machine Age
Moderator: Geoff Colvin, author, “Humans Are Underated: What High Achievers Know That Brilliant Machines Never Will”
 Dan Carusi, vice president and chief learning officer, Deltek
Jean Marrapodi, vice president and manager of instructional design training and education, Citizens Bank
 Kelly Palmer, global learning and talent development executive, LinkedIn Corp.
 David Wentworth, principal analyst, Brandon Hall Learning Group

10:30 a.m. Networking Break and Refreshments   Pecan Court

11 a.m. Workshops
Personalizing the Learning Experience to Achieve Outcomes for All   Baron’s Ballroom A
Krishna Gathwal, learning technology manager, IBM

Unleashing the Power of Analytics: Driving Performance at the Intersection  
of Learning and Business   Baron’s Ballroom B
Tracy Cox, director of performance consulting, Raytheon Professional Services
Sarah Kimmel, vice president of research and advisory services, Chief Learning Officer magazine

Elevating Organizational Performance Through Service Leadership   Baron’s Ballroom C
Noah Rabinowitz, senior partner, Korn Ferry
Brenda Sheets, president of Harris Foundation and director of corporate relations, Harris Corp.

Bridging the Gap: Reconnecting What L&D Organizations Need  
With What Learners Want   Baron’s Ballroom E 
Todd Tauber, vice president of product marketing, Degreed

Leadership Connection: Transforming a Culture Through Learning   Baron’s Ballroom F
Kimberly Andrews, senior manager of leadership development, RICOH Americas Corp.

Noon Lunch   Pecan Court 
 Hosted by Saba

Agenda  Tuesday Morning, Oct. 13

 Wi-Fi Access  Network: CLO Symposium    Password: closym
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Voice of the CLO  Tuesday, Oct. 13  |  8 – 8:15 a.m.

Has Self Service Learning Gone Too Far?
 Lost Pines Ballroom

In this Voice of the CLO session, learning leader David Strainick will 
share how he’s driving and innovative learning strategy that 
balances both self-service and experiential-learning modalities. 

David Strainick
global head of learning 
NCR Corp.

Mike Prokopeak
vice president  
and editor-in-chief 
Chief Learning Officer 
magazine 

It’s not always 
this obvious. 

But it can be. 
CEB knows what matters—and what works—when it comes to boosting  
business outcomes. Each year, we equip more than 16,000 senior executives 
around the globe with insight, tools, and actionable advice to transform 
enterprise performance. Learn why CEB is the obvious choice for 90% of  
the Fortune 500 and more than 80% of the largest listed companies in  
the world at cebglobal.com.
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A Learning Culture at Work
A strong learning culture has the potential 
to transform your group into a high-impact 
learning organization. Pearson’s unmatched 
range of  content, technologies, and services 
focused on training, employability, and talent 

management can help you create a fertile 
environment for growth and continuous 
reinvention. Partner with Pearson, the 
world’s largest learning company, and 
create a learning culture at work.

To learn more, visit pearsoned.com/professional 
Copyright © 2015 Pearson Education, Inc. or its affiliate(s). All rights reserved.

Geoff Colvin
author 
“Humans Are Underrated: 
What High Achievers Know 
That Brilliant Machines 
Never Will”

Keynote Address  Tuesday, Oct. 13  |  8:15 – 9:15 a.m.

Humans Are Underrated: What High Achievers Know  
That Brilliant Machines Never Will 

 Lost Pines Ballroom

Technology is rapidly invading fields that it once could not touch: 
driving cars better than humans do, predicting U.S. Supreme Court 
decisions better than legal experts, packing boxes, identifying 
faces, and much more — all faster, more reliably, less expensively 
than people. In a world like that, how will we and our children 
achieve a rising standard of living? And how do companies manage 
to compete? Answers are becoming increasingly clear, and they 
involve elements of our deepest humanity — empathy, social 
sensitivity, storytelling, humor, forming relationships and creativity. 
For the individuals and companies that can master them, these will 
prove to be a source of enormous competitive advantage.



Evolve your people.
Transform your organization.
Maybe even surpass your goals.

At PwC, we think that with new ways to cultivate talent 
and future leaders, and the ability to align that talent with 
your vision for the organization, goals could be realized, 
and maybe exceeded. Even in the face of organizational 
change. Which is why we help you create the right talent 
strategy, operating model and organizational design. And, 
in the process, employees can evolve into a vital, strategic 
force. And your organization can evolve to being even 
more effective.

To see how, go to www.pwc.com/publicsector

© 2015 PwC. All rights reserved. “PwC” refers to PricewaterhouseCoopers Public Sector LLP (a Delaware limited liability partnership) or, 
as the context requires, the PricewaterhouseCoopers global network or other member firms of the network, each of which is a separate and 
independent legal entity. Please see www.pwc.com/structure for further details.
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Panel Discussion  Tuesday, Oct. 13  |  9:30 – 10:30 a.m

Living and Learning in the Machine Age 

 Lost Pines Ballroom

Outside of work, chances are you’ve interacted with Siri, Viv or 
Alexa. Virtual assistants and artificial intelligence are making daily 
tasks easier and, in some cases, automatic. But what happens 
when these smart machines move into the workplace? During this 
panel discussion, learning professionals and futurists alike explore 
the rise of the machines in the talent era and how learning leaders 
can prepare, adapt and embrace this movement.

IN THIS SESSION, ATTENDEES WILL LEARN:

•  How to identify the challenges and opportunities of artificial 
intelligence and smart machines in the workplace.

• How employee development is influenced and can be  
  redesigned in response.
•  Tips and tactics for making the most of machine learning.

Moderator:

Panelists:

Dan Carusi
vice president and  
chief learning officer 
Deltek

Jean Marrapodi
vice president and manager 
of instructional design 
training and education 
Citizens Bank

Kelly Palmer
global learning and talent 
development executive 
LinkedIn Corp.

David Wentworth
principal analyst 
Brandon Hall Group

Geoff Colvin
author  
“Humans Are Underrated: 
What High Achievers Know 
That Brilliant Machines 
Never Will”



Workshops  Tuesday, Oct. 13  |  11 a.m. – Noon

Personalizing the Learning Experience  
to Achieve Outcomes for All

 Baron’s Ballroom A

It’s no longer just about what users need to know and do. It’s about 
when, where and how the learning experience can be maximized to 
enable performance excellence. The future of learning is here, where 
learning is delivered at the point of need, hyper-contextualized and 
consumed in the way that the learner prefers. Organizations are 
benefiting by providing employees with a personalized experience 
that grows smarter and more powerful with each interaction, allowing 
them to develop and manage talent more effectively. In this session, 
we will provide examples and guiding principles that will help you to 
harness the power of technology, design thinking and analytics to 
address the individual learning needs of every employee in order to 
engage and improve productivity.

IN THIS SESSION, ATTENDEES WILL LEARN:

•  How leveraging design thinking enables laser focus on the  
learner experience.

•  Attributes of a personalized learning environment that provides 
the best place for learners to learn and work.

•  Empowering learning organizations with powerful analytics 
about learners to personalize services and enable the transfer  
of knowledge.

Krishna Gathwal
learning  
technology manager 
IBM Corp.
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Workshops  Tuesday, Oct. 13  |  11 a.m. – Noon

Unleashing the Power of Analytics: Driving Performance  
at the Intersection of Learning and Business

 Baron’s Ballroom B

Performance analytics is a data-driven approach used to optimize 
how organizations manage and deploy learning and development 
that supports execution of business strategy. How are learning 
organizations today using data? How do they define and determine 
relevant analytics? Is there a critical shortage of analytics skills in 
the learning function? What outcomes are organizations realizing 
from their efforts when deploying performance analytics to drive 
L&D? Finally, how do we link learning analytics and business 
analytics to produce performance data that really deliver results?

In this session, we will share the results of a proprietary research, 
conducted in partnership with Human Capital Media, that delved 
into these questions and more. We will shed light on best practices 
being employed and the challenges for learning leaders.

IN THIS SESSION, ATTENDEES WILL LEARN:

•  Best practices and gaps in the adoption of analytics by 
learning organizations.

•  The difference and impact of learning analytics vs.  
performance analytics.

•  How analytics can transform strategy and outcomes for the 
learning function.

Elevating Organizational Performance  
Through Service Leadership 

 Baron’s Ballroom C

Leadership development, at its core, is intended to develop people 
to serve their teams, their customers, the mission of the 
organization and themselves. If we recognize that service is critical 
to leadership development and fundamental to catalyzing a 
purpose-driven shift in organizational strategy, how do you provide 
leaders with opportunities to experience purpose and service-
focused development?

IN THIS SESSION, ATTENDEES WILL LEARN:

• About the four core pillars of leadership development that  
 activate purpose-driven shifts in organizational strategy.
• How service is a fundamental component of development 
 programs that drive engagement, performance and impact.
• Best practices from organizations tapping into community and  
 social responsibility for leadership development strategy.
• Recent findings from our global leadership development survey.
• Results and outcomes of leadership development centered on 
 the power of service.

Noah Rabinowitz
senior partner 
Korn Ferry 

Brenda Sheets
president of Harris 
Foundation and director of 
corporate relations 
Harris Corp. 

Tracy Cox
director of performance 
consulting 
Raytheon Professional 
Services

Sarah Kimmel
vice president of  
research and advisory 
services 
Chief Learning Officer 
magazine
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Workshops  Tuesday, Oct. 13  |  11 a.m. – Noon

Bridging the Gap: Reconnecting What L&D Organizations 
Need With What Learners Want

 Baron’s Ballroom E

Traditional approaches to learning and development are no longer 
responsive enough to continuously build and refresh the 
capabilities and skills that organizations and employees need. So 
workers and business leaders are increasingly looking beyond 
what their L&D departments have to offer. And those learners are 
choosing to learn and develop in different ways from a much more 
diverse range of sources.

Meanwhile, most L&D infrastructure is still geared for the same old 
thing — creating, managing and delivering formal training. But new 
ways of learning demand unconventional approaches to L&D and 
different kinds of infrastructure; content and tools that empower 
learners to own and drive much of their own career development.

IN THIS SESSION, ATTENDEES WILL LEARN: 
•  What the wisdom of the crowd can teach L&D professionals  

about learning.
•  Three ways to reconnect L&D’s requirements to learners’ 

expectations.
•  How the new learning ecosystem to make L&D more efficient, 

effective and agile.

Leadership Connection:  
Transforming a Culture Through Learning

 Baron’s Ballroom F

RICOH Americas Corp. faced a leadership challenge similar to that 
of many other organizations. How could they help their leaders 
connect and collaborate as a team to lead the organization through 
critical transformation? In response to that question, Leadership 
Connection was launched. Through the implementation of monthly 
topic-focused, leader-led discussions with cross-functional and 
cross-geographical manager teams, an environment of networking, 
idea sharing and collaboration was created to drive RICOH’s 
transformation and execute its services-led strategy.

IN THIS SESSION, ATTENDEES WILL LEARN:

•  How to use innovative learning strategies to support  
leader development.

•  How to use learning to transform organizational culture and  
to create networking.

Kimberly Andrews
senior manager  
of leadership  
development 
RICOH Americas Corp.

Todd Tauber
vice president of  
product marketing 
Degreed
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Software, Inc. or its affiliates. All other trademarks are the property of their respective owners.                                

76% 
of your 
employees 
expect you 
to invest in 
their personal 
development   

If you don’t provide development opportunities, 

research shows that your employees will leave to  

find them elsewhere. Give employees a reason to 

stay … introducing the newest eBook from Saba:

More Impact in Less Time:  
The Essential Guide to Career 
Development and Coaching

Discover how and why it’s time to update your 

employee development programs and learn  

5 strategies for success. 
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1:15 p.m. Voice of the CLO   Lost Pines Ballroom

A Conversation With Learning Pioneer Allison Rossett  
Mike Prokopeak, vice president and editor-in-chief, Chief Learning Officer magazine 

Allison Rossett, retired professor, San Diego State University

1:30 p.m. Keynote Address   Lost Pines Ballroom

Dataclysm: Who We Are (When We Think No One’s Looking)
Christian Rudder, author, “Dataclysm: Who We Are (When We Think No One’s Looking)”

2:45 p.m. Workshops
The Dawn of a Self-Developing Organization   Baron’s Ballroom A

Brent Colescott, business strategy and transformation consultant, SumTotal, A Skillsoft Company

Turning Business Needs into Learning Innovation   Baron’s Ballroom B

Jennifer Murnane, principal consultant, Human Capital Lab

Engaging a (Real) City With Talent Management   Baron’s Ballroom C

Noel Pinnock, former chief executive learning officer, City of Houston

The Redesign of Communication at Work   Baron’s Ballroom E
Matt MacInnis, founder and chairman, Inkling
Geoff Stead, senior director mobile learning, Qualcomm

5 Ingredients for Successfully Scaling Manager Enterprise Training Programs —  
Liberty Mutual’s Journey   Baron’s Ballroom F

Matt DeJordy, training program manager, corporate learning and development, Liberty Mutual

3:45 p.m. Networking Break and Refreshments   Lost Pines Ballroom Foyer

4:15 p.m. CLO Power Hour    Lost Pines Ballroom

4:15 p.m. Management Development From the Ground Up
Matthew Painter, director of leadership development, Berkshire Health Systems

4:30 p.m. Knowing and Living the Brand – Our Role as CLO
Jacque Burandt, executive director of the Center for Learning Excellence, University Health Systems

4:45 p.m. Got a Small Budget and Large Development Opportunities? Here’s a Solution for You!
Kristi Stepp, vice president of organizational effectiveness, Kelly Services Inc.

5:00 p.m. Ask the Experts
Jacque Burandt, executive director of Center for Learning Excellence, University Health Systems
Matthew Painter, director, of leadership development, Berkshire Health Systems

Kristi Stepp, vice president of organizational effectiveness, Kelly Services Inc.

5:30 – 7 p.m. Networking Reception   Riversong Lawn 

Agenda  Tuesday Afternoon, Oct. 13

 Wi-Fi Access  Network: CLO Symposium    Password: closym



Voice of the CLO  Tuesday, Oct. 13  |  1:15 – 1:30 p.m.

Mike Prokopeak
vice president and  
editor-in-chief 
Chief Learning Officer 
magazine 

Allison Rossett
retired professor 
San Diego State University

A Conversation With Learning Pioneer Allison Rossett
 Lost Pines Ballroom

In this voice of the CLO session, hear firsthand from learning 
pioneer Allison Rossett on the evolution of learning.

Welcome to the dawn of the self-developing organization
Organizations are struggling to keep employees engaged in the workplace, which is  
having a profound impact on measurable business outcomes such as declining productivity,  
rock-bottom retention rates and weak leadership pipelines. You can take simple steps towards 
connecting your people to the learning and development processes, tools and technology  
that create and enable a workplace culture that embraces and supports ongoing personal  
and professional development through continuous learning!

Learn more, Tuesday, October 13 at 2:45 p.m. 
in Lost Pines Ballroom 3.



31

Keynote Address  Tuesday, Oct. 13  |  1:30 – 2:30 p.m.

Dataclysm: Who We Are (When We Think No One’s Looking)
 Lost Pines Ballroom

What happens to all the data we share online? In this audacious, 
irreverent talk, Christian Rudder investigates human behavior and 
takes a first look at a data revolution in the making. For centuries, 
we’ve relied on polling or small-scale lab experiments to study 
human behavior. Today, a new approach is possible. As we live more 
of our lives online, researchers can finally observe us directly, in vast 
numbers and without filters. Rudder explains how Facebook “likes” 
can predict, with surprising accuracy, a person’s sexual orientation 
and even intelligence; and how attractive women receive 
exponentially more interview requests. He charts the rise and fall of 
America’s most reviled word through Google Search and examines 
the new dynamics of collaborative rage on Twitter. He shows how 
people express themselves, both privately and publicly. And he 
grapples with the challenge of maintaining privacy in a world where 
these explorations are possible. We’re at the cusp of a new age of 
human understanding and you’ll leave his talk believing he’s right.

Christian Rudder
author  
“Dataclysm: Who We Are 
(When We Think No One’s 
Looking)”
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Workshops  Tuesday, Oct. 13  |  2:45 – 3:45 p.m.

The Dawn of a Self-Developing Organization 

 Baron’s Ballroom A

Organizations are struggling to keep employees engaged in the 
workplace, which is having a profound impact on measurable 
business outcomes such as declining productivity, rock-bottom 
retention rates and weak (or nonexistent) leadership pipelines. You 
can take simple steps toward connecting your people to the learning 
and development processes, tools and technology that create and 
enable a workplace culture that embraces and supports ongoing 
personal and professional development through continuous learning 
— and keeps your employees coming back for more!

IN THIS SESSION, ATTENDEES WILL LEARN:

•  Industry trends that are impacting employee engagement.
•  Key elements of and steps for providing a continuous  

learning environment.
•  Vision for a self-developing organization.

Turning Business Needs into Learning Innovation
 Baron’s Ballroom B

Your best future employees are already working inside the company 
today, which is why SunTrust Banks made it a top priority to 
develop the next generation of leadership. During this workshop 
session, attendees will hear how SunTrust Banks, in conjunction 
with Bellevue University, developed a custom learning program 
based on the bank’s unique key performance indicators, including 
retention, engagement, job performance and mobility.

IN THIS SESSION, ATTENDEES WILL LEARN:

•  How SunTrust’s Future Leader Fundamentals program gives 
employees company-specific knowledge that they are able to 
apply at work immediately and achieve success in their job roles.

•  Why it’s important for corporate learning programs to be 
co-developed and co-branded with academic partners and 
subject-matter experts.

•  How SunTrust is tracking the real business impact of learning 
and measuring its results.

Jennifer Murnane
principal consultant

Human Capital Lab

Brent Colescott
business strategy and 
transformation consultant 
SumTotal,  
A Skillsoft Company
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Workshops  Tuesday, Oct. 13  |  2:45 – 3:45 p.m.

Engaging a (Real) City With Talent Management
 Baron’s Ballroom C

Usually, corporations are the trendsetters for new business initiatives 
and technology solutions, and governments are followers. But in this 
case, a municipal government — the City of Houston — is leading 
the way with one of the most advanced, integrated, best 
communicated talent management initiatives in the industry, utilizing 
integrated performance, learning and collaboration applications.

Learn how their approach to learning and talent management 
improved performance, drove engagement and increased revenue. 

IN THIS SESSION, ATTENDEES WILL LEARN:

•  How an integrated performance management system can 
improve employee performance across the organization.

•  Concrete solutions to better engage employees, and help 
them understand where their work fits into the mission of the 
organization.

•  To establish a sustainable culture that will yield strong return on 
investment for your organization.

•  Houston’s story of achieving increased revenue (taxes and 
fees) and decreased people costs (reduced turnover) — 
netting a 280 percent ROI.

Noel Pinnock
chief executive  
former learning officer  
City of Houston
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Matt MacInnis
founder and CEO 
Inkling 

Geoff Stead
Senior Director of  
Mobile Learning 
Qualcomm

Workshops  Tuesday, Oct. 13  |  2:45 – 3:45 p.m.

The Redesign of Communication at Work
 Baron’s Ballroom E

Human communication has evolved more in the past 20 years than 
in the 100,000 years since people started speaking. But workplace 
communication has barely moved beyond the fax machine. No 
single thing is behind. Rather, it’s a thousand small things that make 
workplace communication, whether for marketing or for learning, 
seem out of step. Why?

We need a new approach to our most important communications, 
from how we create it to how we read it to how we measure it.

Companies such as Comcast, KPMG, Qualcomm and Starbucks 
are rethinking how they create the content that powers their 
business. In their session, Matt MacInnis, Inkling’s CEO, will share 
his vision for how communication at work will evolve. Geoff Stead, 
head of mobile learning at Qualcomm, will share their approach to 
empowering mobile employees. Together, they’ll paint a vivid new 
picture for the future of workplace communication.

DURING THIS SESSION, ATTENDEES WILL:

•  What key considerations to make when developing a mobile 
content strategy.

•  The top tactics to employ when attempting to engage a  
mobile workforce.

•  How to get your most important information into the hands of 
your teams when and where they need it.

5 Ingredients for Successfully Scaling Manager Enterprise 
Training Programs — Liberty Mutual’s Journey

 Baron’s Ballroom F

Liberty Mutual’s strategic aspirations require a continuous 
improvement mindset and a relentless customer focus.  Managers 
need to model these behaviors and manage their people in 
alignment with them. The learning and development team created a 
holistic approach to developing its new managers using unique and 
innovative tools that include discovery learning, a competitive 
simulation and significant senior leader involvement to truly engage 
and create an exceptional learning experience and meaningful 
results for Liberty Mutual. This session will focus on five key 
ingredients that have led to the program’s success.

IN THIS SESSION, ATTENDEES WILL LEARN:

•  Identify innovative tips, techniques and tools to apply to your 
manager development programs.

•  Learn ways to overcome challenges in creating scalable  
management development.

•  Understand how to integrate innovative technologies to 
provide a collaborative environment for learning.

Matt DeJordy
training program  
manager of corporate 
learning and development 
Liberty Mutual
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Matthew Painter
director of leadership 
development 
Berkshire Health Systems

Jacque Burandt
executive director  
of the Center for  
Learning Excellence 
University Health Systems

CLO Power Hour  Tuesday, Oct. 13  |  4:15 – 5:15 p.m.
 Lost Pines Ballroom

4:15 p.m.

Management Development From the Ground Up
During this power hour talk, Matthew Painter, director of leadership 
development for Berkshire Health Systems, will showcase how he 
worked with internal resources and stakeholders to build the Institute 
for Organizational Learning  to develop a management pipeline in just 
three years.

IN THIS SESSION, ATTENDEES WILL LEARN:

•  Specific programs that build the foundation for  
succession planning.

•  How learning leaders can develop leadership  
development programs that affect associates of all levels  
within an organization.

4:30 p.m.

Knowing and Living the Brand – Our Role as CLO
Every organization has a brand, as does every talent development 
entity and every chief learning officer. Can we clearly articulate these 
three brands and their interconnections and congruency? Explore the 
strategies the University Health System’s Center for Learning 
Excellence employs to continues to enhance its brand as award-
winning, innovative and collaborative 

IN THIS SESSION, ATTENDEES WILL LEARN:

•  How can each step of integrated talent management mold  
and define their brand.

•  What role attribute theory plays in branding and how to  
employ it.

• The brand’s competition. 
•  Why branding is a crucial part of any ROI strategy. 
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Jacque Burandt
executive director of  
center for excellence 
University Health Systems.

Kristi Stepp
vice president of 
organizational effectiveness 
Kelly Services Inc.

CLO Power Hour  Tuesday, Oct. 13  |  4:15 – 5:15 p.m.
 Lost Pines Ballroom

4:45 p.m.

Got a Small Budget and Large Development 
Opportunities? Here’s a Solution for You!

Training and development departments have experienced significant 
change over the past decades. Budgets and resources have 
declined, while organizational needs and expectations have 
increased. We have seen the traditional classroom models replaced 
with lower cost and quick-to-implement training options. As 
professionals, we may wonder if this direction leads to lower quality 
and the effect the change is having on our ability to be effective. 

At Kelly Services, we were challenged to deliver high quality 
development for employees dispersed across the world with a limited 
budget and staff. By thinking creatively, we have developed a learning 
community platform. This platform uses internal talent and existing 
technology to develop leaders and affect behavior change.

IN THIS SESSION, ATTENDEES WILL LEARN:

•  How to impact behavior change through engaging  
learning communities.

•  How to use existing technology to connect dispersed  
employee populations.

5 p.m.

Ask the Experts  
In Ask the Experts, speakers are invited back on stage to interact with 
the audience in a dynamic question and answer session. Attendees 
are encouraged to engage with the speakers on people management 
topics, generate questions and share ideas.

Experts:

Matthew Painter
director of leadership 
development 
Berkshire Health Systems

Kristi Stepp
vice president of 
organizational effectiveness 
Kelly Services Inc.
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Earn Recertification Credits!

HR CERTIFICATION INSTITUTE (HRCI)
This program, 256408, has been approved for 12 HR (General) recertification 
credit hours toward PHR, SPHR and GPHR recertification through the HR 
Certification Institute. Please be sure to note the program ID number on your 
recertification application form. For more information about certification 
or recertification, please visit the HR Certification Institute website at 
www. hrci. org.

SOCIETY FOR HUMAN RESOURCE MANGEMENT (SHRM)
Human Capital Media is recognized by SHRM to offer Professional 
Development Credits (PDCs) for SHRM-CP or SHRM-SCP.  
CLO Symposium will qualify for 12 PDCs. Activity: 15-RZWRK
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7 a.m. – 1 p.m.  Registration   Lost Pines Ballroom Foyer

7 a.m. Breakfast   Lost Pines Ballroom 1-3

9 a.m. Panel Discussion   Lost Pines Ballroom

Learning From Other Functions
Moderator: Kellye Whitney, associate editorial director, Chief Learning Officer magazine
Bryon Ellington, chief learning officer, Keller Williams
David Vance, executive director, Center for Talent Reporting
George Vukotich, senior vice president of programming, 1871
Judy Whitcomb, senior vice president of human resources and learning and organizational development, Vi

10 a.m. Networking Break and Refreshments   Baron’s ABC Foyer

10:15 a.m. Workshop 
 Real World Examples of Achieving Business Impact Through  
 Performance-Focused L&D Initiatives   Baron’s Ballroom B-C

Justin Taylor, principal consultant, CEB MetricsThatMatter

11:15 a.m. Keynote Address   Lost Pines Ballroom

How Surprise Makes or Breaks Workplace Happiness
Tania Luna, co-author, “Surprise: Embrace the Unpredictable and Engineer the Unexpected”

12:15 p.m. Lunch   Pecan Court

Agenda  Wednesday, Oct. 14

 Wi-Fi Access  Network: CLO Symposium    Password: closym
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David Vance
executive director 
Center for Talent Reporting

Panel Discussion  Wedneday, Oct. 14  |  9 - 10 a.m.

Kellye Whitney
associate editorial director 
Chief Learning Officer 
magazine

Moderator:

Panelists:

Bryon Ellington
chief learning officer  
Keller Williams

Judy Whitcomb
senior vice president 
of HR and learning and 
organizational development 
Vi

George Vukotich
senior vice president  
of programming

1871

Learning From Other Functions
 Lost Pines Ballroom

Sales people sell, marketers market and accountants take account. 
What they do is core to the success of any organization, but it’s also 
an opportunity for learning. Each of these functions has gone 
through its own transformation in analytics and approach. In this 
panel discussion, a group of leaders will explore what chief learning 
officers can learn from other business functions and their leaders..

IN THIS SESSION, ATTENDEES WILL LEARN:

•  The challenges of business transformation.
•  Best practices from other disciplines that can be applied  

to learning.
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Justin Taylor
principal consultant 
CEB MetricsThatMatter

Real World Examples of Achieving Business Impact 
Through Performance-Focused L&D Initiatives

 Baron’s Ballroom B-C

Business and learning and development executives require valid 
and reliable indicators of business impact of talent development 
programs. Results must be credible and relevant to business 
leaders. For most organizations, demonstrating business impact  
is seen as daunting. CEB will share best practice approaches to 
conducting robust, repeatable and credible business impact 
measurement and analysis. See real world examples from our 
clients who have partnered with us to combine leading and  
lagging indicators that quantify the impact of their programs  
on the business and identify the factors that could drive even 
greater impact. 

IN THIS SESSION, ATTENDEES WILL LEARN:

•  How to understand the different ways to define business 
impact and when to invest in a business impact study.   

•  How to gain critical skills required to design a business case to 
fund a business impact study.

• The most common barriers and challenges you will face  
 embarking on a business impact study journey.
•  How to obtain a comprehensive view of the overall 

methodology on how to complete a business impact study.

Workshop  Wednesday, Oct. 14  |  10:15 – 11:15 a.m.



Custom-tailored  
learning services to drive 
business results. Xerox  
makes it simple.
Your company objectives, your goals, your plans—these 
are all specific to your business. The tools and resources 
you use to keep your employees sharp and performing 
their best should be no different. From learning strategy 
and consulting to the measurement of learning  
outcomes, Xerox Learning Services tailors each solution 
to drive business results.

844.839.7988
xerox.com/learning

Ready For Real Business

©2015 Xerox Corporation. All rights reserved. Xerox®, Xerox and Design® and Ready For Real 
Business® are trademarks of Xerox Corporation in the United States and/or other countries.

Closing Keynote Address Wednesday, Oct. 14  |  11:15 a.m –12:15 p.m.

How Surprise Makes or Breaks Workplace Happiness
 Lost Pines Ballroom

Pop quiz: Do you prefer when things go according to plan, or when 
the unexpected happens? While most will pick control and 
predictability, research reveals a counter intuitive truth: Surprise is 
the key that unlocks growth, innovation and connection in personal 
and organizational well-being. Yet, there’s a delicate balance: too 
little surprise leads to disengagement and a drop in creativity, and 
too much surprise leads to anxiety and fear of risk-taking. During 
this keynote, Tania Luna, co-author of “Surprise: Embrace the 
Unpredictable and Engineer the Unexpected” and leadership trainer 
at LifeLabs New York, will reveal how shifting our perception of 
surprise lets employees thrive in the face of uncertainty and how 
surprise has the ability to transform a product into a meaningful 
experience, a good idea into a viral one, awkward small talk into 
engaging conversation and daily life into an adventure.

IN THIS SESSION, ATTENDEES WILL LEARN:

•  Insights about surprise science and tools for developing surprise
•  Tips for building just the right amount of surprise into your 

company and your life.

Tania Luna
co-author 
“Surprise: Embrace the  
Unpredictable and  
Engineer the Unexpected



Applications accepted through 
Monday, Nov. 2, 2015.

Validate the excellence of your L&D strategies, 
and help set the industry standard 

for best-in-class performance! 

Submit your application today! CLOmedia.com/learning-elite

and see who’s named top organizations in the industry!

CLOmedia.com/gala

Then attend the Learning Elite 

on April 3 in 
Amelia Island, Florida 

Participate in the 2016 Learning Elite!
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General Information and Disclaimer
Registration and Information Desk Hours

Lost Pines Ballroom Foyer
Monday, Oct. 12, 9 a.m. – 5 p.m.
Tuesday, Oct. 13, 7 a.m. – 5 p.m.
Wednesday, Oct. 14, 7 a.m. – 1 p.m.

Name Badges
Please wear your name badge to all 
Symposium events. Your name badge is your 
ticket to everything: sessions, workshops, 
receptions and meals. See name badge 
legend below.

Attire
Dress is business casual. To accommodate 
temperature fluctuations, we recommend 
carrying a sweater or jacket.

Lost and Found
All found items should be taken to the 
Symposium registration and information desk.

Smoking
The Hyatt Lost Pines Resort and Spa is a 
nonsmoking hotel. Please smoke only in 
designated smoking areas.

Mobile Phone and Pagers
For your convenience, a mobile device 
charging station is available near the 
Symposium registration desk in the Lost Pines 
Ballroom Foyer.

Water Station
Water Stations will be provided throughout the 
networking areas. We encourage you to use 
the provided water bottles and join us in our 
green efforts.

Mobile Event App
Download the Chief Learning 
Officer Events mobile app to 
your iPhone, iPad or Android 
from the App Store or Google 

Play. Visit events.clomedia.com/app or 
search stores for Chief Learning Officer 
Events. The password for this event is 
“longhorns.” Once installed, you’ll have instant 
access to awesome features like:

• The full event schedule

• Detailed info about speakers and sponsors

• Live polling during the event

• Networking with attendees

• Notifications of important updates, special 

 offers, and more

Wireless Internet Access Network  
Network: CLO Symposium 
Password: closym

Disclaimer
Should unforeseen circumstances prevent any of the named speakers from presenting at the Fall 2015 CLO Symposium, every attempt 
will be made to find a suitable replacement of equal quality and relevance. Chief Learning Officer will not be responsible for any 
consequential or other losses resulting from such changes. Should the symposium itself be canceled for any reason, liability shall be 
limited to the registration fee paid. Chief Learning Officer will not be responsible for any consequential or other losses resulting from 
the cancellation of the Symposium.
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Agenda at a Glance  Fall 2015 Symposium

M
ONDAY, OCT. 12

TUESDAY, OCT. 13

9 a.m. – 5 p.m. Registration   Lost Pines Ballroom Foyer

Noon  CLO Symposium Orientation   Baron’s Ballroom C

1:15 pm. Welcome Address   Lost Pines Ballroom 

1:30 p.m.  Opening Keynote Address   Lost Pines Ballroom 
Are We Future Strong? Our Role in Creating The Future of Work 

2:30 p.m.  Networking Break and Refreshments   Pecan Court  

3 p.m.  Workshops
The New Paradigm for Corporate Universities   Baron’s Ballroom A

Digital Transformation — A Case Study of Moving From Traditional  
to Blended Enterprise Learning   Baron’s Ballroom B

Social Learning Technology: Finding and Fueling Millennial Leaders   Baron’s Ballroom C

Ready for Disruption: Teaching the Most Technologically Connected Generation to  
Make Authentic Interpersonal Connections  Baron’s Ballroom E

Collaborating on Learning: When Universities and Corporations Come Together   Baron’s Ballroom F

Transforming Life Skills to Leadership Skills:  A Partnership Ride   Baron’s Ballroom G

4:15 p.m.  CLO Power Hour   Lost Pines Ballroom

4:15 p.m.  Supporting Learning in a VUCA Environment

4:30 p.m.  Are We Ready for Workforce 2020? — A Critical Conversation 

4:45 p.m.  Reinventing Performance Management: Upending Conventions at Deloitte

5 p.m.  Ask the Experts 

5:30 – 7 p.m.  Networking Reception   LBJ Pavilion
Hosted by Pricewaterhouse Coopers

7 a.m. – 5 p.m. Registration   Lost Pines Ballroom Foyer

7 a.m. Breakfast   Lost Pines Ballroom 1-3
 Hosted by Korn Ferry

8 a.m. Voice of the CLO   Lost Pines Ballroom

Has Self-Service Learning Gone too Far? 

8:15 a.m. Keynote Address   Lost Pines Ballroom

Human Are Underrated: What High Achievers Know That Brilliant Machines Never Will

9:30 a.m. Panel Discussion   Lost Pines Ballroom

Living and Learning in the Machine Age

10:30 a.m. Networking Break and Refreshments   Pecan Court

11 a.m. Workshops
Personalizing the Learning Experience to Achieve Outcomes for All   Baron’s Ballroom A

Unleashing the Power of Analytics: Driving Performance at the Intersection  
of Learning and Business   Baron’s Ballroom B

Elevating Organizational Performance Through Service Leadership   Baron’s Ballroom C

Bridging the Gap: Reconnecting What L&D Organizations Need  
With What Learners Want   Baron’s Ballroom E 

Leadership Connection: Transforming a Culture Through Learning   Baron’s Ballroom F

Noon Lunch   Pecan Court 
Hosted by Saba
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Agenda at a Glance  Fall 2015 Symposium
TUESDAY, OCT. 13

W
EDNESDAY, OCT. 14

1:15 p.m. Voice of the CLO   Lost Pines Ballroom

A Conversation With Learning Pioneer Allison Rossett  

1:30 p.m. Keynote Address   Lost Pines Ballroom

Dataclysm: Who We Are (When We Think No One’s Looking)

2:45 p.m. Workshops
The Dawn of a Self-Developing Organization   Baron’s Ballroom A

Turning Business Needs into Learning Innovation   Baron’s Ballroom B

Engaging a (Real) City With Talent Management   Baron’s Ballroom C

The Redesign of Communication at Work   Baron’s Ballroom E

5 Ingredients for Successfully Scaling Manager Enterprise Training Programs —  
Liberty Mutual’s Journey   Baron’s Ballroom F

3:45 p.m. Networking Break and Refreshments   Lost Pines Ballroom Foyer

4:15 p.m. CLO Power Hour    Lost Pines Ballroom

4:15 p.m. Management Development From the Ground Up

4:30 p.m. Knowing and Living the Brand – Our Role as CLO

4:45 p.m. Got a Small Budget and Large Development Opportunities? Here’s a Solution for You!

5:00 p.m. Ask the Experts

5:30 – 7 p.m. Networking Reception   Riversong Lawn 

7 a.m. – 1 p.m.  Registration   Lost Pines Ballroom Foyer

7 a.m. Breakfast   Lost Pines Ballroom 1-3

9 a.m. Panel Discussion   Lost Pines Ballroom

Learning From Other Functions

10 a.m. Networking Break and Refreshments   Baron’s ABC Foyer

10:15 a.m. Workshop 
 Real World Examples of Achieving Business Impact Through  
 Performance-Focused L&D Initiatives   Baron’s Ballroom B-C

11:15 a.m. Keynote Address   Lost Pines Ballroom

How Surprise Makes or Breaks Workplace Happiness

12:15 p.m. Lunch   Pecan Court




